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President’s Corner
Mark Jansen 
President and CEO

Inspiration Comes to Us in Different Ways

“ If your actions inspire others to dream more, learn more, 
do more and become more, you are a leader.” -John Quincy Adams

My role as CEO of Blue Diamond is the best job 
in the world. Working with our grower-owners, 
customers and employees gives me exposure to 
diverse personal and professional stories, which 
serve as an inspiration and reaffirmation of the 
great sense of purpose we have at Blue Diamond. 
Every day I wake up excited to go to work!

This magazine has focused primarily on the business 
side of the cooperative. I think it’s time to share with 
readers more about what Blue Diamond members and 
employees are doing on our campuses, farms and local 
communities that inspire others. With over 1,500 
employees and 3,000 farm families, we are blessed with 
many great stories of leadership.

Board of Directors member Kent Stenderup recently 
traveled to Nepal with his son, John. Both avid hikers, 
this father son duo has a great story to share. John wrote, 
“The best part of the climb was that every step my dad 
took was a personal record to his highest altitude ever!” 
and that, “I couldn’t help but reflect on the inspiration 
that has led him and I to this adventure of a lifetime.” 
John went on to successfully summit Mount Everest and 
found himself literally on top of the world. His journey is 
featured in this issue.

Growers are also inspiring employees through their stories 
on the farm. This summer we held our first Grower Panel 
and Grower Connection Days. The Grower Panel brought 
four of our grower-owners to the Sacramento campus to 
share their perspectives on being an almond farmer and 
co-op member in front of an employee audience. Grower 
Connection Days sent employees to Gerry and Elaine 
Rominger’s farm for a deeper understanding of Blue 
Diamond’s mission and the work of our grower owners. 
Grower Panel participant Mike Bogetti perfectly summed 
up the Blue Diamond family relationship saying, “Your 
success is our success. Our future is in your hands.” This 
sense of responsibility inspires us all as we move forward to 
achieving our goals.

These examples remind us that Blue Diamond is much 
more than an almond marketer and processor. We have an 
integrated, cohesive purpose aligning growers, employees, 
customers and communities. From my standpoint, this is 
what makes Blue Diamond Growers unique.

Our vision, to deliver the benefits of almonds to the world, 
is being accomplished by so many people in so many ways. 
I look forward to hearing and sharing more great stories 
with you in future issues of Almond Facts. May they inspire 
you as they do me.
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Join the Blue Diamond Growers 
Facebook Community
Blue Diamond’s Facebook community is supported by the 
Membership Office and dedicated to information exchange 
between Blue Diamond Growers and its 3,000+ members. 
You are invited to join and be part of the community. 

Visit http://www.facebook.com/groups/BlueDiamondMembers/ to join.

Wednesday  •  November 15, 2017
Modesto Centre Plaza, 10th & K Streets  

(ADJACENT TO THE MODESTO DOUBLETREE HOTEL)

Join us for cultural seminars, lively exhibits, a membership luncheon 
and business meeting, all celebrating the continued success of 

Blue Diamond and its members.
WATCH FOR MORE INFORMATION IN THE FOLLOWING MONTHS.

SAVE THE DATE!

107th Blue Diamond Growers’ 

Annual Member Meeting
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Stanislaus County South of 
Tuolumne River, East of Hwy 99; 
Merced County East of Highway 99, 
North of Westside / Bellevue Road
209.417.2010 Cell
BNoeller@bdgrowers.com
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San Joaquin County West of San Joaquin 
River, South of Patterson; Merced County 
South of Westside / Bellevue Road; 
Madera County North of Avenue 18-1/2
559.474.2996 Cell 
559.645.4708 Home
EReichmuth@bdgrowers.com

Merced County from the  
Merced River to Hwy 140
209.303.7306 Cell
JElam@bdgrowers.com

Colusa, Yolo, Solano, Yuba 
and Sutter Counties
530.518.9109 Cell
CIvory@bdgrowers.com

Southern Tulare County, South of 
Lindsay Highway; Kern County
559.554.4118 Cell 
559.897.0304 Home
MWillson@bdgrowers.com

Southern Madera County South of 
Avenue 18 -1/2; Northern Fresno 
County North of Highway 180
559.779.6400 Cell 
559.449.9751 Home
MGriffin@bdgrowers.com

Other Inquiries
Salida Membership Department 
P 209.545.6225 • F 209.545.6215

Sacramento Membership Department 
P 916.446.8368
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Tehama, Glenn, and Butte Counties
530.864.0619 Cell
530.674.4724 Home
DMeinberg@bdgrowers.com
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San Joaquin County West of Austin Rd; 
Stanislaus County North of the Tuolumne 
river, Stanislaus County West of the 
 San Joaquin River, and North of Patterson
209.596.9520 Cell
JFromm@bdgrowers.com
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San Joaquin County East of Austin Rd, South 
of Hwy 4, North of Stanislaus River; Stanislaus 
County South of Tuolumne River, West of Hwy 
99 and East of San Joaquin River; Merced 
County, North of Merced River, West of Hwy 99
209.596.5375 Cell
KStone@bdgrowers.com
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Central Fresno County between 
Highway 180 and Kamm Avenue
559.470.9731 Cell 
MGrindstaff@bdgrowers.com
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Director, Member Relations
209.531.6352 Cell 
209.545.6222 Salida
MMachado@bdgrowers.com
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American AgCredit   |   CoBank   |   Farm Credit West   |   Fresno Madera Farm Credit   |   Golden State Farm Credit

WE ARE FARM CREDIT — a nationwide network of customer-owned associations supporting  

rural communities and agriculture with reliable, consistent credit and financial services.

FarmCreditAlliance.com • (855) 611-4110 toll free

YOUR ALARM CLOCK 
HAS FEATHERS.

YOUR COMMUTE IS IN ACRES  

and your second car is a tractor.  

You are an American farmer and 

there’s a whole world out there  

depending on what you do.  

And we’re here to help you do it.

http://www.farmcreditalliance.com
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Legend
Chairman C

Vice-Chairman VC

Ex-Officio *

Director **

Appointed  
(Member-at-large)

!

Almond Board  
Alternate

ABA

Almond Board 
Director

ABD

2017

District 1
Ray Antonowich

John Erickson VC

Thomas B. Martin

Greg Long !

Luke Konyn C

Warren Gilbert

Rico Cinquini

P Samantha Lewis !

Gregory Watts

Lyle Livingston

Rick Pittenger

Brian Erickson !

Dan Cummings **

W. Howard Isom *

District 3
Jim Thoming

Mike Bogetti

Kris Thomsen

Richard Low !

Durk Van Laar

Stephen Vander Veen C

William J. Van Ryn II

Ian Koetsier !

Joe Rishwain

Michael Van Groningen

Stephen Schmiedt VC

Garret Mussi !

Dale Van Groningen **

John Thoming

District 4
Mike Ballatore

Joe Gasper

Sherwin De Boer

Wes Eisenga C

Greg Kamper

Matt Visser

Ryan Winters

Phil Mohler VC

Lance Loppini

Bob Holmes

Nick Alta

Paul Adrian !

Kevin Fondse **

Kenneth Roos *

District 5
Kyle Oosterkamp

Lucas Van Duyn

Hans Wagner III

Doug Ott !

John Regusci Jr.

Alex Vanderstoel C

Garret Bowman

Ed Tilma VC

Nick Blom

Gordon Heinrich

Jeff Erickson

Brum DeVisser !

Stephen Van Duyn **

Neil Van Duyn *

District 6
Tim A. Vieira

Christine Gemperle-Bacon VC 
ABA

Eric Brush

Chris Miller !

Steven Scheuber

Philip G. Wagner C

Bart Muller

Don Mailloux !

Greg Reichmuth

Rick Alvernaz

Allen Peterson

Patrick Romero !

Charles Crivelli III **

Steve Vilas *

Bill Brush

District 7
Pete Bandoni

Frank Fagundes

Jeff Baize

Jim Snyder !

Rick Scoto

Jon-Mark Horta

Steve Moeller

Tim Lohman C

Mario Bandoni

Scott Abraham

Galen K. Miyamoto VC

Joe Sansoni !

Robert J. Weimer **

David L. Zollinger *

District 9
David Snell

Carl Nikkel

Mark J. Fanucchi

Sean Shick

Kyle Balakian C

Chris Vandborg !

Thom Gruber

Craig Fulwyler VC

Jeff Parsons

Gurcharan Dhillon !

Kent Stenderup **

Clinton Schick *

District 2
Michael F. Doherty

Joe Kalfsbeek

Matt LaGrande

Logan Dennis !

Carole M. Cain

Cathy Marsh

Maria Griselda Jauregui  VC

Michael DeRee !

Ron Tadlock

Catherine L. Cain

Ronald Timothy C

Analee Lauwerussen !

John Monroe **

Elaine Rominger *

Gerald Rominger *

Douglas D. Mathews *

District 8
Dan Wattenbarger

Curtis Bettencourt

David Massaro

Rusty Nonini !

Ranbir Grewal

Nayiri Saghdejian C

Ryan Indart

David Tolmosoff ! 
VC

George Goshgarian Jr. ABD

Paramjit Singh

Joey Biscay

Norman Pretzer !

