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To learn more about Extinguish® Professional Fire Ant Bait and to fi nd a list of regional 
sales representatives near you, visit extinguishfi reants.com or call 800.347.8272.

EXTINGUISH ANTS IN YOUR ORCHARD
Stop problem ant infestations from taking a bite out of your profi ts by using 
Extinguish® Professional Fire Ant Bait. Its grower friendly label solves the 
problems that make ant control diffi cult and inconvenient because it can 
be used everywhere ants colonize.

Extinguish® Professional Fire Ant Bait features:

•  Controls Southern (California) fi re ants, 
Pavement ants and Red Imported fi re ants

• Approved for ALL CROPS

• A usage rate of 1 – 1.5 lbs per acre

• Available in economical 25 lb bags

*See label for ants controlled by Extinguish® Professional Fire Ant Bait.

Always read and follow label directions. Extinguish is a registered trademark of Wellmark International. © 2013, 2014 Wellmark International. 

 Professional Fire Ant Bait and to fi nd a list of regional 
 or call 800.347.8272.

*

http://www.extinguishfireants.com
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President’s Corner
Mark Jansen 
President and CEO

Blue Diamond's business model is 
unique from most other California 
almond handlers and here's why…
We are still the world’s largest and best seller of  Nonpareil almonds with market expertise in the 93 countries which 

purchase our brown almonds.  This heritage business remains very important 
to Blue Diamond’s customers and our growers.  The Blue Diamond brand 

is the gold standard of  quality; our 105 years of  experience and 
unique, personal customer access position our co-op for continued 

market leatdership.

In 2010, Blue Diamond’s executive team, with the support of  
our board of  directors, determined that the co-op would 
deliver the greatest return to its growers by transitioning 
into a global branded manufacturer of  almonds.  
Manufacturing, marketing and selling value-added 
products is now our core business.  Fully two-thirds of  
our 2013 crop revenue came from value-added products.  
With the 2015 crop, we will reach 70 percent of  value-

added sales.  

We have been so successful in growing your Snack Almond, 
Almond Breeze, Nut*Thins and ingredients businesses that value-

added products consume nearly every pollenizer almond variety 
delivered.  This is important to grower return as value-added 

sales are higher margin and pollenizers sell at a discount to Nonpareil 
(typically about $.50 less).  The other 100-plus handlers in California mostly 

sell their pollenizers in the commodity brown almond space.  As a result, there is a substantial advantage in Blue 
Diamond’s grower returns for Carmel, Monterey, Butte, Padre and California-type varieties.

Innovation is one of  our four core values at Blue Diamond.  In fact, every major product innovation in the history of  
California almonds has come from Blue Diamond, a tradition key to our 
continued  growth.  

Blue Diamond Snack Almonds represent 21 unique items in the average U.S. 
grocery store.  This variety has driven snack almond consumption in the U.S.  
There is a clear correlation between a retailer expanding their Blue Diamond 
Snack Almond assortment and the growth of  their category sales throughout all 
snack nuts.  In supporting this growth, we are launching our spiciest almond 
ever, Sriracha, joining one of  the hottest flavor trends in the U.S. Our R&D 
team has once again demonstrated their expertise in capturing the essence of  
flavor in a roasted almond.  Look for it in grocery stores this spring.

Value-Added Sales
2

1

3

3

/

/
Commodity
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Barista Blend is a special formulation of  
Almond Breeze that performs especially 
well in coffee drinks requiring creamer 
or frothing milk.  We determined that 
Australia, due to its deep coffee house 
culture, was the ideal first market in 
which to launch.  The food service 
customers named it "new product of  the 
year" and are making Barista Blend a huge 
success.  In 2016, we expect it will be 
the country's second largest selling Blue 
Diamond item.  Building on the Australian 
success, we will be expanding this product 
throughout our Almond Breeze worldwide 
markets.

In this high-price almond environment our 
innovation efforts are increasingly targeted 
at stretching the value of  the almond 

further. Almond flour is a great example of  finding the highest and best 
use for every almond including the almond pieces generated as by-
products of  our value-added processing.  The growing consumer interest 
in gluten-free cooking and paleo diets makes this a highly demanded 
ingredient.  Our innovative marketing materials and new cook book are 
supporting an energetic March launch by our ingredient sales team.

The growing strength of  the Blue Diamond brand and our portfolio of  
product innovation represent tremendous value creation for our growers.  
The nature of  the co-op financial structure is that this value is not recognized 
on our balance sheet, but is seen in grower returns.  Our returns of  the last 
three years testify to the positive impact of  value-added sales.  

What many may not understand is in an environment of  rapidly rising 
almond prices, this value is partially obscured.  The Blue Diamond 
management team has rallied to maintain margins on value-added 
products with cost savings, product adjustments and price increase to our 
customers.   There is a lag between recognition of  rising market prices 

and our ability to pass these increases through 
to the market.   This places a “squeeze” on the 
margins we realize on our growers’ almonds.  
It is a testament to our Blue Diamond team that 
they have successfully navigated through these 
challenges without impacting our competitive 
position, thereby protecting the returns for our 
growers who struggle with water shortages and 
smaller crops.   

The full benefit of  our value-added product 
strategy will be recognized when commodity 
almond prices moderate.  We do not know 
when this will occur and likely not in the next 
year.  However, eventually, it will rain and snow 
in sufficient quantities that will allow almond 
orchards to return to more normal yields.  With 
expanded plantings, when this happens, we will 
surely see new record crops and moderating 
prices.  This is when the stickiness of  value-
added pricing works in the favor of  our co-op.  
The majority of  Blue Diamonds sales will be 
insulated from the immediate downward prices 
of  the commodity brown almond market.  The 
competitive advantage of  Blue Diamond returns 
in this period will testify to the full benefit of  our 
value-added model.

Looking toward a fifth consecutive year of  
rising almond prices, value-added sales act as 
an insurance policy for Blue Diamond growers.  
This unique approach makes us a different 
business model.  In time, I believe that second 
only to their orchards, Blue Diamond growers will 
recognize that our brand and product innovation 
represent their most valuable assets.
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Stanislaus County, South of the 
Tuolomne River, East of Highway 99 
and Merced County, North of the 
Merced River, East of Highway 99
209.417.2010 Cell
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Northern Madera and 
Southern Merced Counties
559.474.2996  Cell 
559.645.4708  Home

Fresno, Kings and 
Northern Tulare Counties
559.269.6809  Cell 
559.561.4508  Home

Kern and Southern  
Tulare Counties
559.554.4118  Cell 
559.897.0304  Home

Northern Fresno and  
Southern Madera Counties
559.779.6400  Cell 
559.449.9751  Home

Western Glenn, Colusa, Yolo, 
Solano, Yuba and Sutter Counties
530.518.9109 Cell
530.458.2669 Home

Other Inquiries
Salida Membership Department | P  209.545.6225  F  209.545.6215
Sacramento Membership Department | P  916.446.8368
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Field Receiving Manager, Westside 
Stanislaus and Merced Counties
209.761.2289  Cell 
209.545.6218  Salida
209.742.2089  Home
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Director, Member Relations  
209.531.6352  Cell 
209.545.6222  Salida
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Tehama, Butte and  
Eastern Glenn
530.864.0619  Cell
530.674.4724  Home
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San Joaquin County West of Jack Tone Rd, 
Stanislaus County, North of the Tuolomne 
River; Stanislaus County West of the San 
Joaquin River and North of Patterson
209.596.9520 Cell
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Stanislaus County South of Tuolomne River, 
West of Hwy 99 and East of San Joaquin 
River; Merced County, North of Merced 
River, West of Highway 99; San Joaquin 
County East of Jack Tone Rd
209.596.5375 Cell

K
C

 S
to

n
e



BCS_MOV_M4_1048_AF_R2.indd 1-9-2014 3:47 PMSaved at NonePrinted At Client  Bayer CropScience
Media Type  Magazine
Live  None
Trim  7” x 10”
Bleed  None
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THAT’S HOW MOVENTO

�

 INSECTICIDE MAKES ALMOND TREES FEEL.

Movento® insecticide provides formidable protection against nematodes to keep almond trees 

healthy. While nematodes are hard to spot, their damage isn’t. When nematodes feed on roots, 

the tree gradually loses vigor, reducing yield and nut size. Movento insecticide offers the only 

foliar application with two-way systemic action that moves throughout the tree to protect its roots, 

ensuring trees stay healthier and stronger year over year.

For more information, contact your retailer or Bayer representative or visit www.Movento.us.

http://www.movento.us
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Legend
Chairman C

Vice-Chairman VC

Ex-Officio *

Director **

Appointed  
(Member-at-large)

!

Almond Board  
Alternate

ABA

2014

District 1
Eric Behring (530) 342-8313

Bruce  
McClintock

(530) 895-8771

Greg Overton (530) 865-2520 VC

Hank Wallace (530) 342-8770 !

P. Samantha 
Lewis

(530) 891-1660

Doug Bentz (530) 891-0878

Darren Rice (530) 891-5252 C

Greg Watts (530) 934-7660 !

Kevin Borror (530) 385-1250

Fred  
Montgomery

(530) 520-2062

Matt Vernoga (53) 624-4153

Larry Bradley (530) 893-5347 !

