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Blue Diamond Proud

Never have I ever been more proud of our  
Blue Diamond team members. The response to 
last month’s fire at the Sacramento manufacturing 
facility shows a commitment to teamwork that 
is unmatched. You can be assured to know that 
with hard work, Blue Diamond can overcome 
extraordinary challenges. And, thanks to the 
valuable contributions of you and Blue Diamond 
team members, we have resumed close to 
normal business operations and making good 
progress on restoration and rebuilding efforts. 
The dedication of the entire cooperative in 
achieving our shared goals is inspiring.

It is with this dedication that gives Blue Diamond 
growers an advantage and keeps us moving 
forward as a trusted brand and partner. 
Your board of directors and leadership team 
recently completed a thorough analysis of the 
cooperative's strategic plan. When we look 
at where the cooperative is today and where 
it will be in the future, the focus remains on 
Blue Diamond ’s ability to be proactive in our 
approach of bringing to market new products. 
Delivering on our promise to innovate is going 
to be essential to our business as we prepare 
for the NASS Subjective Estimate of a 2.5 billion 
pound crop.

Your cooperative is in an excellent position to 
manage supplies while increasing value-added 
growth and it is an exciting time for our brands. 
Blue Diamond is successfully expanding Almond 
Breeze® and Snack Almonds products lines, 
as well as offerings of almond ingredients. 
We saw great initial distribution for Blue 
Diamond® Almonds & Fruit – and our almond 

oil, Almondmilk™ creamer, and flour continue 
to perform well. By leveraging the strengths of 
our partners, Blue Diamond is entering new 
categories with the launch of Almond Breeze 
Almondmilk™ Yogurt Alternative. The growing 
demand for plant-based foods and proteins 
are creating opportunities for Blue Diamond to 
showcase the versatility of almonds.

As much as we think about what we bring to 
market, we also think about how we go to 
market. Food is more than a necessity – it has 
come to represent nourishment and community. 
Blue Diamond ’s customers and consumers 
care to know that the food they choose will 
sustain them and their planet. Recognizing and 
promoting our unique story about how Blue 
Diamond is doing a lot of the right things on 
our farms, in our business, and for our industry 
to protect the environment and improve the 
communities in which we live and work are 
messages we should be proud to share.

Teamwork, dedication and pride are qualities 
of this cooperative that enable us to grow 
and invest in ways Blue Diamond can make 
a difference. Continuing to work together and 
overcoming challenges is what makes us unique 
and supports our mission of delivering superior 
returns to our grower-owners and realize our 
vision to deliver the benefits of almonds to  
the world. There is significant value in being  
a member of this cooperative. When I think  
of the century-long legacy and commitment  
of Blue Diamond growers, I know The Best is 
Yet to Come. 

Mark Jansen 
President & CEO

PRESIDENT’S CORNER
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NEWS IN A NUTSHELL

Other Inquiries

Salida Membership Dept. 
Phone: 209.545.6225 
Fax: 209.545.6215

Sacramento Membership Dept. 
Phone: 916.446.8368

Mel Machado 
Director, Member Relations
Cell: 209.531.6352 
Salida: 209.545.6222 
mmachado@bdgrowers.com

Jereme Fromm
San Joaquin County West of Austin 
Rd; Stanislaus County North of the 
Tuolumne river, Stanislaus County 
West of the San Joaquin River, and 
North of Patterson
Cell: 209.596.9520 
jfromm@bdgrowers.com

Mike Griffin
Southern Madera County South 
of Avenue 18-1/2; Northern Fresno 
County North of Highway 180
Cell: 559.779.6400 
mgriffin@bdgrowers.com

Dennis Meinberg
Tehama, Glenn, and Butte Counties
Cell: 530.864.0619 
dmeinberg@bdgrowers.com

KC Stone
San Joaquin County East of Austin Rd, 
South of Hwy 4, North of Stanislaus 
River; Stanislaus County South of 
Tuolumne River, West of Hwy 99  
and East of San Joaquin River;  
Merced County, North of Merced 
River, West of Hwy 99
Cell: 209.596.5375 
kstone@bdgrowers.com

Justin Elam
Merced County from the Merced 
River to Hwy 140
Cell: 209.303.7306 
jelam@bdgrowers.com