George Goshgarian **

Also Sansoni *

For Grower Liaison contact information, please contact your regional manager.
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Co-op Election Season Kicks Off
Blue Diamond members are encouraged to exercise one of their rights and responsibilities as owners 
of the cooperative: electing members of the Board of Directors and Grower Liaison Committees. The 
annual election is an opportunity for members to help shape policy through the ballot box or run for a 
seat of their own. Member involvement is crucial to the success of any cooperative and is even more so 
to Blue Diamond as it competes in a fast-changing, highly competitive industry.

Blue Diamond Offers Members a Number of Ways 
to be Involved and Affect Policy:

• Participation in district and annual meetings;

•  Discussions with district directors and field 
supervisors;

• Voting in elections; and

•  Service on a Liaison Committee, the Advisory 
Committee or Board of Directors.

You will have an opportunity to participate in several 
of those activities between now and the end of the year. 
While the summer round of district meetings is held 
in July, you will have an opportunity to attend Blue 
Diamond’s 107th Annual Member Meeting in Modesto 
on Wednesday, November 15, 2017. Put the date on your 
calendar and plan to attend!

Board of Directors
Being a director on the board of Blue Diamond Growers 
provides a unique opportunity for a grower-owner to be 
a major contributor to the ongoing success of the leading 
grower-owned cooperative and marketer of almond 
products. The cooperative’s business continues to grow 
and prosper due to product innovation, new international 
markets, cutting-edge technology and a powerful brand 
that is unmatched in the industry. There has never been a 
more interesting time to consider running for a seat on the 
Board of Directors. 

As representatives of the cooperative’s grower-owners, the 
board monitors the performance of the Chief Executive 
Officer and collaborates with the CEO and Blue Diamond’s 
Leadership Team on strategic direction with the mission 
of maximizing the return for each grower that entrusts 
their almonds to Blue Diamond. Serving as a director 
is a significant responsibility, requiring the time and 
commitment to carry-out the powers and duties of the 
Board of Directors as defined in the corporation bylaws 
and to prepare for, attend, and actively participate in 
scheduled Blue Diamond meetings and events.  

Annually, three board seats are subject to an election 
either to re-elect the incumbent or choose a new director. 

Each seat represents a specific district. The director 
position from Districts 3, 5, and 7 are those that will 
stand for election during the 2017 cycle. Incumbents from 
Districts 3 and 5 will be running for re-election and the 
incumbent from District 7 will not be running.

Those considering running for a director position should 
understand there is a significant time commitment for 
the three-year position. All-day board meetings occur 
typically five times each year. Directors also participate 
on various committees of the board which typically occur 
the day before a board meeting. In addition, attendance 
at Grower Liaison Committee (twice a year) and Advisory 
Committee (once a year) meetings is common practice, 
and the board and management have an annual three-day 
strategic planning session. Invitations to represent Blue 
Diamond at political fundraisers and other events/meetings 
also commonly occur. Preparation time for board and 
committee meetings and the travel time to meetings and 
events needs to be considered.

Directors Should:
•  Act in a manner consistent with their fiduciary 

duties of loyalty and care.

•  Demonstrate integrity and independent 
judgment, including the ability to understand and 
exercise sound judgment on issues related to the 
corporation’s goals.

•  Have business or professional skills and experience 
that will contribute to the effectiveness of the board 
and its committees.

•  Intend to foster long-term value for the 
corporation’s members. 

•  Act in the interests of all members rather than 
any particular member constituency, while 
understanding and balancing the concerns 
of other stakeholders, including employees, 
customers, and communities.

•  Be willing to challenge management constructively 
about corporate strategy, the adequacy of internal 
resources and the soundness of controls, and to 
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insist upon a management tone and environment 
that values accuracy in accounting, transparency in 
reporting and integrity in business conduct.

•  Be able to work as part of a team in an environment 
of trust.

•  In light of their other commitments, be willing and 
able to devote the time and effort necessary to serve 
as an effective director, including preparation for 
Board and committee meetings.

Requirements for nomination:

•  A petition signed by 15 members from the district in 
which the potential nominee wishes to run, filed by 
September 1.

•  An optional statement of candidacy (written 
statement of not more than 500 words stating the 
candidate’s qualifications and interest in being a 
director) filed by September 10.

Grower Liaison Committee
Blue Diamond’s Grower Liaison Committee (GLC) comprises 
nine growers elected by the membership in their respective 
districts for three-year terms, plus three members appointed 
by the committee. Three GLC positions in each district are 
up for election each year. Of the twelve committee members 
in each district, up to three can hold a non-member purchase 
and sale agreement with Blue Diamond.

These committees serve as a communication link between 
members and the board and management of Blue Diamond. 
They meet two times each year with their district director 
and management to discuss issues of concern and crop status, 
but may request additional meetings. To become a candidate, 
file a petition signed by five Blue Diamond members in your 
district by September 1. Incumbent members from each 
committee are responsible for ensuring that there is at least 
one candidate for each vacancy on the committee. 

Advisory Committee
The advisory committee provides even closer communication 
between the board, the GLCs and the membership. It is 
made up of two members appointed from and by each of the 
nine GLCs. Advisory committee members meet periodically 
with management and members of the Board of Directors for 
in-depth discussions on issues that affect the membership.

A Commitment to 
Communication
This matrix for gathering and disseminating information 
establishes open, two-way communication among the 
membership, Board of Directors and management. If you 
have attended a Blue Diamond district or annual meeting in 
recent years, you will have seen the process at work. The 
meetings include not only reports to the members on the 
status of the business and industry trends, but also question 
and answer periods in which members can bring up any 
issue of concern related to the co-op’s business. Management 
and directors often arrive early and stay after the meetings 
conclude to discuss topics with members one-on-one to 
ensure that all questions are addressed. 

Being a co-op member involves an ownership responsibility 
that includes being well informed and involved in the off-farm 
half of your business. It’s your co-op. Take part in its activities. 
Help keep it successful and growing!

2017 Election 
Deadlines and 
Procedures
9/1  Deadline for filing petitions.

9/10  Deadline for filing a statement of not more than 
500 words.

9/15  Ballots mailed for primary election of directors.

9/29 Postmark deadline for primary election.

10/5   Election Committee meets to canvas ballots in 
primary election of directors.

10/13  Results of the primary election are mailed to 
members in districts having primary elections.

10/23   A copy of primary election results of directors 
is mailed to each member in all districts. Notice 
of annual meeting and first proxy mailed to 
members. Ballots mailed for statewide election.

11/3   Deadline for postmark of ballots in statewide 
election of directors and Grower Liaison 
Committee members.

11/9  Election Committee meets to canvass ballots.

11/15   107th Annual Member Meeting. General election 
results announced.
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First Grower 
Panel Held in 
Sacramento
The Blue Diamond team had the 
opportunity to hear from an expert 
panel of four grower-owners at the 
quarterly meeting at the Sacramento 
campus. Mike Bogetti, Dan Clendenin, 
Lisa Giannini, and Michael Doherty 
answered an array of questions from the audience, moderated by Blue 
Diamond President and CEO Mark Jansen. This panel offered a better 
perspective of what it takes to farm almonds and be a Blue Diamond co-op 
member from a growers’ perspective. 

“We appreciate growers taking time away from their operations to 
help our professional staff with insights and background that will be 
helpful in their day-to-day endeavors,” said Ben Goudie, membership 
development manager for Blue Diamond.

The team and panel discussed topics from why the growers chose to be 
part of the cooperative to perspectives on sustainability.

Back to Your Roots

1-800-288-8128 • www.tgschmeiser.com

Better Root Zone Management from

The twin ripper is equipped 
with patented vibrating winged 
shanks. Soil structure breakout 
is unmatched by any 
conventional ripper.

Using the new Mid-Row Ripper
from Schmeiser

“Its the new best     
way for planting   

orchards and  
vineyards, period.”

- John Duarte of
Duarte Nursery

Manage your Root Zone using 
the new Mid-Row Ripper .  
  ·  4X Better Soil Breakout 
  ·  Water  Savings and 
     Enhanced Drainage
  ·  Superior Mixing of 
     Amendments in the 
     Root Zone      

Long-Term 
Investment 
Program
Blue Diamond Growers is once again 
offering Members the Long-Term 
Investment Certificate program (LTIC). 
The program continues to serve as a 
competitive investment alternative for 
our members, and provide Blue Diamond 
Growers with a long-term source of funds.

The current offering has a 3-year 
maturity, corresponding to a maturity 
date of June 30, 2020. This tranche 
is limited to a total investment of $10 
million on a first-come-first served basis. 
Participants can enroll with an initial 
investment of $50,000 and then any 
amount thereafter subject to availability. 

The interest rate for this enrollment 
period is 2.50% paid twice per year 
on January 1st and July 1st, with no 
compounding interest. This rate will 
remain fixed through the maturity date.

For more information please contact 
your local Regional Manager, or Member 
Services at (209) 545-6225.