Dan Cummings (530) 894-5494 ** 
ABA

W. Howard 
Isom

(530) 891-0375 *

District 3
Paul Voortman (209) 838-7064 C

Kathy Thomsen (209) 914-2580 !

Joe Rishwain (209) 477-5841

Joe Molina (209) 479-1359

Rita E. Low (209) 823-8762

Stephen 
Schmeidt

(209) 825-5430 VC

Lloyd Van 
Dyken

(209) 239-6031

Nick Alta (209) 480-6221

Bill Koster (209) 836-4690

Allen Sipma (209) 499-5366

Bruce  
Oosterkamp

(209) 505-6234

Craig Miller (209) 914-4601 !

Bert Van Ryn (209) 482-1295 !

Dale Van  
Groningen

(209) 599-3713 **

John Thoming (209) 835-2792 ABA

District 4
Dustin Wagner (209) 651-5192

Phil Mohler (209) 985-8617 VC

Matt Visser (209) 765-9297 C

Will Drost (209) 838-3263 !

Joseph Due (209) 982-1972

Dan Lagier (209) 838-1192

Richard Johns (209) 838-8280

Joey Adrian (209) 685-6895 !

Jake Sonke (209) 573-3738

David Costa (209) 599-4393

Herman 
Doornenbal

(209) 614-0872

Donovan Adrian (209) 679-3345 !

Kevin Fondse (209) 599-2751 **

Kenneth Roos (209) 599-3037 *

District 5
Merlyn Garber (209) 522-3851

Gordon  
Heinrich

(209) 524-8989

Ron Harding (209) 522-4159

Sid Miller (209) 238-9946

Mike Verdegaal (209) 886-5056

Brum DeVisser (209) 541-4737 C

Pete Van Nes (209) 604-5187

Joe Martins (209) 595-1900 !

Harry H.  
Johns III

(209) 499-8513 VC

Dennis Bowers (209) 531-8455

Jake Verberg (209) 595-3038

Jerad Heinrich (209) 599-3124 !

Stephen  
Van Duyn

(209) 599-4094 **

Neil Van Duyn (209) 545-1055 *

District 6
Rich Gemperle (209) 604-8660 C

Lisa Giannini (209) 535-4121

Randy Bergman (209) 883-0642

Gerry Costa (209) 484-4506 !

Greg Nunes (209) 531-8873 VC

Gary Crowell (209) 606-3094

Jeff Cederlind (209) 606-8586

Jeff Abraham (209) 883-0233 !

Jeff Lee (209) 541-7763

Aaron Piazza (209) 678-0787

Darrell Cordova (209) 874-4042

Rod Vilas (209) 602-8537 !

Brian Ramos 
(Re. Elwood 
Swanson)

(209) 634-6917 *

Charles  
Crivelli III

(209) 667-4547 **

Steve Vilas (209) 668-4466 *

Bill Brush (209) 537-8857 ABA

District 7
Ralf Sauter (209) 394-0001

Joseph S. Enos (209) 606-6132 C

Leo Lamb (209) 383-5225

Pete Bandoni (209) 722-0123 !

Andrew  
Littlejohn

(209) 634-7157

Douglas Hoyt (209) 358-8882

Greg Vierra (209) 632-3670 VC

Scott Abraham (209) 605-2671 !

Dan Clendenin (209) 777-3292

Don Harcksen (209) 620-1955

Michael Ohki (209) 485-1844

Dr. S.S.  
"Toki" Takhar

(209) 321-2290 !

Robert J. 
Weimer

(209) 394-2005 **

David L. 
Zollinger

(209) 632-4013 *

District 9
Jeff Noble (559) 359-3844

Don Davis (661) 792-3423 VC

John Allen (661) 834-8439

Sean Shick (805) 234-4608 !

Raymond  
Van Beek

(559) 791-1126 C

Jason Dhillon (559) 783-3317

Robert Larson (949) 291-5868

District 2
Matt Cotter (916) 919-1307

Jim Manhart (530) 682-5957 C

Joe Martinez (530) 795-1928

Ryan Romness (530) 790-6716 !

Leo LaGrande (530) 681-6380

Halbert W. 
Charter

(530) 867-4003 VC

Kyle Green (530) 681-5319

David Swartz (530) 682-9832 !

John W. 
Monroe

(650) 327-3214

Jim Peart (530) 713-9047

Bill Weller (530) 624-6053

Mary Ann 
Warmerdam

(530) 668-8983 !

Elaine  
Rominger

(530) 476-2103 **

Gerald  
Rominger

(530) 476-2103 *

Douglas D. 
Mathews

(530) 476-2576 *

Vince Balakian (559) 284-9192 !

Dominic Fino (559) 591-3711

Ernie Spencer (559) 433-9501

Ben Wilson (661) 746-4423

Diana Clark (661) 792-2171 !

Clinton Shick (661) 792-2660 **

Kent Stenderup (661) 854-6337 ABA

District 8
George  
Goshgarian (Jr.)

(559) 281-4392 VC

Duane Cunha (559) 259-5905

Norman Pretzer (559) 485-9496

Dennis De 
Freitas

(559) 864-3456 !

David Tolmosoff (559) 250-7005

Riley Chaney (559) 269-6001

John Chandler (559) 289-1152 C

Ken Basila (559) 908-7632 !

G. Peter Fry (559) 665-1980

R.J. Maan (559) 871-6048

Kyle Rodrigues (559) 970-4906

Richard  
Markarian

(559) 269-9829 !

George  
Goshgarian

(559) 246-4918 **

Aldo Sansoni (209) 826-4665 *

*2015 Grower Liaison is being finalized and will be updated when it becomes available.
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Smokehouse Almonds  
Aboard Air Force One

Blue Diamond 
Almonds Travel to 
the South Pole
Nat Greene, a Blue Diamond contractor and avid almond 
consumer, took an adventure of  a lifetime when he traveled to 
the South Pole. “It was an amazing trip that pushed me right 
to my limits,” he said. He was sure to bring along his favorite 
snack, Blue Diamond Almonds, along for the trip!

In January, Sacramento County Congressman Ami Bera 
was invited to join President Obama on a visit to India. His 
Facebook post provided assurance that Blue Diamond almonds 
were represented both in brand and as an ingredient in the 
Almond Joy candy bar peaking from behind our snack nuts.

“It’s incredibly humbling to join the President on Air 
Force One and help represent the United States and 
Sacramento County abroad in India. I was glad to 
see that they were serving locally grown Blue Diamond 
Almonds aboard our flight!” Bera wrote.

The presidential visit to India in supports two great 
democracies and promises to enhance a long-
standing strategic partnership. The India-U.S. Delhi 
Declaration of  Friendship states a commitment 
to elevate the strategic dialogue to a strategic and 
commercial dialogue. This reflects the U.S. and 
India’s commitment to strengthen commercial and 
economic ties to advance mutual prosperity, regional 
economic growth and stability.

Blue Diamond’s vision is to deliver the benefits of  
almonds to the world. The cooperative looks forward 
to opportunities to continue to bring Blue Diamond 
almonds into India and support Indian commerce.



Better science for better results...
that’s the Burchell Difference.

With the only in-house breeding program in the industry, Burchell tackles 
the tough issues like drought resistance, self pollination, tighter shells, 
single harvests, and high-salt tolerance with these two exclusive varieties.

Burchell trees pay
dividends 

for decades. 

Lone Star Self Fertile Almond
 (patent pending)(D61.124)

• Large kernel is comparable to Nonpareil / Sonora
• High crack out +/- 70%
•  Requires only one harvest 

Cornerstone Rootstock
 (PP# 21,248)

Highly desirable hybrid rootstock for almonds, 
peaches and nectarines in drought conditions.

• High-salt soil tolerant*
• Excellent anchorage
• Consistently one of the highest producers†

* The Scoop, UC Publication March 2014 Volume 19.2 by Roger Duncan
†  Results from UC rootstock trial in Turlock, California

burchellnursery.com       800 828-TREE

©
 2015 The B

urchell N
ursery, Inc.

http://www.burchellnursery.com
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Board Members 
Beat Competition 
at NCFC Golf 
Tournament
Each year the National Council of  Farmer 
Cooperatives hosts a golf  tournament in 
conjunction with its annual meeting and this year, 
Blue Diamond brought home the tournament trophy! 
Congratulations to board members Steve Van Duyn 
and Don Yee, and Gail Yee for winning first place! 

Recipe of the Month

13

The dough may be prepared a day ahead and stored 
tightly covered in the refrigerator.Tip

Apple Almond Cinnamon Rolls

DOUGH:
1/4 c.  lukewarm water
1 packet  quick-rise yeast
1-1/4 c.  Blue Diamond® Vanilla Almond Breeze®

1/4 c.  Splenda Brown Sugar Blend
2 Tbsp. buttery spread or butter, melted
1 tsp. cinnamon
1/2 tsp. salt
1  egg
4 to 4-1/4 c.  fl our

FILLING:
2 Tbsp.  buttery spread or butter, softened
1/3 c. Splenda Brown Sugar Blend
2 tsp.  cinnamon

TOPPING:
1/3 c. Splenda Brown Sugar Blend
1/4 c.  buttery spread or butter 
3 Tbsp.  apple juice concentrate, thawed
1 tsp.  cinnamon
2/3 c. sliced almonds
1  green apple, peeled, cored and chopped

Place water in a mixer bowl; sprinkle yeast over the top and let stand until 
foamy. Slowly beat in remaining dough ingredients. Knead until smooth 
and elastic. Transfer to a lightly oiled bowl and let stand for 1 hour or until 
doubled in size. Punch down and knead once or twice on a lightly fl oured 
board. Roll into a 16-inch rectangle and sprinkle with fi lling ingredients. 
Roll up tightly, pinching seams to seal. Cut into 12 equal slices. Boil 
Splenda, butter, juice concentrate and cinnamon in a small saucepan until 
sugar has dissolved. Spread in a 13 x 9-inch baking dish and sprinkle with 
almonds and apple. Top with dough slices and let rise for 30 minutes or 
until rolls have doubled in size. Bake at 350°F oven for 20 to 25 minutes 
or until cooked through. Let stand for 5 minutes before inverting onto a 
serving platter. Serve immediately.