Michael Grindstaff
Central Fresno County between 
Highway 180 and Kamm Avenue
Cell: 559.470.9731 
mgrindstaff@bdgrowers.com

Matt Willson
Southern Tulare County, South of 
Lindsay Highway; Kern County
Cell: 559.554.4118 
mwillson@bdgrowers.com

Christine Ivory
Colusa, Yolo, Solano, Yuba and 
Sutter Counties
Cell: 530.518.9109 
civory@bdgrowers.com

Brian Noeller
Stanislaus County South of Tuolumne 
River, East of Hwy 99; Merced 
County East of Highway 99, North 
of Westside/Bellevue Road
Cell: 209.417.2010 
bnoeller@bdgrowers.com

Ernie Reichmuth
San Joaquin County West of  
San Joaquin River, South of Patterson; 
Merced County South of Westside/ 
Bellevue Road; Madera County  
North of Avenue 18-1/2
Cell: 559.474.2996 
ereichmuth@bdgrowers.com

Regional Managers

FIELD TEAM
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DISTRICT 1
Gregory Watts
Lyle Livingston
Rick Pittenger
Brian Erickson 
Fred Montgomery 
Daniel Varner
Greg Overton
Kevin Borror 
Kevin Davis
John Nock
Raymond Antonowich 
Darren Rice 
Dan Cummings 
W. Howard Isom 
P. Samantha Lewis

DISTRICT 6
Greg Reichmuth
Rick Alvernaz 
Allen Peterson
Patrick Romero  
Dirk Van Konynenburg
David Richmond
John Hack
Scott Long 
Richard Gemperle
David M Genzoli
Paul Lara
Darryl Starn 
Charles Crivelli III 
Steve Vilas 
Bill Brush  ’02
Tim A. Viera

DISTRICT 2
Ron Tadlock
Catherine L. Cain
Ronald Timothy
Analee Lauwerijssen 
Charlie Marsh 
Zach Dennis
Leo LaGrande
Sabrina Blickle 
Michael F. Doherty
Kelli Evans 
Jim Peart
Brook Bachmann 
John Monroe 
Elaine Rominger 
Gerald Rominger 
Cathy Marsh

DISTRICT 3
Joe Rishwain
Michael Van Groningen 
Stephen Schmiedt
Garret Mussi 
Kathy Thomsen 
Steve Stanful
Clayton Bogetti
Jim Thoming Jr. 
Michael M. Petz 
Lloyd Van Dyken
Bruce Oosterkamp
Mike Bogetti 
Dale Van Groningen 
John Thoming  ’09

DISTRICT 8
George Goshgarian Jr.
Paramjit Singh
Joey Biscay
Norman Pretzer 
Bruce Chapman 
Gary Thompson
Baljit Boparai
Tom Chandler  
David Massaro
Jerry Rai
Anthony Basila
Dan Wattenbarger 
George Goshgarian 
Aldo Sansoni 
Ranbir Grewal

DISTRICT 4
Lance Ioppini
Bob Holmes
Nick Alta
Paul Adrian 
Herman Doornenbal 
Tom Christensen
Karen Javete
Jason Dole 
Will Drost
Wesley John Eisenga 
Robin Giuntoli
Joe Gasper 
Kevin Fondse 
Kenneth Roos 
Greg Kamper

DISTRICT 9
Thom Gruber
Craig Fulwyler 
Jeff Parsons
Gurcharan Dhillon 
Ben Wilson
Karam Guron
Jason Dhillon
Ryan Clark 
David Snell
John Allen
Don Davis 
Chris Vandborg 
Kent Stenderup  
Clinton Shick 
Kyle Balakian

DISTRICT 5
Nick Blom
Gordon Heinrich
Jeff Erickson
Brum DeVisser 
Brandon Riddle 
Mark Giannini
Dennis Bowers
Neil Jolliff  
Jack Hoekstra
Sonny Johns 
Sid Miller
Gary Darpinian 
Stephen Van Duyn 
Neil Van Duyn 

Chairman
Vice-Chairman
Ex-Officio 
Director 
Appointed (Member-at-Large) 
Almond Board Alternate
Almond Board Director

LEGEND

For Grower Liaison  
contact information, please 

contact your regional manager.