This summary does not constitute an 
offer to sell or a solicitation to purchase 
long-term investment certificates. We 
will provide a package of documents 
for the long-term investment certificate 
program to those members who are 
California residents and who express an 
interest in participating in the program.

http://www.tgschmeiser.com/
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Building 
Partnerships 
through Grower 
Connection Days
It’s surprisingly rare for Blue Diamond 
employees to find time to visit a farm and 
see firsthand the product and people they 
work so hard for. A new program, Grower 
Connection Days, aims to change that by 
giving employees an “on the field” experience 
at a grower-owner farm. This opportunity 
will help to increase their familiarity with 
almonds and provide an inside look at the 
work and business of operating a farm. 

The first set of teams recently visited the 
Rominger Farm, home of former Blue Diamond 
board members Gerry and Elaine Rominger, 
in Arbuckle. The Romingers welcomed more 
than 120 employees over the course of three 
days and shared their knowledge of almond 
farming, from planting an orchard to the 
current political issues affecting growers.

“It’s incredibly valuable for myself and 
others to understand the almond business,” 
said Michelle Marquard, consultant for Blue 
Diamond. “The trip was an excellent hands-on 
classroom activity.”

Implementation of this program supports 
Blue Diamond’s commitment to work in 
close partnership with grower-owners and 
employees. Current and future employees can 
look forward to participating in this program.

800-342-9222
NikkelIronWorks.com

• Clears ground by gathering branches and debris
• Adjustable to 19’ raking width producing a 6’ windrow
• Solid steel wheel covers • 396 ‘Made in USA’ offset double tines
• Significantly reduces hand labor requirements
• Graduated HD double-wheel frames
• Welded main frame w/Cat. II, 3-point hitch standard
Proudly manufactured in the U.S.A. by

10-Wheel Brush Rake

Model 510

http://nikkelironworks.com/
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Inspiring 
Future 
Young Leaders
In the final event before becoming an official Blue 
Diamond Young Leader in November, twenty-one 
promising individuals learned more about the 
operations of the cooperative and almond farming. 
The Young Leaders are encouraged to participate in 
this essential two-day program that delves into aspects 
of developing a successful farming business, along 
with becoming more familiar with the structure and 
operations of Blue Diamond.
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Seminars Help 
Growers with 
Quality and 
Production
Blue Diamond Growers hosted three seminars in the Sacramento, 
Central and San Joaquin valleys to share important 
information with growers. More than 150 attendees heard 
from industry experts about almond quality and production 
considerations, plant nutrient management and on-farm 
management tools.

Tell your dealer you want Fan-Jets. 
Contact us at 1-800-BOWSMITH or www.bowsmith.com 

American Made. American Owned.

Fan-Jet 
Microsprinklers

®

 • Salt build up problem?
  - Fan-Jets will allow you to push salts down and  
         away from the root zone.

 • Annual frost events?
  - Fan-Jets can help provide frost protection by  
         raising the ambient temperature by 2-3 degrees.

 • Problem pushing pre-emergents into your soil?
  - Fan-Jets will help your pre-emergents penetrate  
         the soil.

Add a Fan-Jet® line  
to existing dual line drip

Why?

Quality & Trust Since 1974

Quality & Trust Since 1974

http://www.bowsmith.com/
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Almond Breeze Hits the Road for 
Homegrown Goodness Tour
Blue Diamond Almond Breeze hit the road 
earlier this year offering a chance for consumers 
across the country to visit Blue Diamond’s 
beautiful almond orchard kitchen, cook with 
food expert Patty Mastracco, and taste iconic 
dishes inspired by their own hometown – made 
with an Almond Breeze twist.

“We want to inspire consumers to think outside of the glass 
when it comes to Almond Breeze,” said Suzanne Hagener, 

senior marketing 
manager for 
beverages at Blue 
Diamond. “Almond 
Breeze fans know 
and love our 
almondmilk’s 
delicious taste, 
but beyond cereal 
and smoothies 
they can also keep 
it in the pantry 

and cook with it. From soups and savory favorites to baked 
goods and desserts – we can’t wait to share its versatility 
and show how great it tastes in locally-inspired cuisine.”

The tour kicked off at Miami’s highly anticipated South 
Beach Wine and Food Festival with Almond Breeze featured 
in two dishes inspired by regional flavors: Cubano, a 
satisfying ham sandwich with pickles and mustard made 
even more comforting with a luscious cheese sauce 
prepared with Original Unsweetened Almond Breeze, and 
Key Lime Pie, a sweet and tart favorite enhanced by the 
slightly nutty flavor and creamy texture of Hint of Honey 
Vanilla Almond Breeze in place of cream.

After Miami, the 2017 Homegrown Goodness Tour 
visited Dallas and Los Angeles. The tour will also join 
other marquee events in cities across the United States, 
including San Francisco (Eat Drink SF, August 24-27) and 
Sacramento (Farm-to-Fork Festival, September 23).

To learn more about Almond Breeze and how you can 
enjoy it in your favorite recipes from savory to sweet, 
visit AlmondBreeze.com.



Deconstructed 
Key Lime Pie

INGREDIENTS:
•  1 ¼ cups sugar

•  ¼ cup cornstarch

•  1 egg + 4 egg yolks*

•  ½ cup key lime juice

•  1 ½ cups Blue Diamond Vanilla 
or Hint of Honey Vanilla 
Almond Breeze

•  2 tablespoons butter or 
butter spread*

•  Finely grated zest of 1 lime

•  1 cup coarsely crumbled store-
bought graham cracker crust

•  Finely grated lime zest and Blue 
Diamond sliced almonds, toasted 
(optional toppings)

DIRECTIONS
•  Whisk together sugar, 

cornstarch, egg and egg yolks 
in a large saucepan. Slowly 
whisk in lime juice, then Almond 
Breeze. Bring to a simmer over 
medium heat and cook for 5 to 
7 minutes or until mixture has 
thickened, whisking constantly. 
Stir in butter and lime zest and 
cook for 1 minute more.

•  Let cool slightly, then press 
plastic wrap directly onto 
the surface and refrigerate 
for several hours or until well 
chilled. (May be prepared  
2 days ahead.)

•  To serve, spoon into 8 small 
dessert cups. Coarsely crumble 
graham cracker crust over 
the top of each. Garnish 
with almonds and lime zest, 
if desired.

Recipe

*Vegan Tip:
•  Replace eggs with an egg replacer product 

that requires 3 tablespoons water mixed with 
1 tablespoon egg replacer, adding enough to 
equal 3 eggs.

•  Replace butter with buttery spread.
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The New Schmeiser V-Blade Roller combines all the advantages 
of a durable V-Blade with a Rear Roller to provide groove-free 
smoothing and reduced loose dirt at the row ends.

Contact us for complete details.

GET EVERY NUT

Because every nut counts!
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TGSV-Blade20154.5x5FINAL.pdf   1   12/12/14   2:42 PM

A New 
Age of 
Innovation
The future of almond products 
is changing and so are the faces 
involved with Blue Diamond’s 
innovation program. Over 
the last year, the cooperative 
welcomed a dedicated team to 
lead and cultivate projects that 
will enhance the value of the 
brand and bring creative new 
products to the marketplace 
for customers.

“In my short time at Blue Diamond, 
I have met many earnest and hard-
working farmers in our co-op who are 
dedicated to delivering the highest 
quality almonds in the world,” said 
Mary Busch, director of innovation. 
“I know that with their almonds and 
our innovation program, we can enrich 
the lives of our co-op members and 
families now and in the future.”

Meet the Team
Blue Diamond is excited to introduce this 
new team and give our readers a little 
insight on what they each bring to the 
cooperative.

Mary Busch, 
Director of Innovation 
Mary joined Blue Diamond in October 
2017 and is responsible for developing, 
defining, and championing Blue 
Diamond’s innovation strategy and 
process leading to profitable and 
sustainable new business. She began 
her marketing career in 1994 at 
Dial Corporation and has worked 
for companies such as Kellogg, PF 
Chang’s China Bistro and Spellbinders 
Creative Arts.  

Blue Diamond Innovation Team: (from left to right) Lucy Montoya, Mary Busch and Sara Holtberg.

http://www.tgschmeiser.com/
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Sara Holtberg, 
Brand Manager of Innovation 
Nine years ago Sara joined Blue 
Diamond in the North American 
Consumer division where she 
worked as part of the brand team 
supporting new product launches and 
developing key media and marketing 
programs. After five years, she moved 
to the International Retail team 
where she facilitated global new 
product development and managed 
government funding programs. In 
January, she joined the Innovation 
marketing team and now works as a 
brand manager running new product 
development projects.

Lucy Montoya, 
Associate Brand Manager 
of Innovation 
Lucy joined Blue Diamond in February 
2017 with her primary role to support 
innovation projects and to facilitate 
the new Idea-to-Launch (I2L) 
process. Prior to joining Blue Diamond, 
Lucy was a marketing manager at 
Java City Coffee with responsibility 
for new product development and 
brand management. 

Building the Future
As a long-time employee, Sara 
knows the value of innovation at Blue 
Diamond. “It’s an exciting time for 
the co-op and the brand,” said Sara. 
“We are building for the future and 
fostering projects that will take Blue 

Diamond to new directions. We look 
forward to sharing what we’ve been 
working on in the coming years.”

The team is already hard at work 
for the cooperative. They recently 
completed implementation of a new 
product development process, Idea-
to-Launch (I2L), designed to support 
and guide project managers and their 

innovation teams to successfully bring 
new products to the market. 