Prep time: 30 minutes
Rise time: 1-1/2 hours
Cook time: about 30 minutes

12
SERVINGS

opped

A21151_1a_BrkftRcpBklt.indd
Pg12-13
12.26.2013
epson
jn

A21151x01D_AlmCinRolls_3u.tif



www.JohnDeere.com/Ag

There’s a reason they’re called specialty crops. Whether they’re hard to tend, extra 
sensitive, or just tough to get to… sometimes a regular tractor just won’t cut it. That’s 
why John Deere offers a full assortment of hi-crop, low-proƟle, and narrow specialty 
tractors to help you get the most from your specialty harvest. 

Service your low-canopied tree crops or easily move in and out of your poultry house 
with a low-proƟle tractor.  Glide over sensitive fruit and vegetable crops with a hi-crop 
tractor. Or work between the rows of your nursery or vineyard with a narrow specialty 
tractor.

But just because they’re specialty tractors doesn’t mean they’re light on the stuff that 
matters. Choose a new John Deere specialty tractor and choose from a wide range of 
conƟgurations with impressive standard features.  All with the reliability and uptime 
you expect from a John Deere. See your dealer today. 

That’s our specialty.

Low branches?

Narrow Rows?

Sensitive Crops?

53686-6_Specialty Tractor_1p.indd   1 10/26/12   2:33 PM

http://www.johndeere.com/ag
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"McFarland, U.S.A" Features Blue 
Diamond Connections 
In the Disney sports drama “McFarland, USA,” Kevin Costner portrays track coach Jim White, a newcomer to a 
predominantly Latino high school located in the small farming community of  McFarland, California, near Bakersfield. Based 
on the true story of  a 1987 cross-country team, the film follows White and his high school athletes as they run their way to a 
state championship. 

The town of  McFarland is also home to many almond growers. Board member Clinton Shick and his wife Debbie reside 
there, and so does the Diaz family, seven of  whom participated on the high school cross country team over the years. In fact, 
three of  the boys are portrayed as characters in the movie, along with their parents. The oldest sibling, David Diaz, is a Blue 
Diamond member!

The filmmakers 
approached the 
Shicks to see if  
they could shoot 
in their orchards. 
“Three different 
shots involving the 
runners in almond 
orchards were shot 
on our property and 
a couple scenes of  
almond stockpiles 
were shot at Central 
Valley Almond 
Association,” Clinton 
Shick said. 

Debbie Shick even 
had a stand-in 
role! According to 
Clinton, she appears 
early in the movie 
as the White family 
arrives in McFarland 
and is driving around 
looking for their new 
home – she plays the 
stand-in for Coach 
White’s wife. The 
other scene is of  a 
football game where 
Debbie is part of  the 
crowd cheering for 
the opposing team. 

“The movie is really 
well done and it was 
fun to be a part of,” 
he said.

Built by farmers for farmers…we understand!

• Heated & air conditioned cab
• Brilliant LED lighting for nightime operation
• Spray booms adjustable from cab with joystick
• RAVEN programmable control system

The NEW E-5000 Sprayer is designed & built to serve your spraying operation  
year after year after year after year after year after year...

BUILT TO LAST!BUILT TO LAST!

• 300 or 400 gallon tank

For more information on Exact products, please visit
www.exactcorp.com or call 209.544.8600

http://www.exactcorp.com


Almonds
Best Clonal Rootstocks For

Your New Plantings

* P2G exclusive

Select Varieties
Available Spring 2015

Available Spring 2016

Walnuts Pistachios

Clonal Paradox Rootstocks New Clones for 2016
• Crown Gall Free
• Easy to Plant
• Uniform High Vigor
• Highly Productive

• More Productive
• More Vigorous
• Highly Compatible
• More Salt Tolerant

• BB106 USPP #998,869

• Bright’s Hybrid®

    (BH5)* USPP #18,787

         • Controller® 9.5
 USPP #22,208 (HBOK50)

• Hansen 536
• Krymsk® 86* USPP #16,272

• Nemaguard Clonal

The New Best Way

Friday, May 1st, 2015 • 9 a.m. - 3 p.m.
RSVP to marketing@duartenursery.com

http://www.duartenursery.com
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Spreading Almond 
Goodness at Ripon Almond 
Blossom Parade
Photos by David Nichols, Blue Diamond Salida Plant

Continued on page 20 »
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Rubicon’s canal technology 
is helping save 182,000 
acre-feet every year in the 
GMW irrigation district.

Call 1877-440-6080 email inquiry@rubiconwater.com or visit www.rubiconwater.com

Contact us today to find out how 
we can help your farmers benefit 
from increased water availability.

California contractor’s license number 984209

RUBICON_Patchwork_Blue Diamond Advert.indd   1 12/03/2015   11:30 am

http://www.rubiconwater.com
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More Scenes from the Ripon 
Almond Blossom Parade



http://www.goflory.com
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Almond Breeze Achieves  
Gold-Medal Status with Olympian  
Kerri Walsh Jennings
Olympian Kerri Walsh Jennings is used to making good choices. 
The three-time women’s volleyball gold medalist is a busy 
athlete, wife, mom and role model on and off  the court. Her 
most recent role is serving as an ambassador for Blue Diamond 
Almond Breeze. The non-dairy beverage is key to her family’s diet 
and helps provide good nutritional balance, she said. 

Walsh Jennings is touting the benefits of  Almond Breeze. She 
believes better nutrition is simple and she’s on a mission to 
help people achieve their personal health goals by providing 
simple but highly effective tips and strategies. 

Kerri Walsh Jenning’s Nutrition 
Secrets Include:
•  Plan for small exchanges: trade some good things to make 

other things you love healthier

•  Make better sweet choices and satisfy your sweet cravings

•  Partner up with someone to keep you on track

One easy switch that Walsh Jennings recommends is swapping 
out skim milk for Almond Breeze. There were a number of  

reasons she made the switch. “When you replace skim milk 
with Unsweetened Vanilla Almond Breeze you reduce your caloric 
intake by 50 calories per serving. As a woman who lives her life 
in a bikini, that’s a big deal,” she explained on a recent media 
tour that landed her on 30 television stations, generating 
more than 6.6 million audience impressions for Almond Breeze. 
She also noted that swapping in Almond Breeze results in a 50 
percent increase in calcium over skim milk and that it’s a good 
source for vitamins D, E and A.

“There are so many lifestyle benefits from incorporating 
Almond Breeze into your routine,” she explained. 

During the segments Walsh Jennings referenced several 
recipes showcasing the versatility of  Almond Breeze including 
steel cut oats that she starts her mornings with, a smoothie 
made with Unsweetened Vanilla Almond Breeze and honey oat 
biscuits, each available at www.AlmondBreeze.com. “My kids 
love Almond Breeze. It’s delicious!” she told San Diego Living. 

For more exciting Almond Breeze recipes, visit www.
AlmondBreeze.com or www.Facebook.com/AlmondBreeze. 

http://www.AlmondBreeze.com
http://www.Facebook.com/AlmondBreeze
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Residual control that goes the distance.

Cleaner. Longer. Alion.

•  Delivers powerful control of grass and 
broadleaf weeds, including resistant 
species, to protect your high-value crops

• Offers up to 6 months of residual control,   
 reducing the number of in-season sprays

• Allows you to focus less on weeds 
 and more on profi tability

Alion® pre-emergence herbicide:

Labeled for use on citrus, pome fruits, stone fruits, 
grapes, tree nuts and olives.

Not all uses are registered in all states. Check local recommendations.

Bayer CropScience LP, 2 TW Alexander Drive, Research Triangle Park, NC 27709. Always read and follow label instructions. Bayer, the Bayer Cross, 
and Alion are registered trademarks of Bayer. Alion is not registered in all states. For additional product information, call toll-free 1-866-99-BAYER 
(1-866-992-2937) or visit our website at www.BayerCropScience.us.
CR0614ALIONNA074V00R0

http://www.bayercropscience.us
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Blue Diamond Cookbook Showcases 
Versatility of Almond Flour
With the launch of  a new almond flourmill in February, Blue Diamond needed a way to illustrate the many applications for almond 
flour as an ingredient. As such, food scientists and marketers put their heads together and decided upon a brand new cookbook 
as the perfect vehicle for showcasing the versatility of  almond flour. The Blue Diamond Almonds - Almond Flour Cookbook marries 
stunning food photography with exciting recipes, each featuring the cooperative’s almond flour as the star ingredient. 