2019 Grower Liaison

DISTRICT 7
Mario Bandoni
Scott Abraham
Galen K. Miyamoto 
Joe Sansoni 
Daniel L. Clendenin
John Pereira
Rodney Voumard 
David Passadori 
Jim Snyder
Victor Yamamoto
Bobby Deol
Kevin Hall 
Dan Mendenhall 
Robert J. Weimer 
Rick Scoto
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Brazil Partner 
Visits Sacramento

Members of Almond Breeze® 
Brazilian partner Bela Vista’s 
sales team visited the Sacramento 
headquarters to learn more about 
Blue Diamond with tours of the 
facility and Almond Innovation 
Center. The group also toured a 
local orchard where they were 
able to see the almond growing 
process up close. This team – 
comprised of their sales director, 
regional managers, and sales 
representatives – made significant 
contributions to building Almond 
Breeze® distribution in the country 
during last year’s launch. 

NEWS IN A NUTSHELL

Co-op Commits to Believing  
in the Future of Ag 

Blue Diamond is strengthening its partnership with the California FFA 
Foundation by committing to another year of supporting the Foundation’s 
Giving the Gift of Blue on Giving Tuesday. “California FFA is a perfect 
example of leadership and this partnership demonstrates how working 
together as an industry – as a community – can build a bright future 
for California agriculture,” said Mallorie Hayes, Associate Public Affairs 
Manager for Blue Diamond Growers. The announcement was made at 
the 91st Annual State FFA Leadership Conference in Anaheim. This will 
be the third year of the cooperative’s participation in the November 
philanthropy event. Last year, Blue Diamond matched donations for  
200 of the 672 jackets provided to California FFA members. 
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Blue Diamond team members Anthony Melo, Dennis 
Bettencourt, Resham Klair and Brian Barczak accepted 
the award on behalf of the cooperative.

Salida Plant Awarded Safe Food 
Alliance “Plant of the Year”

The Safe Food Alliance recognized Blue Diamond’s Salida 
manufacturing plant as Plant of the Year at its annual 
Food Safety Conference. Blue Diamond is celebrating this 
achievement and is the direct result of a commitment to food 
safety and dedication to delivering the benefits of almonds to 
the world. “We support this vision with a Food Safety Culture 
based on being food safety aware and audit ready,” said 
Brian Barczak, Senior Vice President of Global Manufacturing 
Operations for Blue Diamond.

Blue Diamond’s century-long record for food safety built  
the foundation of high standards and best practices in the  
plants. The ongoing investments made in the manufacturing  
plants ensure they are the most advanced and efficient in the 
world. This competitive advantage provides unmatched value  
to Blue Diamond customers – some of the largest food 
companies in the world.

The Safe Food Alliance annually recognizes a food processing facility that demonstrates a commitment to continuous 
improvement, achieves success as a Global Food Safety Initiative (GFSI) Certified facility, and ranks as a top scoring 
facility during unannounced food safety audits. Safe Food Alliance provides food safety training and consulting 
services to more than one hundred food processing companies.

As a leader in almond production, Blue Diamond strives 
to uphold, promote and improve programs based on 
the GFSI standards as established by the Safe Quality 
Food (SQF) Institute, and undergoes an audit of their 
Food Safety and Quality program at a frequency 
of one audit per week. Blue Diamond consistently 
receives high scores on audits and for three consecutive 
years achieved excellent ratings on SQF audits. 
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#WeAreBlueDiamond

During the #WeAreBlueDiamond campaign, we  
will share posts from social media. Join us to make  
Blue Diamond become a much more interesting story. 

NEWS IN A NUTSHELL
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Magnum X Harvester

100 Loren Avenue, Chico, CA 95928  
 (530) 891-6214  |  Fax (530) 891-5905 | www.weissmcnair.com

Complete Line of Quality 
Nut Harvesting Equipment

Self-Propelled Harvesters

P.T.O. Harvesters

Self-Propelled Air Cab Sweepers

Self-Propelled Sweepers

Tractor Mount Sweepers

P.T.O. Blowers

Fewer 
Moving Parts 

Easy 
Maintenance

High Resale

MORE HARVEST PROFIT
AT A LOWER COST

LOW DUST

QUALIFIED

WM-AlmondFacts1/2v.indd   1 7/18/17   5:17 PM

https://www.weissmcnair.com/


NEWS IN A NUTSHELL

Golf Tournament Benefits Education Scholarship

Blue Diamond hosted 150 golfers at 
the Huller/Sheller Golf Tournament 
on April 15. The annual event raised 
$12,000 for education scholarships. 
All the proceeds directly benefit the 
Blue Diamond Growers Foundation, 
which helps students pursuing a higher 
education and career in agriculture. 
The foundation was established in 
2011 and has given assistance to more 
than 100 students living in California’s 
almond growing regions. 