“The sky is the limit for almonds,” 
said Lucy. “Blue Diamond’s innovation 
in new categories will ultimately 
change the way people eat and think 
about almonds. I am excited to be part 
of that process and cannot wait to see 
what the future holds.”

“ We are building 
for the future and 
fostering projects 
that will take the 
company and brands 
to new directions.”

http://www.fowlernurseries.com/
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Arvin Man Summits Mount Everest

It all started with his dad.

For 31-year-old Arvin native 
John Stenderup, a passion for 
hiking started with his dad 
ten years ago.

But what began as local hikes quickly 
turned into “climbing, ice climbing, 
rock climbing mountaineering, 
anything out doors...being in the 
mountains is where I want to be,” 
explained Stenderup.

So after conquering Mt. Whitney, 
Mt. Rainier, the Andes and more, 
Stenderup set his sights on Everest.

Sitting over 29,000 feet above sea 
level, Mt. Everest’s peak is the 
highest on earth.

A dangerous and daunting journey in 
the Himalayan mountains.

“People hear ‘Everest,’ and they’re 
saying goodbye to you like they’re 
never going to see you ever again,” 
observed Stenderup. 

On March 30th with a group of 15 
including his best friend Geoff, they 
were off to Nepal to head to Everest 
base camp.

Stenderup’s father Kent, made the 
trip to base camp as well to see his 
son off.

And then came weeks of hiking 
through a “maze of giant ice 
hazards.”

Crossing ladders dangling over 
hundred foot drops, sleeping in tents, 
needing oxygen masks as their bodies 
adjusted to the altitude.

“Throughout the course of the 
night we would hear four or five 
avalanches which sounded like a 
train wreck,” said Stenderup.

But nothing could prepare him for 
the final summit.

“We started climbing up and about 
two hours in we came across a man. 
He was suffering from hypothermia, 

and we spent about 30 minutes trying 
to help him and realized he was too  
far gone. We came about 50 yards 
later there was another gentleman 
who was also suffering from 
hypothermia...fluid in the lungs, and 
we actually participated in a rescue of 
him,” said Stenderup.

A sobering reality of the challenges of 
Everest. But the end was in sight.

“After 40 days of climbing we spent 
5 minutes at the summit,” recalled 
Stenderup.

Worth it he says, without a doubt.

“I stood at a point where only 4400 
people in the entire world in the past 
65 years have stood,” he reflected.

A testament to a favorite motto he 
lives by.

“It’s a quote by Helen Keller, life is 
either a daring adventure or nothing 
at all,” said Stenderup. 

If you want to read more of 
Stenderup’s incredible journey, 
you can check out his blog at 
johnstenderup.com.

Editor’s note – This story was 
originally published by Danny 
Freeman, 17 News, KGET, and 
is being reprinted with permission. 
Readers can also watch the video at 
www.kerngoldenempire.com.

Grower-owner Kent Stenderup’s 
son, John, proudly displays Blue 
Diamond’s colors at the peak of 
Earth’s highest mountain.
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Almond Facts caught up with Kent Stenderup and his son, John, after returning from Everest Base Camp. They 
share their own thoughts about this experience and what it meant to witness each other’s accomplishments.

A Father/Son 
Camping Trip 
of a Lifetime
It was the father/son camping trip of 
a lifetime. I was honored to trek with 
John’s expedition team to Everest Base 
Camp, 38 miles. During the time on the 
trail the guides and climbers shared 
their successes, failures and fears. Their 
humility was impressive.

My prep for the trip was minimal 
compared to John’s regime. John 
mentioned that he wanted to be 
physically conditioned to the point 
that if the guides or Sherpas needed 
assistance, they would call on him. This 
later proved true on Everest summit day.

During my 3-day descent of the Khumbu 
valley on my way to Lukla airport and 
Kathmandu, I recalled my selfish desire 
for John to play college football had now 
been overwhelmed by an accomplishment 
so very few have attained. Summitting 
both Everest and Lhotse in 48 hours has 
been done by only 400 climbers. This 
would not have been possible without 
the support and love of John’s mother 
Patty and sister Julie. Along with all other 
family members and friends. - Kent

We Did 
It Together
While sharing this experience with him 
was truly the adventure of a lifetime, the 
journey began seven years ago when 
he first invited me on one of his long 
hikes. As time passed, the peaks became 
taller and I found my passion for the 
mountains, one that we shared. We had 
success and we had failures but even in 
the times of defeat, we had one another. 
We learned from our mistakes and never 
finished a hike without already having 
our next objective in mind. Everest 
was one of those objectives that was 
mentioned more frequently as the years 
and mountains flew by. 

My father cheered me on through 
each climb and when the time came 
to climb Mount Everest, we knew that 
we would be going together. It was 
an exclamation point on what we had 
achieved together but neither of us 
could have ever assumed that it would 
be so profound. Every day that we hiked 
higher, we found more appreciation for 
the effort that we had put into reaching 
this point, but more importantly, the 
relationship that we had built. Each 
hike brought my dad to a new personal 
elevation record and each time, I felt 
the pride that a father would have for a 
son, as if the roles had been reversed. 
The afternoon that we reached the 
summit of Kala Pattar, just outside 
of Everest Basecamp, I was able to 

witness the grit and determination that 
he had instilled in me as he reached 
18,600’. It was one of the proudest 
moments of my life. 

I have trouble finding the words that 
would do justice to the experience of a 
son having the opportunity to share in 
the adventure of climbing Mount Everest 
with his father. Make no mistake, my 
father was with me every step of the 
way, whether it be physically or in spirit. 
Every challenge that I faced high on the 
mountain, I remembered the obstacles 
that we had overcome and knew that he 
had prepared me to face them on this 
mountain. I couldn’t and wouldn’t have 
done it without him.

We did it together. - John
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Growers 
Giving Back
Colusa County Fair 
Foundation Holds Kiss 
the Pig Contest
Participants of the inaugural Kiss the Pig contest 
puckered up with bright red lipstick for their 
moment with Henry the pig. The community 
event kicked off the 78th annual Colusa County 
Fair in early June. 

Colusa County Fair Foundation Board Member Shiela 
Etchepare came up with the idea of a Kiss the Pig contest 
after deciding that the non-profit group needed an 
innovative and interesting new fundraiser. Formed for 
charitable purposes, the Foundation’s primary focus is to 
provide financial support to the Colusa County Fair after 
the state of California discontinued financial assistance to 
all county fairs. 

Six teams participated in the contest and were given tickets 
to sell six weeks before the event in an effort to meet the 
Foundation’s fundraising goal of $20,000. The team who 

raised the most money did not have to kiss the pig. Blue 
Diamond grower-owner and team captain Matt LaGrande 
commented that, “some contestants complained that no 
one would buy tickets from us, because they wanted to see 
us kiss the pig!”

Matt and his teammates, Blue Diamond grower-owner 
Joe Kalfsbeek and local farmer Don Traynham, were 
crowned the winning team. The group alone raised more 
than $15,000. 

“Our fair is in need of funding and support,” said Matt. 
“I believe in the future of agriculture and our youth. By 
participating in the Colusa County Fair Foundation’s 
fundraiser, Kiss the Pig, I was able to raise money to 
keep the fair up and going and support the 4-H and 
FFA Junior Livestock.”

This first-year event raised $47,200 – more than double of 
the Foundation’s goal – with all proceeds from the contest 
going directly back into the fairgrounds to help preserve 
the Fair’s heritage and viability.

The Foundation projects completed so far include a  
new sewer line for the grandstands, insulation for  
the Main Exhibit Building and concrete for the new 
Fur & Feathers building – used for 4-H and FFA poultry 
and rabbits.

Matt LaGrande (Left), Joe Kalfsbeek (center), 
Don Traynham (right) crowned winners of 
inaugural Kiss the Pig contest.



1-800-GRAFTED
1555 Baldwin Rd, Hughson, CA 95326 | www.duartenursery.com | sales@duartenursery.com

All the Best Rootstocks
Hansen  •  Krymsk® 86 US PP16,272  •  Brights Hybrid BH®5 (cv. Arthur V) US PP18,782 P3

BB 106 (cv. Lilian) USPPAF  •  Nemaguard

Field Day will begin viewing the 3rd leaf Bennett Almond variety block at 631 Service Road, Modesto, CA 95358.
     Afterwards, we will meet at Duarte Nursery for a tour and presentations about the new variety. Lunch will be
        provided following the presentations at Duarte Nursery | Growers & Processors Welcome!
         RSVP by August 4th | Call 209.531.0351 or email marketing@duartenursery.com

1. Plant 50/50 with Nonpareil

2. Bloom Compatible
  with Nonpareil

3. Full Stature Tree

4. Clean Harvest

5. Harvests 7-10 days
  after Nonpareil

6. Available for Planting!

Get Nonpareil Pricing on
100% of your Crop*

Bennett-Hickman
US PP26,083 P3

Nonpareil

*Several major handlers are paying Nonpareil price for Bennett-Hickman.
 Contact your handler or your door to nursery field rep for more information.