The cookbook will serve as a valuable marketing and sales tool for global ingredient customers. “Almond Flour expands our 
product offerings for both new and existing customers,” said Bill Morecraft, General Manager of  Global Ingredients. “We 

IN YOUR POCKET
MONEY

American AgCredit members 

earned $39 million in cash dividends 

for 2014, for a total of more than 

$250 million since 2006.

A part of the Farm Credit System. Equal Opportunity Lender.

Our business is agriculture. Our business is finance. Our business is you.

Call 800.800.4865 today or visit AgLoan.com

needed a way to show customers that 
they can substitute our almond flour for 
plain white flour and produce a tastier, 
more nutritious end product for the 
consumer. These recipes are the perfect 
tools to achieve that goal!”

The recipes, which are also available 
on the Global Ingredients website at 
http://bdingredients.com/recipes, 
range from sweet to savory and span 
from breakfast dishes, through snacks 
and meals, all the way to indulgent 
desserts.  Consultant Patty Mastracco 
of  Patty Mastracco Food, Inc. and 
Angie Raimondi, Marketing Product 
Manager for Global Ingredients, 
developed the recipes. Mastracco is an 
award-winning food stylist with 20 years 
of  working with food under her belt, 
and food editor for Something Extra 
magazine, a publication of  Raley’s/Bel 
Air supermarket. Raimondi’s passion for 
cooking stems from being an avid fan of  
the Food Network and having a desire 
to test out recipes in her kitchen.   Each 
recipe was then carefully checked by the 
Blue Diamond team. 

Raimondi tested several recipes at home 
using both blanched and natural almond 
flour. “I definitely use almond flour a lot 
more in my home cooking now than I 
thought I would,” she said. “Everything 
I bake turns out really moist and recipes 
for things like cake don’t dry out like 
they would with white flour.”

Of  all the recipes Raimondi tested, the 
savory ones appealed to her most. “I 
made the almond chicken parmesan using 
almond flour instead of  breadcrumbs for 
frying,” she explained. “Normally when 
I make this dish using regular flour, the 
breading gets soggy under the sauce and 
cheese, but not with the almond flour 
‘breading’ – it stays crispy!”

http://www.agloan.com
http://bdingredients.com/recipes
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Food Scientist Amrita Basra helped prepare some of  the sweet and savory recipes for the cookbook using the test kitchen in the 
Almond Innovation Center. “My favorite recipe to make was the Almond Streusel Coffee Cake because it incorporates both the 
natural and blanched almond flour — the blanched almond flour is used in the batter, while the natural almond flour is used in 
the streusel,” she explained. “The use of  the two types of  flour in alternating layers gave the cake a great look while illustrating 
how both flour types can be used interchangeably in the recipes.”

Both Raimondi and Basra agree on their favorite recipe to eat – the Irish Potato Cheese Waffles, which we’ve included here. For 
more almond flour recipes, visit www.bdingredients.com/recipes.

Irish Potato Cheese Waffles

Directions
1.	 Stir	together	eggs,	almond	flour,	Almond	Breeze,	butter,	garlic	salt,	baking	powder	and	baking	soda	in	a	

large	bowl.
2.	 Stir	in	potatoes,	cheese	and	ham	or	bacon	and	let	stand	for	5	minutes.
3.	 Spoon	into	the	center	of 	a	pre-heated	waffle	iron	coated	with	cooking	spray	and	cook	for	5	minutes	or	

until	waffles	are	golden	brown,	coating	waffle	iron	with	cooking	spray	for	each	batch.
4.	 Serve	immediately	with	your	favorite	topping—butter,	syrup,	sour	cream	or	fried	egg.

Makes 6 Servings
2	eggs	+	2	egg	whites,	beaten
1/3	cup	Blue	Diamond	Extra	Fine	Blanched	Almond	Flour
1/3	cup	Blue	Diamond	Unsweetened	Almond	Breeze
2	tablespoons	butter,	melted
3/4	teaspoon	garlic	salt
1/2	teaspoon	baking	powder
1/4	teaspoon	baking	soda
2	cups	frozen	hashed	brown	potatoes,	thawed
1	cup	grated	Kerrygold	Dubliner	or
Blarney	Castle	Cheese
3	tablespoons	finely	chopped	ham	or
crumbled	bacon
Nonstick	cooking	spray

http://www.p2g.us.com
http://www.bdingredients.com/recipes
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Almond Krunchies Attract Snack Fans 
Across Europe
Snack lovers across Europe are set to experience a new taste sensation with the launch 
of  Blue Diamond Almond Krunchies. These crispy coated almonds launched February in 
supermarkets in France and March in the United Kingdom and Finland. Available in 
two BOLD flavors, Spicy BBQ and Salt & Vinegar, Krunchies are sure to excite consumers 
seeking an extra crunchy snack. 

Currently, the only coated nut product in the snack category is the peanut – Blue 
Diamond is the first brand to bring this innovation to almonds. Blue Diamond and a local 
partner have created an innovative blend of  starches that creates a thin shell around 
the almond—roasting provides extra crunchiness and the coating acts as a canvas 
for the seasonings. Krunchies is the healthier, tastier coated nut option—it provides 
the unique crunch experience while delivering the goodness of  almonds.  “These 
combine for an extra crunchy and tasty almond snack experience,” said John Beadle, 
Blue Diamond’s European Managing Director. “Snack almonds are hugely popular 
in the UK and we’ve introduced a new product that combines great flavor with the 
benefits of  the healthy almond at the core.”

The initial three-country launch builds on Blue Diamond’s thriving Snack Almond and Almond Breeze business in the United 
Kingdom and its growing popularity in France and Finland. Currently, consumers in France enjoy three flavors of  Blue 
Diamond almonds – Honey Roasted, Roasted with Sea Salt and Smokehouse. Finnish consumers enjoy a wider selection of  products, 
including Original and Unsweetened Almond Breeze, Smokehouse, Roasted with Sea Salt, Honey Roasted and Wasabi & Soy Sauce almonds. 

“We are utilizing established business partnerships with our strong retail customers and consumers who are already familiar with 

The New Schmeiser V-Blade Roller combines all the advantages 
of a durable V-Blade with a Rear Roller to provide groove-free 
smoothing and reduced loose dirt at the row ends.

Contact us for complete details.

GET EVERY NUT

Because every nut counts!
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TGSV-Blade20154.5x5FINAL.pdf   1   12/12/14   2:42 PM

our Blue Diamond brand and the quality of  
snack almonds that only we can provide. 
In addition, Krunchies has enabled Blue 
Diamond to enter into business with new 
customers,” Beadle said.

Consumers in the UK can find Krunchies 
in Tesco, Sainsbury’s and Waitrose 
supermarkets. In Finland, S-Market and 
Prisma will carry the new item. And 
in France, Krunchies was featured as an 
“innovation of  the week” product in 
February at Groupe Casino, and will also 
be available in Carrefour markets.

The branded product growth across 
Europe builds on Blue Diamond’s vision, 
“to deliver the benefits of  almonds to 
the world.” Though it represents a small 
segment of  the cooperative’s overall 
sales efforts, international retail has 
experienced double-digit percentage 
growth for four consecutive years. 
Through a calculated expansion strategy, 
more and more international consumers 
will soon enjoy delicious Blue Diamond 
Almonds and almond products.

http://www.tgschmeiser.com
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An application of Proclaim® insecticide  
at hull split can stop these destructive pests 
before they damage your crop. Its unique 
mode of action provides both ovi-larvicidal 
and larvicidal activity, and Proclaim is easy  
on beneficials. To learn more, talk to your 
PCA or Syngenta representative today or  
visit Proclaim-insecticide.com.

WHAT NAVEL 
ORANGEWORMS 
DO TO YOUR CROP  
ISN’T PRETTY.

http://www.proclaim-insecticide.com


Speed up your Harvest

Built for Speed... Born to Run

The 30/36 High Speed Elevator 
with Woodchuck Desticker 
leads the industry as the fastest 
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http://www.jackrabbit.bz
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For the fifth year running, Blue Diamond’s entries into the National Council of  Farmer Cooperative’s (NCFC) 
Information Fair earned the cooperative a standing ovation.  The contest, open to NCFC members throughout the 
country, encourages cooperatives to improve techniques used to promote their businesses, inform their members and 
share information with the general public. 

With 26 total awards, Blue Diamond dominated the winners showcase at the NCFC Annual Meeting in San Diego in 
February. Here are all of  the cooperative’s prize winning entries:

Blue Diamond Communication and 
Advertising Achieves Award Excellence

Membership Magazine – Almond Facts
This is the fourth consecutive win for Almond Facts in this category!

Almond Facts July/August 2014 Almond Facts May/June2014

TV Spot: Get Your Good Going Winter Commercial

NEW!

News, Views & Industry Insights

Blue Diamond 
Participates in 
Congressional 
Hearing on Bees

Tips for 
Delivering  
High Quality 
Almonds

MAY | JUNE  2014

New! Honey Almonds:  
Co-op Donates $100,000 for Bee Health

News, Views & Industry Insights

What is a GMO?