“We are extremely grateful for all 
the support of our partners, grower-
owners and team members who make 
this event a success,” said Charles 
Crivelli, board director and chair of the foundation for Blue Diamond Growers. “The annual golf tournament allows us 
to give back to our communities and provide opportunities for the next generation of industry leaders.”

The event is the largest fundraiser of the year for the Foundation. 

2018 Blue Diamond Growers Foundation Scholarship recipents: Teresa Coelho – 
Riverdale , Colton Farro – Turlock , Grace Guthrie – Porterville, and Blake Sousa – Tulare.

The annual golf tournament allows us to give back to our communities 
and provide opportunities for the next generation of industry leaders.

—Charles Crivelli III, President of BDG Foundation
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Thank you, Sponsors!
Platinum – American Ag Credit

Gold
West Link

Buhler

CoBank

Central Valley Ag Group 

Bank of America Merrell Lynch

Congratulations to our contest winners:
1st Place (Low Net Score)
Charles Crivelli
Scot Olson
Frank Lima
Mike Kinsley
John DeSomma
Pradip Singh

Closest to the Pin
Hole #5 Cynthia Brown
Hole #7 Dave Thiel
Hole #12 Michael Marsh
Hole #15 Kent Van Groningen

1st Place (Low Gross Score)
Lucas Van Duyn
Ben Lucchesi
Jimmy Barbour
Geoffrey Ratto

Matt Ridjaneck
Kyle Robertson

Long Drive (Men)
Brandon Diamond

Long Drive (Women)
Keri Layne

Putting
Luis Perez

Silver
Beeler Industries
Yosemite Farm Credit
Valley Farm Transport
V-V Enterprises
Georgia Pacific

Bronze
Button Transportation
Grimbleby Coleman CPAs
The Hat Source
Mazon Trucking

Oakdale Trading Company
Van Duyn Family Farms
Flory Industries

Tee Box
JKB Energy
OMC
RDB Hulling and Shelling
Minurn Hulling
JackRabbit
Van Groningen Orchards
Ultra Grow Plant Food

Beverages
Premier Trailer
7up / Varni

Hole-in-One Contest
Hillier Ford
Garton Tractor
INSURICA

Guess the Crop Contest
Vinsight
Van Duyn Family Farms
Flory Industries

Blue Diamond members and friends are invited to help 
fund the foundation. Checks can be made payable to  
Blue Diamond Growers Foundation and mailed to: 

Blue Diamond Growers 
Attn: Finance Department 
1802 C Street, Sacramento, CA 95811
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NEWS IN A NUTSHELL

Banana Tres Leches Cake

Makes a 9 x 13-inch cake 
Recipe credit: Hummingbird High

Ingredients
For the Banana Cake:

• 2⅔ cups (12 ounces) all-purpose flour

• 1½ teaspoons baking powder

• 1 teaspoon baking soda

• 1 teaspoon kosher salt

• ¾ cup (6 ounces) unsalted butter,  
at room temperature

• 2 cups (14 ounces) granulated sugar

• 2 large eggs, at room temperature

• 1 cup (8 ounces) buttermilk, at room temperature

• ¼ cup (4 ounces) canola oil

• 1 teaspoon pure vanilla extract

• 2 cups (16 ounces) mashed bananas (from about 4 large 
bananas, the riper the better)

For the Tres Leches Soak:

• 1½ cups (12 ounces) Almond Breeze® Almondmilk 
Blended with Real Bananas

• 1 cup (8 ounces) evaporated milk

• 1 cup (8 ounces) sweetened condensed milk

For Serving:
• 1½ cups (12 ounces) heavy cream

• ¼ cup (1 ounce) confectioners’ sugar, sifted if lumpy

• 1 large banana

• Chocolate shavings, for garnish
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Directions
For the Banana Cake:

1. Position a rack in the center of the oven and preheat  
to 325°F. Generously spray the bottom and sides of a  
9 x 13-inch cake pan with cooking spray.