FIELD
DAY

August 18th, 2017
9am - 11am

http://www.duartenursery.com
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http://jackrabbitequipment.com/
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Budget Signing 
Brings Changes 
to California
Last month, Governor Brown signed the largest 
budget in California history, a $183.2 billion 
Budget Bill and a slew of budget trailer bills that 
contain the statutory changes in law necessary 
to accompany the appropriations. “This budget 
provides money to repair our roads and bridges, 
pay down debt, invest in schools, fund the earned 
income tax credit and provide Medi-Cal health 
care for millions of Californians,” Governor 
Brown said upon signing.

The budget bill contains little of note in the Agriculture 
arena, though it made major changes to the state’s 
tax board, the Board of Equalization (BOE). Instead 
of hearing tax appeal cases at the BOE, those duties 
will be transferred to two new state agencies, the 
Department of Tax and Fee Administration and the 
Office of Tax Appeal.

The biggest deal struck thus far is an extension of Cap 
and Trade. The industry, the Legislature, the Governor 
and the environmental justice community came to an 
agreement to extend the market based mechanism to 
assist California in reaching the state’s greenhouse 
gas emission reduction goals (40 percent below 1990 
levels by 2030). Assembly Republicans signaled they 
were willing to work with moderate Democrats, but the 
real testament was in the Senate where there are more 
liberal Democrats who support the environmental and 
disadvantaged community advocates wanting direct 
air quality improvements, and more conservative 
Republicans who want just the opposite. Finding a 
compromise had been a moving target, however a final 
deal was made, requiring a 2/3 vote, and the legislature 
passed the extension before the July 21 summer recess.

California Legislation
BDG advocacy team with industry association advocates 
were able to kill or amend many problematic bills so far 
this year, including legislation that would limit the use 
of specific types of herbicides, mandate onerous date 
labeling requirements, expand Ag Water Management 
plans that would have required additional water use 
measuring, and a prescriptive Cap and Trade extension 
bill which would have placed new restrictions on air 
pollutants, including possible limits on individual 
industrial facilities and many others.

Actively Engaged 
in Legislation
SB 252 (Dodd, Democrat-Napa): Water Wells
BDG’S advocacy team is still working to fight against this 
bill which would require new water well permit applicants 
in critically overdrafted groundwater basins (most Ag 
basins) to provide additional data to their neighbors and 
publicly notice any new well permit.

AB 450 (Chiu, Democrat-San Francisco): 
Employment regulation: immigration 
worksite enforcement actions
This bill penalizes employers who provide information 
to federal immigration enforcement officers and requires 
the employer to notify the Labor Commissioner should 
they receive notice from federal authorities about an 
employee. The bill passed off the Assembly floor with the 
following Democrats voting against it: Arambula, Gray, 
Eggman, Grayson and Salas.

Our associations including Ag Council and the California 
Chamber are opposed and our team is working on 
amendments to decrease the burdens of the mandate and 
penalties on the employee given the chances of the bill 
continuing to move are high.
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SB 730 (Pan, Democrat-Sacramento): 
Buy American Requirement in Schools
This bill establishes actions the California Department 
of Education must take to monitor compliance with and 
enforcement of the Buy American requirement in the 
school lunch and breakfast programs in California.  
Ag Council is sponsoring this measure.

SB 623 (Monning, Democrat-Carmel): 
Safe and Affordable Drinking Water Fund
SB 623 would establish the Safe and Affordable 
Drinking Water Fund and ensure that monies in the 
fund are continuously appropriated to the State Water 
Resources Control Board to provide water to those 
whose drinking water exceeds the standard for nitrates. 
The goal of this bill is to provide drinking water to 
impacted communities, while creating a pathway to 
compliance to prevent future enforcement threats from 
state and regional water boards. This bill in its current 
form passed off the Senate floor with bipartisan support 
and will next be heard in the Assembly Environmental 
Safety and Toxic Materials Committee. This is an 
ongoing discussion.

The legislature adjourns for a summer recess  
July 21st- August 21st.

Federal Report
The new Administration is still making significant changes 
in Washington. Congress has been impacted since the 
White House, House and Senate are all controlled by the 
Republicans, and all parties are still trying to understand 
these changes. We are continually working to meet all the 
new appointees during this time and stay current with the 
major issues being discussed. Trade, the Farm Bill and Water 
are just a few issues that have been acted on.

Trade
After the administration change in January, there have been 
many changes related to trade. While Blue Diamond was 
looking forward to the adoption of TPP with the resulting 
benefits for almond exports, the United States withdrew 
from the agreement. However, the 11 remaining countries 
are moving forward to reach an agreement if possible. This 
could potentially leave the U.S. on the outside, but the U.S. 
has expressed interest in achieving bilateral Free Trade 
Agreements with each TPP country.

Additionally, on the trade front, the U.S. will renegotiate 
NAFTA, however it is not clear when this will be completed. 
NAFTA has been a good agreement for Blue Diamond and 
the almond industry, and our advocates are working hard 
to ensure the renegotiation will not result in any harm to 
almond exports.

Farm Bill
Work has begun on the new farm bill, which is expected to 
be adopted early next year. It is hoped that additional funds 
can be secured for the Market Access Program, which will 
support increased Blue Diamond exports. Although, this 
will be difficult as there will be an overall reduction in funds 
available for agriculture programs. 

Water
In addition to last year’s water legislation that was passed in 
December, an additional bill has passed through the House 
and is pending the Senate, while a third bill is pending in 
the House. This water legislation will benefit California and 
provide much needed support to the state. 

The new administration has done what it promised regarding 
WOTUS and has started the process of repealing the act. 
This is extremely beneficial to not only California almonds, 
but all of California and United States agriculture.

Niemela Pappas & Associates, Blue Diamond Advocacy Team

JULIAN HERON, 
Partner – Tuttle Taylor & Heron



IN
 Y

O
U

R
 O

R
C

H
A

R
D

30  Almond Facts    JULY | AUGUST  2017

The Bee Box
KAREN RENNICH, Executive Director, Bee Informed Partnership
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Colony Loss Survey Results – Still a 
Significant Operational Difference
Our annual Bee Informed Partnership (BIP) Colony Loss and Management Survey closed at the end of 
April and preliminary loss results are in, and as usual, they are interesting. Additional management 
results will be posted to our research website and our dynamic data explorer (see https://bip2.
beeinformed.org/survey) tool in August.

For the 2016-2017 winter season, 4,963 beekeepers in 
the United States provided validated survey responses. 
Collectively, these beekeepers managed 363,987 colonies 
in October 2016, representing about 13% of the country’s 
estimated 2.78 million managed honey producing 
colonies. An estimated 21.1% of colonies managed in 
the United States were lost over the 2016-17 winter. This 
represents an improvement of 5.8 percentage points 
compared to the previous 2015-16 winter, and is below 
the 10-year average total winter loss rate of 28.4% (Figure 
1). These winter losses were the lowest recorded since the 
survey began in 2006-07.

Beekeepers not only lose colonies in winter (October – 
March) but also throughout summer (April – September). 

The 2016 summer colony loss rate was 18.1%. When all 
the survey results were combined, beekeepers lost 33.2% 
of their colonies between April 2016 and March 2017. This 
is the second lowest rate of annual colony loss recorded 
over the last 7 years.

How do we explain such lower losses this year? In part, 
we did see, on average, noticeably lower Varroa mite levels 
last fall across the country from the National USDA-
APHIS (Animal and Plant Health Inspection Service) 
survey than in previous years and this may attribute to 
the lower recorded losses this year. A further possibility 
of lower Varroa pressure (and corresponding lower losses) 
was the increase recently of Varroa mite products that 
appeal to a greater range of management philosophies. 

Barriers of adoption for 
Varroa management have 
been high, especially among 
backyard beekeepers despite 
the hard-hitting messages 
that have been key to getting 
many beekeepers onboard for 
monitoring and controlling 
the mite population. Perhaps 

Figure 1: Summary of total overwintering 
colony losses in the United States 
across eleven years of conducting 
the winter loss survey (yellow bars; 
October 1 – April 1) and across seven 
years of conducting the summer (April 
1 – October 1) and annual loss survey. 
Total annual loss values (orange bars) 
include total winter and total summer 
losses. The acceptable winter loss rate 
(grey bars) is the average percentage 
of acceptable yearly colony losses 
declared by the survey participants in 
each year of the survey.
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those messages are finally being heard and we remain 
cautiously optimistic that they are having an effect. As an 
example, last year’s (2015-16) survey was the first winter in 
which backyard beekeepers reported Varroa as a top cause 
of loss. Additionally, having multiple organic controls that 
are applicable during different seasons of the year allow 
many more options for all beekeepers. This, coupled with 
a generally milder spring and fall, also may have permitted 
additional opportunities to treat and more effective 
treatments using the correct, label usage temperatures. 

You can read the full report at our website, http://www.
beeinformed.org/, but we want to take this opportunity 
to explain the survey and the results. Before BIP started 
recording losses, there were no other numbers to compare 
what “normal” losses are for beekeepers and what is 

excessive. We are also trying to make the results more 
accessible every year by improving our website.