Co-op Wins Big in 
Communication 
Contest

JULY | AUGUST  2014

New Leader for 
Innovation Center
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Package Design: Honey Roasted 
Chipotle Almonds

Marketing Campaign: Winter 
Olympics Campaign

Website: Growers’ Website
Advertising Leaflet: Honey Nut 
Thins Sell Sheet

INTRODUCING 
HONEY NUT THINS®.

SUPPORTS A BUZZWORTHY CAUSE
Honeybees pollinate our almond trees and 1/3 of 
the world’s food supply. The health of honeybees 
is important so Blue Diamond® is donating to 
Honeybee Research.

BeeCause We Care™.

TRUSTED BRAND BLUE DIAMOND 
NUT THINS WILL 
GROW YOUR 
BUSINESS

As a 3,000 almond 
grower co-op, no one 
knows almonds better 
than Blue Diamond.

#1 Gluten Free 
Cracker Brand2

+34% Nut Thins sales (+34%) outpaces 
the category growth (+12%)2

1Brandology Product Test, 2014  
2SPINS US Natural Food, 52 weeks ending 1/18/14

CONSUMERS LOVE THE TASTE OF HONEY 
AND SWEET & SAVORY FLAVORS1

“The sweet honey and
mustard combination
is simply delicious!”
Meghan H., Boston, MA

“Tastes like my favorite
cereal, Cinnamon Toast
Crunch!”
Daniel V., Dixon, CA

• Wheat & Gluten Free Cracker
• 2 delicious new flavors
• Made with real almonds and a touch of honey
• Perfect for snacking

NEW!

Learn more at BlueDiamond.com

http://www.fowlernurseries.com
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More NCFC Prize Winning Entries...

Online Publication: Almondfacts.com

Continued on page 34 »

Speech – “Building Global Leadership” 2013 Annual Meeting Speech

Advertising Campaign: UK Almond Breeze Newspaper and Social Media Campaign

Membership Newsletter – Update

This is a publication of Blue 
Diamond Growers and is 
intended for co-op members use. 
Advertising in this publication 
does not necessarily reflect the 
beliefs, opinions or attitudes of 
Blue Diamond Growers and does 
not imply any product or service 
endorsement. All rights reserved.

For advertising insert information 
call (916) 446-8353

Contents

2 2014 Bloom

 Changes in  Your Acreage

 Blue Diamond Delivery Bins

 2013 Accelerated Payment
 Rate Increase

3 Blue Diamond Growers
 Member Services and   
 Programs

4 Call Us...

Blue Diamond Growers    
1802 C Street  
Sacramento, Ca 95811   
916-442-0771    
www.bluediamond.com

11

T H E  L AT E S T  A L M O N D  B U S I N E S S  N E W S March 2014

Th e February California Almond 
Industry Position Report placed industry 
shipments for the month at 149.3 million 
pounds, a 6.7% decline from the 160.0 
million pounds in February 2013. While 
shipments to the export market declined 
by 18.8% to 94.9 million pounds, deliveries 
into the domestic trade continue to register 
stellar performance, reaching 54.5 million 
pounds, 26.1% greater than the amount 
shipped one year ago. 

Shipments on a year-to-date basis now 
stand at 1,219.3 million pounds, 3.6% 
above the level shipped last year against a 
supply that is up a similar amount. While 
the U.S. market continues to lead the 
industry’s growth, up 26.1% for the month 
and 13.5% year-to-date, the Asia/Pacifi c markets are down 18.4% year-to-date, driven by both 
China and India, down 30.6% and 28.5%, respectively. Th is is off set by demand in Europe, up 
19.4%, with consumption in Western Europe up by 21.8% over the same point one year ago. 
Shipments into the Middle East are also up from last year’s level, running 12.5% above the total 
shipped year-to-date.

Commitments of the 2013 crop supply are up by 3.7% year-to-date through February, with 
relatively light new bookings of 88 million pounds in the past month.

Th e current pace of shipments and commitments indicate a potential carryout of 350 million 
pounds at the end of the marketing campaign. Looking ahead into the second half of the marketing 
year, we expect the domestic market to moderate from its current rate of growth, with China 
and India exceeding last year’s light second half performance. From March through July of 2013, 
China/Hong Kong imported 31 million lbs from California and India imported 27million pounds. 
Both look to equal or exceed that total in the current year.

While not perfect, the weather experienced during the recently completed 2014 bloom period was 
more than adequate, with moderate temperatures providing excellent opportunities to pollinate 
the bloom. Following the intermittent rainfall in the back half of the bloom, weather conditions 
have turned dry and warm.

Market Status
Almond Board Industry Position Report:  February 2014

Million Pounds Kernel Weight

Carry-In August 1, 2013      317.2

Receipts - 2013 Crop (Net)          1,930.6

Total Supply           2,247.8

Shipments 8/1/13 - 2/28/14

Domestic      372.4

Export     846.9

TOTAL           1,219.3

Computed Inventory   1,028.5
 
Commitments (Sold, Not Delivered)

Domestic      182.2

Export      205.6

TOTAL          387.8

Uncommitted Inventory      640.7

http://www.bluediamond.com


Expect the extraordinary.TM

Power your yields with Quash®.
Quash® Fungicide is highly effective and flexible, creating a surge in your 
tree nut yields—and in your profits. It provides top-rated control of a 
broad spectrum of tough tree nut diseases that occur throughout the 
season. And, Quash is very active at low use rates, allowing you to do 
more with less. Supercharge your yields and your ROI with Quash.

Alternaria | Rust | Brown Rot | Scab
Shot Hole | Botryosphaeria | Botrytis

Products That Work, From People Who Care®  |  www.valent.com  |  800-6-VALENT (682-5368)

Always read and follow label instructions. 

Expect the extraordinary is a trademark and Quash and Products That Work, From People Who Care are registered 
trademarks of Valent U.S.A. Corporation. ©2013 Valent U.S.A. Corporation. All rights reserved. AM34987.03

Products That Work, From People Who Care®  |  www.valent.com  |  800-6-VALENT (682-5368)

Always read and follow label instructions. 

http://www.valent.com
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www.davewilson.com

Reedley Office
21200 E. Dinuba Ave.
Reedley, CA 93654

559-638-6675

Hickman Office
19701 Lake Road

Hickman, CA 95323
209-874-1821

Independence®

self-fertile almond

Discuss the advantages of  Independence® 
self-fertile almond with your sales rep today!

800-654-5854

 Independence® blooms with Nonpareil & 
is harvested 2 to 3 days before Nonpareil.

Patent #20295

Sixth Leaf 
San Joaquin County
Ripon 
3,100 pounds/acre
136 trees per acre

Sixth Leaf 
San Joaquin County 
Farmington
3,000 pounds/ acre

Eighth Leaf 
Merced County 
Ballico
3,300  pounds/acre
110 trees per acre

Fifth Leaf 
Colusa County 
Arbuckle
2,800  pounds/acre
124 trees per acre

Sixth Leaf 
Stanislaus County
Hughson
4,300 pounds/acre
156 trees per acre

Fifth Leaf 
San Joaquin County
Vernalis  
2,100 pounds/acre
121 trees per acre

Eighth Leaf  
Stanislaus County
Modesto 
3,100 pounds/acre
110 trees per acre

Fifth Leaf 
Fresno County 
Fresno
4,100 pounds/acre
124 trees per acre

Seventh Leaf 
Stanislaus County
Westley
3,500 pounds/acre
124 trees per acre

The self-fertile statistics are in.. 

121 trees per acre

Social Media: “How 
do you enjoy Almond 
Breeze Iced Coffee?” 
Selfie Competition

http://www.davewilson.com


“I never thought I could 
Wasabi...”

Almond Facts- Wasabi ad 7” x 10” no bleed, cmyk. 10/23/12 Version 9

Partner with the world’s leading
grower-owned cooperative! 

 
Call 209-545-6225

email  jbillings@bdgrowers.com

...or Habanero, for that matter. 
 
Blue Diamond is always creating 
tantalizing new taste experiences, 
like our highly successful Bold line, 
popular Nut Thins and best-selling 
Almond Breeze. 
 
Innovative products backed by world-
wide marketing clout and flexible 
grower contracts are all part of our 
bold approach. And, our state-of-
the-art facilities ensure the ultimate in 
food safety, helping to protect your  
investment and provide top returns. 
 
All good reasons to call us now and 
join the thousands of California growers 
who prosper with Blue Diamond.

 

mailto:jbillings@bdgrowers.com
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Agricultural 
Council of California
EMILY	ROONEY, President 

Working Together for Success
More than 160 agricultural business leaders met in San 
Francisco in early March to discuss key issues impacting 
California’s number one industry during Ag Council’s 
96th Annual Meeting, which was held in conjunction with 
CoBank’s Pacific West Customer conference. 

This is our annual opportunity to have all of  the 
cooperatives and farmer-owned businesses that make 
up our membership come together to recognize our 
accomplishments from the past year, but also to strategize 
for the coming year’s challenges. 

Ag Council has enjoyed three years of  consecutive 
membership growth, which has allowed for an increase 
in our staff. Strength truly does come in numbers when it 
comes to politics, and that is part of  agriculture’s challenge. 
As an industry, we are grossly outnumbered in the voting 
populace; thus Ag Council has focused on a strategy of  
creating relationships with moderate lawmakers, no matter 
which side of  the aisle they sit on, in order to make sure our 
message is heard. 