2. In a medium bowl, whisk together 2⅔ cups all-purpose 
flour, 1½ teaspoons baking powder, 1 teaspoon baking 
soda, and 1 teaspoon kosher salt. 

3. In the bowl of a stand mixer fitted with a paddle 
attachment, combine ¾ cup unsalted butter and 2 
cups granulated sugar. Beat on medium-high for 2 to 3 
minutes, or until light, fluffy, and doubled in volume, 
scraping down the bottom and sides of the bowl with 
a rubber spatula as necessary. Reduce the mixer to 
low and add 2 large eggs, one at a time, only adding 
the next egg when the previous one is incorporated 
and scraping down the bottom and sides of the bowl 
after each addition. In a liquid measuring cup, whisk 
together 1 cup buttermilk, ¼ cup canola oil, and 1 
teaspoon pure vanilla extract. With the mixer on low, 
pour in the liquid ingredients. Increase the mixer to 
medium-high and beat for 5 minutes, or until the 
mixture is practically white in color and doubled in 
volume. Scrape down the bottom and sides of the bowl.

4. With the mixer on low, add 2 cups mashed bananas a 
heaping spoonful at a time. Beat for 1 minute, until 
the bananas are broken up and evenly distributed 
throughout the mixture. Gradually add the dry 
ingredients (from the 2nd step) and beat until just 
combined. Scrape down the bottom and sides of the 
bowl one last time, and beat for an additional 30 
seconds to incorporate any stuck ingredients.

5. Pour the batter into the prepared pan and bake for 55 
to 65 minutes, or until the top of the cake is golden, 
slightly puffed, and a skewer inserted into the cake 
comes out with few crumbs attached. Cool on a wire 
rack for 20 minutes, then use the wooden skewer to 
poke the entire surface of the cake with many deep 
holes that reach the bottom of the pan. Cool completely 
before soaking and assembling.

To Soak the Cake:

1. Make the soak: in a medium bowl with a spout or a 
large pitcher, whisk together 1½ cups Almond Breeze® 
Almondmilk Blended with Real Bananas, 1 cup 
evaporated milk, and 1 cup sweetened condensed milk. 

2. Pour half the soak over the banana cake—the holes 
should absorb the majority of the soak, but work 
quickly to use an offset spatula to spread the soak 
evenly across the cake. Wait 15 minutes, then repeat 
with the remaining half of the soak. Wait another 15 
minutes to allow the cake to absorb as much of the 
soak as possible (don’t panic if you see some excess 
at the sides of the pan or a tiny bit still on top of the 
cake—this is normal!), then cover the pan with plastic 
wrap. Refrigerate overnight, or until ready to serve.  
The soaked cake will keep in the refrigerator for up to  
3 days. 

To Serve the Cake:

1. Right before serving, make the whipped cream  
topping: in the bowl of a stand mixer fitted with a 
whisk attachment, combine 1½ cups heavy cream and 
¼ cup confectioners’ sugar. Whisk on medium-high 
until soft peaks form, 2 to 3 minutes.

2. Peel the banana and slice into ½-inch thick coins. 

3. Remove the cake from the refrigerator and discard the 
plastic wrap. Use a spoon to scoop the whipped cream 
over the cake, then use an offset spatula to spread 
the whipped cream evenly over the cake to cover all 
the holes. Garnish with sliced bananas and chocolate 
shavings; serve immediately.
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Movento® insecticide is the only foliar application with downward movement 
within the tree to protect roots by suppressing nematodes. With Movento, 

trees will show improved vigor and produce high yields year after year. 
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Orchard Success and Why It
Pays to Focus on Root Health
Below the surface of the soil, where plant 
roots are meant to thrive and provide a 
healthy support system, is the place to start 
your orchard health program.

Root health is a basic necessity impacting 
orchard health for many years. Sustainability, 
production and growth are all compromised 
by poor root health.

Sampling and Monitoring
With permanent crops like almonds, the 
biggest threats to tree root systems are 
destructive nematode species that feed on 
them, leaving trees struggling to take up 
suf� cient nutrients and water. Whether the 
orchard is a new re-plant or mature, growers 
should consider soil sampling for nematode 
levels and continue to monitor for diseases 
that can also erode soil health.