The Bee Informed Partnership reports total loss, or a 
weighted loss rate. Total loss treats each colony the same or 
more simply stated, “One colony one vote.” This means 
that the total loss rate is more representative of commercial 
beekeeper loss as they manage a large majority of the 
colonies in the survey. The average loss rate, which we no 
longer report in our preliminary summary, is an unweighted 
rate where we calculate the loss rate for each responding 
beekeeper and average these rates. So average loss, more 
simply stated is, “One beekeeper, one vote.” As there 
are many more backyard beekeepers than commercial 
beekeepers, average loss rates are more influenced by these 
smaller beekeepers.

Because the BIP winter loss results are presented as one 
number (21.1% total winter loss), it does not show the huge 
variability in what commercial beekeepers (and other 
operational sizes) report as their losses. Consistently across 
all BIP survey years, commercial beekeepers reported 
having fewer winter and annual losses compared to backyard 
beekeepers. For this year, Figure 3 illustrates the variation of 
losses across operation types from the BIP survey and lower 
losses continue to hold true for commercial operations.

Photo shows many Varroa mites 
on a young honey bee pupa. Varroa 
mites are arguably the largest 
driver of colony loss in the US. 
Messaging and methods to manage 
Varroa mite populations have been 
increasing over the past few years. 
Photo courtesy of the Bee Informed 
Partnership, Inc.

Figure 3: Preliminary Total Losses by Operational Size (Backyard<50 colonies, 
Sideline<500 colonies and Commercial>500 colonies)
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Lay the 
Foundation 
for Pollination 
with Forage
Almond harvest is underway, which 
means it is time to start planning 
for next year’s growing season. One 
way you can jump start next year’s 
almond crop is by planting cover 
crops in or near your orchard that 
can serve as honey bee forage.

Bloom is arguably the most 
important growth period for 
almonds. When bloom and nut set 
are strong, you lay the foundation 
for a successful season ahead.

Studies have shown that planting 
forage for honey bees leads to better 
nutrition, and healthy honey bees 
provide better pollination, according 
to a newly developed Almond Board 
of California resource on bee forage: 
“Forage Your Way to Honey Bee 
Health.” What is good for the bees 
is good for the pollination of the 
almond crop.

Plan for 
Bloom Now
It is important to plant early to 
get the best stand possible for bee 
forage. Ralf Sauter, who manages 
120 acres of almonds on Okuye 
Farm in Merced, has been planting 
supplemental mustard forage prior to 
almond bloom on about 30 acres for 
the past six years.

“I usually plant mustard seed the day 
after I harvest,” Sauter said. “At that 
time, the ground is free of weeds and 
I have fully exposed soil. That gives it 
a head start over competitive weeds.”

Sauter said his plan for managing 
his fall forage plantings is relatively 
simple and requires no additional 

expense and very little management. 
He broadcasts the mustard seed mix 
in the fall and relies on irrigation 
from his regular post-harvest solid 
set sprinklers to germinate the crop. 
Growers on micro-irrigation can 
rely on natural rainfall in the fall to 
germinate the seeds.

Project Apis m. (PAm) provides 
resources to growers, including 
bee-friendly forage seed designed 
specifically for almonds, along with 
technical assistance for planting and 
managing bee forage in and around 
almond orchards. The organization 

has identified several low-moisture 
native seed mixes, which include 
plants that bloom from fall until 
spring, giving bees plenty of fortifying 
places to forage and feed.

In addition to providing robust food 
resources for honey bees before and 
after pollination, growers who plant 
forage may receive other benefits to 
their orchards, including improved 
soil fertility, water infiltration and 
soil moisture conservation, as well 
as fixed nitrogen, increased organic 
material, more beneficial insects and 
soil stabilization.

Ralf Sauter has been planting supplemental mustard forage prior to almond bloom.
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Think Outside 
the Orchard
Row plantings in orchard middles 
aren’t the only option for planting 
forage; growers can also choose to 
plant forage along orchard margins 
or in open fields nearby. Planting a 
mixture of mustards or clover and 
vetch in a field next to the orchard 
provides bees a diversity in their diets, 
which they need to build up strength to 
fight off diseases and mites.

When almond bloom slows and the 
pollen is gone from the trees, honey 
bees will travel up to four miles to find 
another source of food. In their journey 
to find food, bees might encounter other 
crops being sprayed or may pick up 
diseases from other hives. Having an 
alternative food source close to the hive 
reduces the risk of bees foraging further 
from home.

The bee pastures planted with 
mustards, clover or vetch can be 
mowed and disked into the ground in 
spring after almond bloom, adding 
nitrogen and organic matter back into 
the soil. A second crop can then be 
planted there, such as pumpkins or 
sunflowers. 

Hedgerows, with their long bloom 
periods, are also an option to provide 
forage for bees, as well as harborage 
for beneficial insects and benefits to 
the soil.

PAm provides free seed blends –  
a mustard mix, a clover mix and 
Lana vetch – for the purpose of 
creating honey bee habitat. For more 
information, go to the organization’s 
website at http://projectapism.org/.

As part of an ongoing commitment 
to honey bee health, Almond Board 
of California developed a comprehensive 
set of Honey Bee Best Management 
Practices for California’s almond 
industry. To learn more, visit 
Almonds.com/pollination.

http://www.davewilson.com/


IN
 Y

O
U

R
 O

R
C

H
A

R
D

34  Almond Facts    JULY | AUGUST  2017

DAVID DOLL, UCCE Nut Crop Pomology Farm Advisor, Merced County
Time To Consider

Harvest will be closer to “normal” this year. This season is later than the last few years due to the 
cooler weather experienced shortly after bloom. Harvest timing will be tricky to determine due to the 
long duration of bloom, which usually indicates that the nuts will ripen over a longer period of time.

Irrigation Management
With the exception of drying down the orchard for 
harvest practices, irrigation during the period of hull-split 
to harvest should be as close to full evapotranspiration 
(ETc) as possible. Kernel weight is still accumulating and 
continues until the abscission layer between the peduncle 
and hull forms. Adequate, (but not excessive) moisture 
must be available through hull-split, as hulls must be 
turgid to properly split. Water stress can change the onset 
of hull-split and ripening, cause stick-tights, reduce kernel 
weights, and cause shriveling or “texturing.” Excessive 
moisture, however, can delay harvest and increase the 
incidence of hull rot.

Harvest Timing
Timing of harvest is always tricky. Growers must balance 
between harvesting early and having a longer dry time 
on the ground and a greater chance of ant damage, or 
harvesting later and having a greater chance of navel 
orangeworm infestation (NOW). In years in which NOW 
pressure is greater than normal – such as this year – an 
earlier timed harvest should be considered. Trees should 
be shaken as soon as a few test trees shake clean. Be 
careful on shaking too green, as longer shaking time per 
tree can damage tree trunks. This “barking” of trees 

often creates wounds that are susceptible to fungal wood 
pathogens such as Ceratocystis. Once the nuts are on the 
ground, windrowing and pickup should occur in a timely 
process to reduce ant damage.

Harvest Sample
Taking a harvest sample is simple, but time consuming. It 
should be considered because the amount of insect damage 
can be masked by the handling that occurs during sweeping, 
pickup, and processing. Our trial data has found that as 
much as 4% more damage can be found in harvest samples 
than what was indicated in the processor report. In other 
words, when we found an estimated 5% damage/reject level 
in the harvest sample, the processor indicated a 1% rejection 
level. The 4% discrepancy is most likely due to damaged nuts 
lost during the harvesting process (i.e. sweeping, pick-up, and 
removed during hulling and/or shelling). This is still lost crop 
even though it isn’t detected in the processer reports.

Another reason for performing a harvest sample is to 
identify the type of damage that occurred. For example, 
ant damage often does not show up in the final grade 
because the chewed kernels are often blown out the back 
of the pick-up machine and are not present in the delivery 
sample taken at the receiving station. Gummy nuts due to 
nutrient deficiencies, feeding damage, or other conditions 
are also lumped together as rejects on grower statements. 
Growers should also consider requesting a breakdown 
of the causes of the reject damage in their deliveries 
by contacting their huller/sheller or Blue Diamond Field 
Supervisor. That information will then be printed on 
the statement growers receive along with their Delivery 
Advance Payment.

Collecting a harvest sample is easy. In each block of 
concern, collect 500 nuts from the ground after shaking 
and place them in a paper bag. Two samples of 250, or 4 
samples of 125 nuts from differing areas of the block can 
also be collected, but try to keep the total number of nuts 
per block at 500. Store the bags in a freezer until they can 
be cracked out. This may be several weeks after harvest. 

A small navel orangeworm (NOW) larvae 
crawling on the surface of a nut. NOW will 
feed on the nut, decreasing crop yield and 
quality while increasing the risk of aflatoxin.
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Check for signs of pests and disease once the nuts are shelled. 
Compare damaged nuts to pictures found at the UC IPM 
website: http:\\www.ucipm.ucdavis.
edu. A hand sheller can be helpful 
in processing many samples. It can 
take 60-90 minutes for each sample 
depending on size. Five hundred 
nuts split into four 125 nut samples 
should suffice for a 40-acre block.

Understanding the types and 
intensity of damage to harvested 
nuts allows the development of 
the most cost-effective methods 
to manage orchard pests. If 
orchard practices are changed for 
a season, a harvest sample can 
provide information on whether 
the changed practices affect 
marketable yields. 