During my annual address, I offered attendees a summary 
of  California’s current voter registration makeup. The 
Democratic Party has continued to remain steady at 
approximately 43 percent of  voter registrations. The 
Republican Party has continued to decline in registrations 
from 35 percent to 28 percent in the last 15 years. The 
“Decline to State” category has essentially replaced that 
number and has risen to approximately 23 percent of  voter 
registrations in 2014. 

These demographics are what Ag Council is basing its 
strategy on—the days are gone whereby we could rely on 
the historical relationships with conservative lawmakers 
that carried us in the past. We have to be innovative and 
begin to reach out to legislators who at least understand the 
importance of  agriculture to job growth, food security and 
prosperity for all of  the state’s inhabitants. 

Assembly Republican Leader Kristin Olsen (R-Modesto) 
spoke to Ag Council members during our Annual Dinner, 

and expressed similar sentiments. She is part of  a newly 
formed Central Valley Caucus representing bipartisan 
interests from districts encompassing the area between Lodi 
and Bakersfield. It will be these sorts of  alliances where 
lawmakers come to consensus on the issues they can agree 
on — in this instance long-term water solutions — that will 
allow us to make progress. 

Our success at Ag Council is sometimes difficult to measure 
as our metrics revolve around our ability to educate 
legislators and regulators. Oftentimes a win is simply 
avoiding an adverse outcome. 

In 2014, we had some wins, including the passage of  
Proposition 1 and 2 — the water bond and rainy day fund 
measures. But, we also face some challenges, most notably 
the precedent-setting groundwater legislation that was 
signed by Governor Brown during the last session. 

As I told attendees at our Annual Meeting, we know we 
need to protect this precious resource that our entire 
industry relies on, but the manner in which this legislation 
passed was just unacceptable. The experience highlights just 
how small agriculture’s voice is in the Capitol, and how we 
have to be creative in engaging with policy makers, so we 
continue to be heard. 

Other challenges for 2015 include the fee structure of  the 
State Water Resources Control Board (SWRCB); however, a 
new stakeholder process is being implemented to hopefully 
provide some relief. 

Proposition 65 and increased liability issues for labor 
contracting will be ongoing issues for Ag Council’s 
members. In addition, the state budget and climate change 
will continue to be on Governor Brown’s watch list as he 
concludes his term. 

More information about Ag Council’s advocacy efforts can 
be found on our web site (www.agcouncil.org), including a 
more detailed summary of  the Annual Meeting, as well as a 
copy of  our 2014 Impact Report.

http://www.agcouncil.org
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Project Apis m.’s main objective is to facilitate beekeepers’ 
ability to provide a sustainable and healthy supply of  honey 
bees for almond pollination. To that end, Project Apis 
m. (PAm) has infused over $3 million into research and 
programs focusing on pests, diseases, nutrition, pesticides 
and long-term stock improvement. PAm has also developed 
Best Management Practices (BMPs) and programs to build 
forage partnerships with other companies, organizations 
and non-profits. Yet, we keep coming back to the No. 1 
problem that has been around and causing problems with 
honey bees for too long — and that is a pesky little mite. 

“While many factors contribute to honey bee declines, 
there is consensus that the single most important 
contributing factor is Varroa mites,” said Dr. Dennis 
vanEngelsdorp, University of  Maryland entomologist. 
The Varroa destructor is a blood sucking parasitic mite 
that feeds on adult and pupal bees. Though first reported 
in 1904 in Indonesia, it wasn’t discovered in the United 
States until 1987 in a migratory beekeeper’s colonies in 
Wisconsin. Since then, Varroa has been documented in all 
50 states in the U.S. and is recognized as the biggest pest to 
honeybees worldwide, most likely the largest contributing 
factor in the recent decline of  honeybees, causing the 
devastating effects of  colony collapse. 

Varroa mites attack 
honey bee colonies 
by attaching 
themselves to the 
adults and larvae, 
transmitting diseases, 
affecting the immune 
response of  honey 
bees and reducing 
their lifespan. Mites 
are about the size 

of  a pin head, and levels are routinely monitored by 
beekeepers. At a threshold of  three mites per one hundred 
bees, beekeepers need to treat the colony with a miticide 
— and there are too few legal options available for the 
seriousness of  the pest. As mite populations explode, often 
in late summer, colonies will begin to suffer. “If  you have 
greater than six mites per hundred bees, your colonies are 
dead; they just don’t know it yet,” said Dr. vanEngelsdorp.

In September 2017, the Varroa will have been in the U.S. 
for 30 years – that’s 30 years too long for this vital link 
in the pollination of  over 90 different crops! PAm and 
our partners are committed to NOT having a 30-year 
anniversary party for the Varroa mite. PAm currently 
supports several research efforts to detect and control the 
Varroa mite. 

Bee breeding efforts to develop resistance against Varroa is 
being conducted at universities in Washington, Minnesota 

and North Carolina and with the USDA in Baton Rouge, 
Louisiana. A partnership with Blue Diamond Growers has 
secured funding for in-field diagnostic testing of  bee viruses 
with Dr. Michele Flenniken, Montana State University, 
and for colony strength evaluations with Robert Seccomb 
and Dr. Jerry Bromenshenk of  Bee Alert, Inc. Recently, 
CoBank and American Ag Credit matched Blue Diamond 
Growers’ donation and that funding will specifically target 
the Varroa mite. In addition, PAm has asked bee brokers 
to match the $100,000 contribution because we expect to 
receive several innovative proposals, including several from 
disciplines outside the normal bee scientist community. 
There will be NO anniversary celebration for the Varroa! 

A sneak preview of  just a few of  the latest novel approaches 
for Varroa control involve an appreciation for biochemical, 
environmental and even some electrical approaches that 
decrease or eliminate the chemical Varroa controls 
currently used. 

PAm has funded 
Dr. James Ellis, 
University of  Florida, 
in using RNA 
interference, or RNAi 
for Varroa control. 
Using RNAi involves 
biochemically altering 
the susceptibility of  
the mites to miticides, allowing the miticides to work 
again, possibly at even lesser concentrations. Now that 
both the Varroa and the honey bee genomes have been 
sequenced, RNAi technology may provide one useful tool 
for Varroa control.

Washington State beekeeper Eric Olson lost 56 percent 
of  his colonies or 9,000 colonies in the winter of  2010 
- 2011. His bees, and his almond pollination contracts, 

 Varroa mite on honey 
bee pupae (Photo by 
Kathy Keatley Garvey)

Varroa mite scraped onto a hive 
tool (photo by Christi Heintz)

  Varroa tmite piggy-backing 
on the a foraging honey bee 
(photo by Christi Heintz)
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suffered. The next year, he made the decision to put his 
bees in cold storage prior to almonds. At first worried about 
the natural buildup of  carbon dioxide by the millions of  
bees, he found his bees the next year to be of  excellent 
quality, with fewer losses. Olson has now enlisted the help 
of  Drs. Steve Sheppard and Brandon Hopkins, Washington 
State University (WSU) to manipulate the colony storage 
environment with CO2 in an effort to identify the optimum 
level to possibly kill Varroa mites, while not otherwise 
affecting the honey bee. 

Also at WSU, Sheppard and Hopkins are experimenting 
with mushroom extracts and their ability to impact viruses 
vectored by the Varroa mite. One particular fungus, 
Metarhizium anisopliae, possesses the ability to kill insects. With 
some careful work, it may be possible this fungus will kill the 
Varroa mite, but leave the honey bee alive and healthy. 

At the University of  
Minnesota, Dr. Marla 
Spivak is working with 
Eltopia, an agricultural 
innovations firm, on 
“MiteNot,” a pesticide-
free method to remove 
Varroa from honey bee 
colonies using a circuit 
board that applies heat 
at a specific temperature 
and time to sterilize 
mites. The “MiteNot” 
circuit board is placed on 
a hive frame and covered 
in wax, appearing like 
a standard frame of  
honeycomb. Beekeepers 
would replace one frame 
within a bee hive with 
this reusable wax covered 
compostable circuit 

board. With more testing to be performed in the near term, 
this product is scheduled to be released in the fall of  2015. 

Prior to the introduction of  Varroa mite into the U.S., 
average beekeeper colony losses were about 10 percent. 
With the advent of  Varroa, colony losses quickly became 
15 percent. Since 2006, colony losses have averaged 30 
percent. “Suppose you have the flu, you’re starving, you 
have to walk two miles for food, and there’s a tick the 
size of  a rabbit battened onto your neck” said Dr. Marla 
Spivak, in describing the presence of  mites to already 
stressed bees. 

 

With a lot of  hard work, we can decrease these colony 
losses and get the nation’s bees healthy again. Combating 
Varroa is a logical target. Project Apis m., our many 
partners, the USDA and our scientists in the bee 
community, other disciplines and around the world will 
solve this problem — hopefully before September, 2017! 
We don’t want a Varroa anniversary party here!

  Relative size of Varroa mite 
compared to a human (photo by 
Christi Heintz at Bayer Bee Care 
Center, Raleigh, NC)

http://www.airofan.com
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Time To Consider
DAVID	DOLL

The spring time months of  March and April present 
many challenges in managing almonds. Irrigation, 
nutrient applications, disease management, and weed and 
insect control begin during this period and are critical for 
developing a successful crop. 