According to the California Department of 
Food and Agriculture, nematodes reduce 
vigor and yield in tree nuts, causing 15 to 20 
percent yield loss on average but sometimes 
as much as 50 percent.1

Fumigation
Restrictions on soil fumigant use due to air 
quality concerns make pre-plant soil fumigation 
less likely to be a permanent nematode 
management solution. In addition, nematode 
populations in soil can rebuild over two or 
three years, threatening the health of maturing 
trees, and additional applications to suppress 
nematodes after fumigations are necessary.

Nematicides and insecticides are reliable 
post-plant protection against nematodes. 
“Research shows annual applications, as 
trees establish root systems, can add to 
crop yields,” says Rob Kiss, Bayer Customer 
Business Advisor in central California.

Nematicide and 
Insecticide Solutions
Velum® One is a new nematicide that can 
be easily applied via drip and microjet 
chemigation.
It suppresses a wide range of nematodes and 

has been shown to protect root health and help establish the crop. Trials 
conducted in California showed that young almond orchards treated with 
Velum One saw improved canopy diameter by more than half (58%) as well 
as improvement in yield.

Movento® insecticide can be applied as an in-season foliar spray. It moves 
through the leaves, down to the roots, protecting the roots from the effects of 
nematode feeding.

ROOT HEALTH IN ALMOND ORCHARDS

© 2019 Bayer Group. Always read and follow label instructions. Bayer, the Bayer Cross, Movento, Serenade, and Velum are 
registered trademarks of the Bayer Group. Not all products are registered for use in all states. For additional product information, call 
toll-free 1-866-99-BAYER (1-866-992-2937) or visit our website at www.CropScience.Bayer.us. Bayer CropScience LP, 800 North 
Lindbergh Boulevard, St. Louis, MO 63167. CR0119MULTIPB583S00R0

Nematode populations can 

rebuild over two 
or three years, 
threatening the health of 
maturing trees.

Nematodes reduce vigor 
and yield in tree nuts, causing 

15 to 20 percent
yield loss on average but 
sometimes as much as 

50 percent.1

IMPORTANT: This bulletin is not intended to provide adequate information for use of these products. Read the 
label before using these products. Observe all label directions and precautions while using these products.

ADVERTORIAL

1California Department of Food and Agriculture 2015 Specialty Crop Block Grant Program Project Abstracts.

Learn more at: www.CropScience.Bayer.us

Fungicide Solutions
Serenade® ASO applied through chemigation colonizes the roots, helping to 
protect them from damage caused by soil-borne diseases. Healthier roots 
improve soil health and plant nutrient and water uptake.  

Summary
Growers looking for an optimal start for their newly planted orchards and 
maturing trees should continue to be vigilant in managing soil pests and diseases 
in order to extract the maximum production and value from their orchards. 

Making sure the root systems are protected from soil diseases and pests will 
give trees every chance to produce up to their full potential and ensure the 
long-term vigor and health of your orchard.

Velum® One Helps Establish Young Almond Orchards
Velum One-treated trees show 58% increase in canopy diameter (green canopy pixels).

Velum One applied at 6.5 oz. per acre, spring 2017, via drip irrigation. Trees planted in January 2017.

Velum® One

Untreated
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CULTIVATING SUSTAINABILITY

The Case for 
Participation in the 
California Almond 
Sustainability 
Program (CASP)  
in the words of 
Mike Griffin,  
Blue Diamond 
Regional Manager

Blue Diamond ’s members 
understand that marketing in the 
form of open, honest communication 
is one of the keys to success for 
the almond industry. The traditional 
arrangement has been for the 
members to produce the crops 
and for the cooperative to do the 
marketing. Now it is vital for our 
growers to be part of the marketing 
effort by providing information, 
in anonymity as a group, that 
will show our customers how 
responsible we are as stewards  
of the land and members of  
the community. 

The recent drought gave us the 
warning shot. We all saw the public 
outcry when articles were published about how much water almond farmers used to reap profits. Suddenly we  
were vilified for using water that we had invested in and developed to provide a reliable food source for the  
world. It took a huge education campaign by the Almond Board to demonstrate the increasing efficiency of our 
growers. Today, media stories continue to inspire consumers to question their food and how it is produced. They 
want to know how environmentally, economically, and socially responsible we are as producers. This is why we  
are asking our growers to participate in the Almond Board’s California Almond Sustainability Program (CASP).