Dust Management
A major concern when harvesting 
is dust stirred up by harvesting 
equipment. To reduce dust, 
consider oiling or wetting roads, 
maintaining clean orchard floors, 
using correct settings on the 
sweeper head, reducing blower 
passes, and reducing harvester 
speed to allow more time for 
gravity separation. Also, when 
working near the edges of fields, 
it is important to blow inward 
so canopies can naturally filter 
the dust. These practices are 
important in all operations, but 
are of greater concern when near 
roads, schools, homes, or other 
residential areas.

Stockpile Management
While waiting to be processed, almonds can be stockpiled. 
Stockpiling has a number of advantages, including 
getting the almonds out of the orchard sooner, the ability 
to perform post-harvest practices, reduce in-field ant 
infestations, and allowing greater flexibility in scheduling 
transport to the processer.

When stockpiling, make sure that the moisture content of 
hulls and kernels is less than 12% and 6%, respectively, and 
choose a location which is suitable for drainage in rainy 

Dust at harvest is always a concern. 
Adjust equipment and harvest 
equipment passes to reduce dust 
movement onto the roads and other 
people’s property.

 FOR MORE INFO,

  PLEASE VIS IT

EXACTCORP .COM

       OR CALL 

     209.544.8600

WE’VE GOT YOU COVERED!WE’VE GOT YOU COVERED!
FOR EVERY PHASE OF NUT PRODUCT ION. . .FOR EVERY PHASE OF NUT PRODUCT ION. . .

HARVESTERS

SELF-PROPELLED

SHAKERS

SPRAYERS

SWEEPERS

BUILT BY FARMERS 
FOR FARMERS. . .WE     

     UNDERSTAND!!

CONDIT IONERS

E-CABS

CARTS

http://exactcorp.com/
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weather and that is not near equipment or fuel storage. 
Stockpiles should be oriented in a north-south direction 
to aid in drying and covered with white-on-black tarps. 
Monitor humidity and open the tarp when appropriate to 
reduce condensation and mold formation. Also monitor 
and treat for insect, bird, and rodent pests. If rain 
threatens, ensure piles are covered. Finally, be aware that 
stockpiles are a potential fire hazard. 

Stockpiles should be fumigated to reduce insect 
infestation. NOW is an excellent storage pest and can 
survive in stockpile conditions. Furthermore, this pest 
can continue to feed and reproduce within stockpiles, 
increasing damage as well as aflatoxin risk. Although time 
consuming, fumigation is critical in killing larvae and 
eggs, reducing damage. 

Be wary of too much moisture in stockpiles. Studies 
have shown that hull moisture above 14% and a holding 
temperature greater than 120°F will increase the risk for 
concealed damage and mold. If needed, delay harvest 
until nuts can dry. If already in stockpiles, remove tarps 
during the day to dry and cover at night. If harvesting in 
rainy conditions, keep the nuts in the tree if possible to 
aid in drying. If already on the ground, try to encourage 
drying by removing leaves, twigs, and other material. 
This may take several passes with the pick-up machine 
or conditioner.

Postharvest Irrigation 
and Nutrition
The initiation of fruit bud formation occurs for most 
almond varieties in mid- to late August. Severe stress 
imposed during this period can reduce floral bud count 
and fertility in the following years. Trees should be 
irrigated as soon as possible after harvest to reduce stress. 
During this period, the tree is also building nitrogen stores 
for the following year. Approximately 20% of the nitrogen 
budget should be applied in the post-harvest period. The 
rate may be reduced if mid-July leaf samples were above 
2.5%. No more than 50 lbs of nitrogen should be applied, 
however, as research has shown that the shorter days and 
lower ETc demands limits the amount of nitrogen uptake 
to about this much for a mid-August harvested variety. 
Rates for later harvesting varieties should be less. There 
probably is minimal value in applying nitrogen after the 
beginning of October.

Hull Analysis for Boron
Boron is an important micronutrient for almonds. Boron is 
critical for flower fertilization, as it is involved in directing 
the germinating pollen tube. Deficiencies lead to reduced nut 
set, and in severe cases, an appearance of a “nonproductive 
symptom.” Within the tree, boron deficiency can lead 
to gummy nuts in the spring, dieback of small twigs and 
a “weeping branch” look. Boron is also toxic at high 
concentrations. Boron toxicity is often observed in areas with 
high soil boron or in blocks irrigated with water containing 
boron. Boron toxicity symptoms appear as gummy nuts 
that may form «stick tights,” as well as gum exuding from 
pruning wounds, bud and leaf scars, and spurs.

Critical threshold levels for boron hull values are as follows:

To determine if an orchard is deficient in or showing 
toxicity from boron, hull samples must be collected. 
Since the hulls serve as the primary boron sink, they 
tend to accumulate the nutrient, and provide a consistent 
reading. Leaf values are not effective in determining 
adequate boron levels, regardless of timing. Furthermore, 
leaf tissues cannot reliably detect toxicities and are 
inconsistent at the lower end of the sufficiency levels.

Boron deficiency can be alleviated through applications of 
boron to the soil. Caution should be used when determining 
the rate of material applied, as high rates of application 
may cause toxicity. Generally, a one to two pound/acre of 
elemental boron is a reasonable soil application (~10-20 lbs 
of a 20% boron product). There have been some reports 
that boron applied in the summer may lead to stick-tights at 
harvest, suggesting that it may be better to apply boron after 
harvest. A foliar spray of boron should always be considered 
between postharvest and pinkbud.

The Final Thought
Over the past few years there has been an increase of 
almond thefts. These include from stockpile yards and 
missing truckloads. Although it is a busy time, be mindful 
of the activity and stick to the protocol of verifying drivers 
and receiving signed pickup sheets. In larger operations, 
consider assigning only the most trustworthy employees to 
handling trucking and delivery information.

Hull Boron Level (PPM)

Deficiency <80 PPM
Sufficient 100 - 160 PPM
Toxicity >300 PPM



(888) 638-2346
www.netafimusa.com

LONGEST
WARRANTY IN THE INDUSTRY

DRIP IRRIGATION WITH THE

http://www.netafimusa.com/
https://kcimfg.com/
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BDG Foundation Announces 
Scholarship Awards
The future of agriculture will require the dedication of a new generation to evolve and meet the 
needs of the growing global population. The Blue Diamond Growers Foundation selected 13 young 
men and women to receive a scholarship for the 2017-18 academic year. The Foundation assists 
students whose goal is to be a positive influence on the future of agriculture and want to make a 
difference in the community.

Here are the profiles of this year’s Blue Diamond Growers Foundation scholarship recipients, with an excerpt from their essay 
in which they were asked to describe a key problem in agriculture or future goals.

Jacob Amsler – Arbuckle
Fall 2017 School: California Polytechnic State University, 
San Luis Obispo
Major: Agriculture Systems Management
“I have been blessed to grow up in a small farming community and to have learned 
so much from working in my family’s almond orchard as a grower for Blue Diamond. 
There are many agricultural issues that California is facing today such as drought 
and government policies. I hope to use my degree and the modern technology to 
work towards solving these problems and making the agriculture community more 
effective and efficient while protecting the environment and farmers.”
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Jazmin Becerra – Cressey
Fall 2017 School: University of California, Davis
Major: Agriculture Economics
“People don’t realize the hard work farmers do in order to provide the community 
with food, but I have. With the world’s growing population, it gets difficult for the 
farmers to supply enough food for everyone. Another issue that agriculture is facing 
is the drought. Not having enough water to manage our crops can cause harm to the 
food being produced. I want to advance the agriculture fields and fix these issues as 
much as I can.”
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Audrey Evangelo – Hanford
Fall 2017 School: California Polytechnic State University, 
San Luis Obispo
Major: Agricultural Communications
“Growing up in a rural community, my life has been greatly impacted by agriculture. 
I enjoy being a part of the agricultural community and publicizing its importance. As 
I further my education and begin my career path in agriculture, I hope to effectively 
communicate with others while promoting the industry. I believe that it is very important 
that everyone knows and understands the current issues being faced in agriculture.”

Madison Hall – Atwater
Fall 2017 School: California State University, Fresno
Major: Agriculture Education
“Agriculture has always played quite a big role in my life. One of the biggest problems 
I see in agriculture today is ag literacy. Normal everyday people who are not familiar 
with the industry are not aware of its true aspects. As an agriculture instructor, I plan to 
educate the next generation to understand the true benefits and opportunities provided 
by this industry.”

Casey Hatch – Hughson
Fall 2017 School:  
California State University, Stanislaus
Major: Biology
“I hope to have my own orchard in the future and continue the tradition of growing 
almonds. I know this process is not easy. There are many problems in agriculture. 
The drought has been hard on trees and the process of getting water can be difficult 
and expensive. There are also issues with land use and ever-changing regulations 
about fertilizers, herbicides, and other chemicals.”
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Mitchell Miya – Hanford
Fall 2017 School: University of California, Berkeley
Major: Environmental/Mechanical Engineering
“Agriculture has built the foundation of who I am today, and reflects an industry that 
I hope to impact in the future. By far the biggest problem impacting my own family 
has been California’s drought. I believe farming is not as simple as just growing food; 
we need to find methods that provide sustainability and safety for our communities 
in order to prevent problems like this in the future.”