Drought Management Of 
Almonds
Many farmers across the state will be impacted by the fourth 
year of  severe drought. Within almonds, there has been 
a lot of  research conducted to determine better strategies 
to apply water. The University of  California Division of  
Agriculture and Natural Resources has recently published an 
article titled "Drought Management for California Almonds" 
(Publication #8515, downloadable for free at http://
anrcatalog.ucdavis.edu/) which goes into further detail about 
the two recommended strategies, which are relatively easy to 
adopt and produce consistent outcomes. These strategies, as 
well as other considerations, are highlighted below.

The best strategy for your orchard depends on how much 
water is available. If  15 percent of  less than full ETc is 
available, Hull Split Strategic Deficit Irrigation (SDI) could 
be considered. If  greater, the Proportional Deficit Irrigation 
(PDI) strategy should be considered. An example of  a 55 
percent of  water availability applied using PDI for the month 
of  May is given in Table 1.

Hull Split SDI
Hull Split SDI maintains full irrigation until the 
completion of  kernel fill. After kernel fill and until 90 
percent hull-split, irrigation is applied only when trees 
reach SWP values of  -14 to -18 bars. Field research has 
shown that this technique will decrease water use by as 
much as 34 percent during this period, reducing total 
seasonal water use by about 15 percent, while having 
minimal impacts on current and next season's crop. 

In practice, it can be difficult to fine-tune the irrigation 
schedule to this SWP threshold. Many growers will 
initially reduce water applications by 50 percent around 
mid-June and will adjust the amount of  subsequent 
irrigations once stress levels increase and soil moisture 
depletion occurs. Water should be applied prior to harvest 
to improve hull-split and reduce hull tights. Hull Split SDI 
is a particularly effective method for reducing hull rot, if  
that is a problem, but it also improves harvest-ability by 
reducing the force and time required for shaking, which 
can benefit the long-term health of  the orchard.

PDI
If  a pressure chamber is unavailable, or the anticipated 
seasonal water deficit is greater than 15 percent for the 
seasonal evapotranspiration (ETc), then reduced water 

May 1st-3rd

4th-10th

11th-17th

18th-24th

25th-31st

Total

0.74

1.47

1.95

1.67

2.11

7.94

0.94

0.94

0.94

0.94

0.94

N/A

0.70

1.38

1.83

1.57

1.98

7.46

0.38

0.76

1.01

0.86

1.09

4.10

1 Evapotranspiration of the reference crop (ETo )is sourced from CIMIS. Real time data for the 
current week/year can be found at http://wwwcimis.water.ca.gov/.
2 Referenced crop coefficient (Kc) (unpublished data)

3 Evapotranspiration rates for almonds were calculated by multiplying ETo by the crop 
coefficient (Kc).
4 Proportional deficits are calculated by multiplying the target deficit by the fully irrigated ETc.

http://wwwcimis.water.ca.gov
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applications can be made by applying a fixed proportion of  ETc. In this method, the amount of  water available for the 
season should be calculated as a percentage of  full ETc. This percentage should be applied to spread the deficit evenly 
across the season. 

In other words, if  it is determined that enough water is available to supply only 55 percent of  ETc for the whole season, 
then each irrigation would match 55 percent of  the determined ETc for that irrigation period. Current season and future 
yield loss should be expected when using this strategy, but research has shown this to be the most effective strategy in 
minimizing losses when available irrigation water is substantially reduced.

There are many other orchard practices that should be considered when managing drought. They include:

Removal Of Old 
Blocks
Orchards will take two years of  full 
irrigation to bring back to near-normal 
production. If  water is short for the 
entire orchard operation, it could be 
diverted from older blocks in order to 
save or reduce the recovery time of  
younger orchard blocks.

Not Thinning Of Crop 
Load
Research in peaches suggests that crop 
removal has little, if  any, impact on 
water use and is not recommended. In 
some cases, crop removal may increase 
vegetative growth, which may increase 
total water use.

Severe Pruning Is Not 
Recommended
Stumping or "dehorning" of  trees will 
increase vegetative growth, which may 
increase water demand. Furthermore, 
studies have shown that more wood is 
removed from the pruning treatments 
than what is killed by severe water 
stress.

Managing Increasing 
Soil Salinity
Reduction of  water applications or 
reliance on low quality groundwater 
may increase soil salinity, negatively 
impacting yields. Almond trees are 
relatively sensitive to sodium, chloride, 
and boron. Yields are impacted when 
average root system salinity increases 
above 1.5 dS/m, with research 
indicating a 19 percent decrease in 
potential yield with every 1.0 dS/m 

http://www.weissmcnair.com
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increase. This yield reduction is due to the osmotic effects of  the salts, which basically makes the tree “work harder” 
to uptake water, reducing growth and vigor. If  excess salts continue to accumulate within the rooting zone, trees will 
ultimately uptake the salts (mainly sodium, chloride and boron) and cause tissue toxicity. A leaching program should 
be implemented when EC of  the entire rooting depth exceeds 1.5 dS/m or sodium, chloride and boron exceed an 
exchange saturation percentage of  5 percent, 5 meq/l and 0.5 mg/l, respectively.

Remove Cover Crop
When managing severe drought, vegetation on the orchard floor should be eliminated. Depending on the coverage, 
cover crops may increase water usage by as much as 30 percent. Keep in mind that cover crops do provide soil health 
benefits and should be replanted when water is available.

Maintaining micro-irrigation systems and application timing. Maintenance should be performed on systems to increase 
the distribution uniformity. This includes flushing and replacing of  lines, irrigating in smaller sets to maintain pressures 
within the operating range, and matching water application rates with soil intake rates. Sets should be no less than 6 
hours and should be completed in the cooler, calmer part of  the day.

Minimal Impacts of Anti-transpirants
University of  California research has not been able to document water savings or reduction of  plant stress with 
the application of  anti-transpirants, or “plant coolants,” and thus they are not recommended. Many new products, 
however, enter the market annually, and there is always the possibility that some may prove to be of  benefit. When 
applying these products, it is important to leave several untreated areas in the field in order to determine product’s 
effectiveness. 

Continued on page 44 »

http://www.turbomist.com
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 Trees undergoing severe water stress will drop leaves to reduce 
water consumption. Photo courtesy of S. Vasquez.

Reduce Nitrogen Applications
Nitrogen applications should be reduced during periods 
of drought. The reduction rate should be proportional 
to the expected reduction in yield from deficit irrigation. 
Nitrogen rates in the spring should be reduced to prevent 
growth, as excessive vegetative growth increases tree 
water demand. Most data suggest that long-term yield 
reductions generally follow a 1:1 relationship with 
long-term water reductions, meaning that a 30 percent 
reduction in relative applied water leads to a 30 percent 
reduction in relative yield. 

Pest Management Considerations
Periods of drought influence insect pest populations. 
Mites flare on stressed trees, and increased miticide 
applications may be needed. Navel orangeworm (NOW) 
populations are impacted by drought as well. Reduced 
winter rains can make it difficult to remove mummies 
with winter shaking, leading to an increase in the over-
wintering population. Warmer temperatures common 
during drought years lead to faster insect development. 
Furthermore, hull split is generally accelerated in drought 
years, which changes the timing to apply a hull split 
NOW spray. 

Spring-time Nitrogen 
Management
Nitrogen applications tend to begin in mid to late March 
for many operations. New nitrogen regulations require 

a crop estimate in order to determine the seasonal 
amount of nitrogen to apply. Crop removal studies have 
indicated that around 65 pounds of nitrogen are removed 
with every 1,000 kernel pounds of harvest. Taking into 
account nitrogen application inefficiencies, 85 pounds of 
nitrogen must be applied to replace the removed amount. 

Further research has indicated that multiple applications 
of nitrogen should be made through the season with 
80 percent of the total budget being applied prior to 
kernel fill with the remaining 20 percent applied in the 
postharvest. Spring applications should be split to reduce 
the potential of plant toxicity and leaching from spring 
rains or over-irrigation. A good plan for a sandy loam or 
finer soil would be 20-30-30-20 for mid-March, mid-
April, mid-May, and the postharvest period, respectively. 
In coarser or soils with lower water holding capacities, 
smaller, more frequent applications should be applied. 
Keep in mind that if reducing water applications due to 
drought, nitrogen applications should also be reduced.

Pest and disease considerations 
for March/April
Disease concerns tend to run high in the spring as rains 
may provide environmental conditions conducive for 
infection. Sprays for shot-hole, anthracnose, jacket rot 
and bacterial spot should be based on rainfall events. 
Summer diseases of rust and scab, however, may still 
be problematic and may require a treatment even in 
dry spring conditions. Treatment timings for scab is 2-5 
weeks post petal fall, and 5 weeks post petal fall or later 



MARCH   |  APRIL  2015    Almond Facts  45

SOLID STAINLESS STAPLES

DP MACHINE & FABRICATION
Sales: Jennifer (661) 746-6242

jpayne381@aol.com (661) 203-5544

For Safe and Secure Drip 
Line Placement

 from 
Acidic Water & Fertilizers 
in All Soil Types

compared to Using Plain
 or Coated Staples

 Constant Hose & 
Fitting Repairs MADE IN 

USA

 Clear gumming exuding from the hull of the almond may 
indicate feeding by leaf footed plant bug. If scraped away, a 

small hole should be visible piercing through the hull into the 
developing kernel. Photo courtesy of S. Vasquez.

for rust. Orchard history, cultivar, and irrigation systems 
should be factors in determining the need for treatment.