When you take the time to complete a survey in CASP, you have the opportunity to designate that you are a  
Blue Diamond grower. As you do this, the information collected will be Blue Diamond specific, and will give us 
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a competitive edge. Data about grower practices allow us to build a case to counter anything the media can throw 
at us. Good, hard facts help Blue Diamond be proactive in countering any issues that arise in the media.

Additionally, these modules are instructive. As you answer the questions you will learn ways to improve your farming 
practices. Doing these modules can help you be more profitable. Participation in the Almond Board’s CASP program 
will be one more thing we can do to ensure that we “sustain” this success for many more years. Seems like a smart 
thing to me. 

The New Schmeiser V-Blade Roller combines all the advantages 
of a durable V-Blade with a Rear Roller to provide groove-free 
smoothing and reduced loose dirt at the row ends.

Contact us for complete details.

GET EVERY NUT

Because every nut counts!
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TGSV-Blade20154.5x5FINAL.pdf   1   12/12/14   2:42 PM

We are asking growers to fill out the Irrigation Management, 
Bee Health, and Pest Management Modules in CASP. Please visit 
sustainablealmondgrowing.org for more information or contact  
your Regional Manager for assistance.

We are asking members to complete 
three CASP self-assessment modules 
that cover our customers most 
frequently asked questions about 
our grower-owner practices.

 1. Bee Health 
 2. Irrigation Management 
 3. Pest Management

  To register for an account, go to 
sustainablealmondgrowing.org 

  In order to ensure we have a 
Blue Diamond specific data 
set, please be sure to identify 
yourself as a Blue Diamond 
Grower under the adding 
orchards/processing  
facilities section.

Join us at an upcoming Blue Diamond 
Sustainability workshop. Visit  
www.bluediamondgrowers.com  
for more information.
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CORNERING THE MARKET

Blue Diamond Unveils New Plant-Based Innovation:  
Almond Breeze Almondmilk™ Yogurt Alternative 

Blue Diamond is expanding into the non-dairy 
yogurt alternative category with Almond Breeze 
Almondmilk™ Yogurt Alternative. This new  
plant-based yogurt alternative continues to  
drive Blue Diamond forward to new heights  
in the dairy-alternative market.

As consumer demand for dairy-free options 
continues to surge, Blue Diamond delivers with 
another high-quality option. This rich and creamy 
yogurt alternative is available on its own and 
with crunchy toppings, which are made from 
California-grown almonds and ingredients 
like granola or chocolate chips, providing 
exceptional taste and texture. Each variety is 
free from allergens, such as lactose and soy. 

“Consumers are seeking more delicious plant-based 
foods. We believe our yogurt, made from Almond 
Breeze® almondmilk, is the perfect way to satisfy the 
need for tasty plant-based options. We developed 
single-serve sidecar cups that pair the deliciously 
creamy Almond Breeze Almondmilk™ Yogurt Alternative 
with the crunchy goodness of Blue Diamond almonds 
and other toppings to bring innovation to the growing 
plant-based yogurt space. Dairy-free can be exciting, 
and that’s exactly what we’ve created here,” said 
Suzanne Hagener, Director of Brand Marketing for  
Blue Diamond.

Blue Diamond Almond Breeze 
Yogurt Alternative 
Each 5.3 ounce single-serve container includes a serving 
of vanilla-flavored Almond Breeze Almondmilk™ Yogurt 
Alternative and a unique sidecar of toppings. A good 
source of calcium, this latest Almond Breeze® product 

is perfect for on-the-go breakfast, post-workout fuel, or 
a midday snack. Almond Breeze Almondmilk™ Yogurt 
Alternative includes the following topping options – 
Toasted Almonds; Honey Roasted Almonds & Granola; 
Chocolate Almonds & Chocolate Chips; Coconut 
Almonds & Chocolate Chips; Blueberry Almonds & 
Oat Clusters; Sea Salt Caramel & Pretzel – and is also 
available without toppings in 24-ounces of both Original 
and Vanilla flavors.