Victoria Moyo – Sacramento
Fall 2017 School: San Jose State University
Major: Biology
“I have always been interested in helping my community. Becoming a pediatrician 
will allow me to pursue this dream. I want to be able to open my clinic and aid 
the community who cannot afford health care. I also want to travel to countries 
in poverty and work with children who are in need with medical assistance. This 
will benefit society because I am able to lend a hand to families who cannot afford 
health care.”
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Joseph Nguyen – Sacramento
Fall 2017 School: University of California, San Diego
Major: Economics
“I plan on being part of a company that has a role in bettering society and the 
environment. I have great interest in ways for discovering new cleaner energy 
sources that are more efficient than the energy options we have now. Also, I want 
to be able to give back to the community I was brought up in.”

William Pepe – Hanford
Fall 2017 School: California State University, Fresno
Major: Agriculture Science
“Agriculture is a very important part of everybody’s life. One of the major 
concerns that I see within our community, especially where I live, is the drought. 
Our state needs to work together to ensure that all areas of our land have the 
water needed. I am very grateful for the rain we have been receiving lately and I 
can only pray it continues.”
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Kristina Ramos – Atwater
Fall 2017 School: California Polytechnic State University, 
San Luis Obispo
Major: Agriculture Communications
“I believe the biggest issue facing agriculture is the decline of younger generations willing 
to take over family farms or businesses. As a future ag teacher, I plan on changing that. I 
will instill a passion for agriculture so strong that they want to come back and work hard 
enough to own farms or businesses as successful as Blue Diamond Growers.”

Vanessa Ramos – Porterville
Fall 2017 School: California State University, Fresno
Major: Soil Sciences
“The present problem in the agriculture industry is the conservation of water and climate 
change. The dams that are built, in many places, are at the deteriorating point. They are 
too old and much of our water is affected by this. However, I believe that climate change 
is the main problem today. Working internationally is important to work together in the 
same project and protect the environment.”

Jeevan Sandhu – Patterson
Fall 2017 School: California State University, Chico
Major: Agriculture, Crops and Horticulture
“Agriculture is one of the biggest industries in California, as well as globally, which is 
why I want to be able make a change in the industry for the better of all current farmers 
and for the future generations. Some of the changes that I would like to make concern 
more efficient farming through precision practices. One way I can achieve that is through 
becoming a Pest Control Advisor (PCA).”

Savannah Southam – Chico
Fall 2017 School: California Polytechnic State University, 
San Luis Obispo
Major: Ag Business
“I believe that the number one issue pertaining to California agriculture is our water 
supply. The water that is provided from wells and other sources is depleting and may 
eventually become insufficient for farmers. Other problems include the regulations, 
especially in California, that are set on just about everything, which costs a large amount 
of time, money, and other resources.”
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WANTED
Gasoline Memorabilia: Old Gas Pumps, 
Gas Signs, Oil Signs, Car Signs, and Old 
Cars. Call (559) 485-9496

WANTED
Used Stick Jack Preharvester Desticker/
Conditioner

Contact Todd – (559) 960-7678 or 
(559) 875-2094

WANTED
55 gal. 3-pt weed sprayer with gun 
and boom

Contact: Tom (209) 648-7267 or 
(209) 669-1869

FOR SALE
Flory 30 series Orchard Sweeper (head 
only) Model 7630 serial #4182; Like new, 
very good condition $7500. Call Grant 
(559) 897-5495

FOR SALE
Flory Almond pickup machine 210, 
Ingels Sweeper, almond and peach 
trailers, almond roller, brush Fork, Lift 
for Bins, antique International truck and 
Case Tractor, camper shell long Bed, 
and hose pull with sled.  Call Ann 
(209) 632-4346

FOR SALE
Tree Stakes for Almonds. 1000’s of used 
steel stakes to keep your almond trees 
growing straight:

3’ @ 75 cents each

4’ @ $1.00 each

5’ @  $1.25 each 

Please call (209) 969-0526

FOR SALE
Flory sweeper model 7630 hours 1377 

Please Call - Howard Martin 
209-522-7858

FOR SALE
Used 610 long tractor for parts,  $200

Call (209) 358-2244, best time  
12:00 p.m. – 12:30 p.m.

FOR SALE

(2) Johnson’s pickup machines, $5,500 
each or reasonable offer

Call (559) 485-9496

FOR SALE
Machinery:

510 self-propelled Flory harvested/ 
pickup machine for almonds gas 
Wisconsin engine 

Flory 7644 sweeper gas Wisconsin clean 
unit good teeth 

Three bottom dump nut carts with auger 

Loader Weimar nut elevator 

3. Scrapper 

Two blade g&m 
ridger category 
two pins 

PTO operated  
post hole digger 
with 12 inch and 
9 inch auger 

numerous pieces 
of small pieces of 
machinery 

For more 
information contact 
(209) 620-4924

FOR SALE
Jackrabbit 20-20 Elevator with diesel 
engine - $17,500

Weiss McNair JD 40 Sweeper, 2002 
model, 7.5 tine bar head - $20,000

25’ Prune-Rite Pruning Tower, Kubota 
diesel engine - $14,500

All equipment in excellent condition. 
Phone (530) 795-4858 or (530) 681-3501 

FOR SALE
R & L Easy lift Elevator. 10 ‘ Height 12” 
cups. In pieces. FREE!

Jessee 500 Air leg 32” belt, no motor. 
FREE!

11ft. Orchard float w/ Hydraulic wheels 
CALL for pictures and pricing.

4 Stage sizer, good condition. $4,000

60 H.P. Sturdavent Shell Fan with motor.  
Complete.  $1,500

Contact Ron Piazza at (209) 678-0788

solid stainless staples

payne Machine & Fabrication llc Sales: Jennifer (661) 746-6242
jpayne381@aol.com (661) 203-5544

•  6", 8" and 10" Length 
For Safe and Secure Drip 
Line Placement

•  Grade 316L 
Resists Corrosion from 
Acidic Water & Fertilizers  
in All Soil Types

•  Reduce Labor 
One Time Install  
compared to Using Plain 
 or Coated Staples

•  Save Money 
Avoid Constant Hose & 
Fitting Repairs

MADE IN 
USA

http://www.sunworksusa.com


FOR SALE
9’ Vrisimo Mower (offset). Fair condition. 
$2,500 or BO.

Contact Bob (209) 838-3115

FOR SALE
Vrisimo Mower. Offset or center hitch, 7’. 
Good condition.

Call (209) 537-9491

FOR SALE
2001 Satake Scan Master II 410 DE 4 
Channel Meat Machine fully inspected 
and repaired by Satake 

For more information, call Garret 
(209) 988-1388

FOR SALE
OMC Shaker Mono Boom Walnut  
Pattern $350 

Raymaker Almond Elevator Chain fits 
3 models 9500, B36, 318 series like new 
$3,250

For more information call (559) 779-4888 
or (559) 485-9496 

FOR SALE
2008 8 Channel Satake Ultrascan. 
$60,000

Includes platform, Infeed dump hopper, 
Anex C-style bucket elevator with 50/50 
split buckets

Stainless steel hopper over chutes has been 
modified to prevent plugging and bridging 
of product

Machine is currently set for 2 passes 
(4 channels each) and can be run as a 
single pass (8 channels)

Walnut Setting (can be converted 
to Almonds)

Please contact Nina at (209) 609-6689

FOR SALE
2004 Wiess Bankout Cart w/bump valve.

New tail chain. Good condition. $12,500

For more information, call Don at 
(209) 202-4184

FOR SALE
1977 OMC gas Almond shaker:  
$7100 or b.o.

660 model Flory Sweeper: $1200 or b.o.

7646 model Flory Gas Sweeper: 
$5100 or b.o.

Six 6x8  bottom dump nut carts:  
$450 ea or b.o.

510 model Flory Almond Harvester: 
$5100 or b.o.

110 model Flory Almond Harvester:  
$1100 or b.o.

Heavy duty 3-pt wood splitter: 
$1100 or b.o.

8’ Brush rake: $600 or b.o.

2010 model Flory offset mower: $3500 b.o. 
or trade for late model 

7’ or 8’ offset Flory or Vrisimo mower in 
good working condition

Drag harrow: b.o.

Model 1200/18 Sunrise wood stove: 
$250 or b.o.

5 used 29x1-1/4” hydraulic cylinders: b.o.

Contact: Tom (209) 648-7267 or 
(209) 669-1869

Free listings in this section are 
for the exclusive use of 
Blue Diamond members.

Classified ads for personal use — not as an 
additional means of advertising commercial 
ventures members may own. Ads are limited to 
a maximum of 10 lines and may be submitted 
to Blue Diamond regional manager 
or the editor at:

Editor: Blue Diamond Growers 
P.O. Box 1768, Sacramento, CA 95812
Or contact Samantha DeMelo at:
Fax: (916) 325-2880 
Email: sdemelo@bdgrowers.com
Unless advised otherwise, ads will run two 
consecutive issues. To guarantee placement, 
classified listings must be submitted by the 
10th of: January, March, May, July, September 
& November.
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