Insect concerns include San Jose Scale (SJS), Peach Twig 
Borer (PTB), and Leaf-footed Plant Bug (LPB). With the 
warmer spring, male emergence for SJS and the biofix 
for PTB will be earlier. Therefore, the traditional "May 
Spray" timing may also be earlier. Timing of a growth 
regulator for SJS control should be 400 DD after the 
male flight. A spring treatment for PTB should be made 
400-500 DD after the biofix. Keep in mind that the PTB 
timing often overlaps with the spring flight of NOW. If 
timed properly, this spray could provide early season 
control for both pests. 

LPB is erratic and hard to predict. Research does suggest 
that over-wintering populations are reduced by below 
freezing temperatures. In years with mild winters, such 
as this past year, populations tend to be higher. 
Furthermore, lack of vegetation in the foothills or 
riparian areas reduces food, which drives populations 
into almond orchards for feeding. Sprays should be 
timed once adults are first detected, not once damage 
occurs. Damaged nuts do not show symptoms for 
several days to weeks after initial feeding. 

Please keep in mind that there are more pests 
that affect almonds during this time period. More 
information can be found at www.ucipm.ucdavis.edu.

The Final Thought
Unless the rain begins to fall, we will be experiencing 
another year of severe drought. The prolonging of 

this natural disaster will lead to increased difficulty in 
finding resources for many farming operations across 
the state. During this time of hardship, it is important 
to keep an eye on your friends and family - especially if 
you become aware that a major problem has occurred 
(e.g. well going dry). If someone you know is enduring 
a particularly stressful situation, please don’t be afraid 
to speak out, encourage them to find someone to talk to 
or get professional help. There are also some excellent 
resources available online which include "Making 
Decisions and Coping with Drought” (Colorado State 
University Extension)www.ext.colostate.edu/pubs/
consumer/10256.pdf and the Disaster Distress Helpline 
available online (http://disasterdistress.samhsa.gov/
disasters/drought.aspx ) by phone (1-800-985-5990) or 
text (Text "TalkWithUs" to 66746).

mailto:jpayne381@aol.com
http://www.ucipm.ucdavis.edu
http://disasterdistress.samhsa.gov
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WANTED

Kohler model K582S 23-horse power gasoline engine.  
Home 209-394-3293, Cell 209-769-9810. 

WANTED

Gasoline Memorabilia: Old Gas Pumps, Gas Signs, Oil 
Signs and Car Signs Call 559-485-9496

WANTED

Running or not I need a White 2-60 Field Boss or Oliver 
1365 for parts.  Trying to keep mine operational. Contact 
Dean at  
(530) 867-5207 or dff101@frontiernet.net. 

WANTED

9200 Rainmaker almond pick-up. 
Gravity meat cleaner. 
Call (209) 599-3991 or (209) 479-5484.

FOR SALE

40 ft. sea-van storage container, with vents, side door and 
window.  Wired for electric, with outlets and lights.  Good 
condition, $4,800.  916-217-6840.

FOR SALE

Steel almond stakes, starting at 4’, $1. Call (209) 969-0526
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Environmental Bene�ts:
*Less Water Wasted

*Less Nitrogen Wasted

Shur-Crop's Icelandic Kelp and Molasses 
combines with metallic radicals in the soil 
to formulate mineral rich polymers that 
tenaciously hold water in the soil up to 
one thousand times its own dry weight. 
Shur-Crop stimulates healthy deep roots; 
retaining water and nitrogen in a larger 
root zone and minimize the leaching of 
nitrogen into the ground water.

Less Nematode and Worm Damage:
Shur-Crop �eld tested for over 20 years on

James Tanioka Farm (209) 769-5627
Consultant: Ron Barnes, U.C. Davis with a 
Master Degree in Agronomy and former 

owner and CEO of Monarch Laboratory Inc., 
Chico, CA

Shur-Crop: Manufactured in California since 1970
Ingredients: Organic Icelandic Kelp & Molasses

BY LEE KENDER, INC. 
P O BOX 472, OROVILLE CA 95965

(808) 531-3141 Of�ce | (808) 523-2473 Fax

FOR SALE

(1) Johnson 6ft sweeper - 2 cylinder, Deutz Engine, updated transmission. 
$5,300 
(2) Johnson's pickup machines, $5,500 each  
Call 559-485-9496

FOR SALE

Farm Equipment  
12’ Schmizer 3pt. V float. 3 years old, excellent condition.  $5,200 new, 
$3,500 now.   
11’ Straight blade orchard float with hydraulic wheels and fresh paint. 
$5,000  
Peerless dryer wagon with hydraulic hoist, good condition $3,000  
Nelson Spray cab and Nelson orchard fenders to match.   $3,500.   
1985 Wesco walking floor trailer.  $15,000  
Nelson spray cab with Nelson Orchard Fenders.  $2,500  
Almond sizer, 4 stage.  Mfg. by R & L  Good Condition $4,000 
2 Jesse 500 Air legs, mostly complete.  Some assembly needed. $500 
each 
120’ of  24” spiral air ducting, 22 gauge.  Needs some repairs (FREE) 
Mid-State 30” almond pre-cleaner with a Forsburg H-6 Destoner & fan. 
decent working condition $5000 
Flory 850 P.T.O. Pickup Machine in good condition $26,000 
Please contact Ron Piazza 209-678-0788

FOR SALE

2004 Jackrabbit Ressevoir Cart HP335 with Unloader and Augers - $15,000 
3-YD Loader Bucket for nuts fits 480D Case - $500 
Weiss auger head, tractor mount sweeper TR 8, with B95 blower - $2,000 
2-18.4 x 26 Firestone tires on rims 60% - $800 
2-500 lb JD wheel wts. - $200 
2-16.9 x 24 Firestone ND on rims - $300 
1-16.9 x 24 Goodyear 50% - $100 
Pair of  Nelson fenders for 18.4 x 16.1 tire size - $500 
Located in Merced, call Dan (209) 777-3292

FOR SALE

Jackrabbit 20-20 Elevator with diesel engine - $17,500 
Weiss McNair JD 40 Sweeper, 2002 model, 7.5 tine bar head - $20,000 
25’ Prune-Rite Pruning Tower, Kubota diesel engine - $14,500 
All equipment in excellent condition.  
Phone (530) 795-4858, (530) 681-3501

FOR SALE

Arbor press, 2 ton, level operated $100.  
Enerpac 10 ton hydraulic press $200. 
Call (209) 537-9491, Ceres.

FOR SALE

Numerous almond harvesting equipment. Flory Harvester, International 
Tractors, Levelers, scrapers, sweeper, gas and propane tanks.  Price ranges 
for items between $200-3500.   
Call Ann (209) 648-6845

FOR SALE

Worthington 2 stage air compressor with Baldor Industrial 2 hp motor 
and 50 gal tank $350 
John Deer Tractor 1948 Model AW disassembled $750 
(209) 968-0142, (209) 883-4836

FOR SALE

4950 Outback Sweeper, very low hours. 
(209) 632-3111, between 8am & 5 pm, Monday through Friday.

mailto:dff101@frontiernet.net
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FOR SALE

15 h.p. elect 3-phase motor with jacuzzi centrifugal pump.  
Good condition. $1500 or best offer.  
90-pound air hammer $400.  
Phone (209) 838-3115.

FOR SALE

2 Used 2004 Flory ST10 Shuttle Truks - $57,500 each. 
Used Huller/Sheller equipment – List and prices available upon request. 
Please call (209) 874-1268 for further information.

FOR SALE

1983 John Deere Tractor, Model 650, $5,600;  
1983 John Deere Front Loader, Model 67, $1,400; 
1983 John Deere Disk, Model 140; $300.00;  
1983 BefCo Rototiller, $500.00;  
1983 Woods Rear Scraper, $200;  
$8,000.00 or best offer for all.   
Please call Joan at 209-579-2022.

FOR SALE

In feed hopper, bucket elevators, stand, and Scan Master 2 Channel 
Satake Laser Sorter (2005). $22,000.   
Please contact Nina at 209-609-6689 

FOR SALE

440 gal. fuel tank on low stand with hand pump hose and filter, $500. 
Call (209) 537-9491.

FOR SALE

8,000 almond/prune tree stakes. 2"x2"x36-40". Pressure treated. Used 
once, then stored in barn for 2 years. Call John, 530-228-7402 or  
530-342-6867 to ask about pricing.

Free listings in this section are for the exclusive use of 
Blue Diamond members.

Classified ads for personal use — not as an additional means of 
advertising commercial ventures members may own.  Ads are 
limited to a maximum of 10 lines and may be submitted to Blue 
Diamond field supervisors or by contacting the editor directly at:

Editor: Blue Diamond Growers
P.O. Box 1768,  
Sacramento, CA 95812
Or contact Cassandra Montgomery at:

Phone: (916) 446-8353     
Fax: (916) 325-2880 
Email: cmontgomery@bdgrowers.com

Unless advised otherwise, ads will run two consecutive issues. In 
order to guarantee placement, classified listings must be submitted 
by the 10th of: January, March, May, July, September & November.

http://www.kci-mfg.com
mailto:cmontgomery@bdgrowers.com
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