Almond Breeze Almondmilk™ Yogurt Alternative is 
a continuation of Blue Diamond’s commitment to 
almondmilk innovation. From the recent debut of Almond 
Breeze® Almondmilk Blended with Real Bananas and 
Almond Breeze® Almondmilk Creamer, Blue Diamond 
Almond Breeze® continues to nourish consumers with 
dairy-free options that are delicious and versatile. These 
products are being sold in major Northeast grocers. 
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R5
9 - 29 GPH

 

R10
0.3 - 0.7 GPM

  

R10T
0.6 - 2.1 GPM

  

R2000
0.7 - 3.5 GPM

  
NELSONIRRIGATION.COM

SPINNER

NEW! S7 SPINNER  
for one-sprinkler-per-
tree systems provides 
flow regulation at low 
pressure and quick-
clean, quick-connect 
technology. 

INFO@NELSONIRRIGATION.COM

REQUEST A FREE
ORCHARD SPRINKLER
            KIT & LITERATURE

471 Industrial Ave. • Ripon, CA 95366 • 209.599.6118 • www.jackrabbit.bz

Protect your investment 
from rodent damage with 
the safe, efficient and 
effective CO-Jack carbon 
monoxide delivery system

Highly visible white smoke 
enables you to detect and 
plug connected openings

Protect Your 
Investment

The Cold Air Drain 
selectively extracts cold 
air in low-lying, frost prone 
accumulation areas and 
expels it up to 300 feet 
above the inversion layer.

Control rodent population with the CO-Jack

Contact Us Today for a FREE Frost Analysis! Contact Us Today for More Information.

Prevent Frost 
Damage with the
Cold Air Drain

https://www.nelsonirrigation.com/
https://jackrabbitequipment.com/


CORNERING THE MARKET

Product Innovation:  
Building Blue Diamond R&D

Discovering all the new ways almonds can delight 
customers and consumers is what excites Blue Diamond ’s 
world-class research and development (R&D) team. Their 
pursuit of creating innovative almond applications – such 
as almond oil and almond protein powder – is quickly 
growing the brand in plant-based categories. Leading 
the team is Kurt Waananen, research and development 
director for Blue Diamond, and his experience of  
over 28 years in research and development is helping 
drive innovation.

As a leader in non-dairy beverages and better-for-you 
snacking, Blue Diamond is continuing to develop new 
products in these categories. The launch of Almond 
Breeze Almondmilk™ Yogurt Alternative in Spain and, most 
recently, in the Northeastern U.S., puts the co-op’s brand in 
a position to satisfy consumer demands. But, the research 
and development team knows there are opportunities to 
keep expanding. 

“Almonds are well-positioned as consumers seek out  
plant-based alternatives to traditional dairy and meat 
products,” adds Kurt. 

The R&D team is also working on innovative new 
ingredients and they know there are many possible 
applications for almonds in categories such as snack  
bars, baking products, and plant-based meats. 

“We are fortunate at Blue Diamond to center all our 
research and development and innovation effort against 
almonds. There is such momentum when you start with a 
healthy and on-trend superfood.”

Blue Diamond ’s commitment and support of new 
innovations is cause for even more excitement. Kurt 
believes the best solutions come from an integration 
of food science and process engineering skills, and 

refreshing those skills in sensory science is just another 
example of how Blue Diamond is building its R&D team. 

“Our R&D team magnifies its impact by operating with 
a strong ecosystem of external partners. Building and 
maintaining this ecosystem is dynamic work and one  
more example of what makes me excited to come to  
work each day.” 

In addition to a full set of projects driven by Blue Diamond ’s 
consumer and ingredients teams, the R&D team recently 
held a special innovation event at the Almond Innovation 
Center in Sacramento that challenged them to showcase 
their favorite innovative ideas and bring them to life 
with prototypes. Twenty-three different concepts and 
prototypes of new products were presented. 

“The event was inspiring and the team is looking forward 
to future innovation sessions and advancing some of these 
ideas into the business pipelines,” adds Kurt.

Understanding consumer needs and investing in new 
technologies are giving Blue Diamond an edge in  
product innovation. 
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 FOR MORE INFO,

  PLEASE VIS IT

EXACTCORP .COM

       OR CALL 

     209.544.8600

WE’VE GOT YOU COVERED!WE’VE GOT YOU COVERED!
  FOR EVERY PHASE  
OF NUT PRODUCT ION. . .
  FOR EVERY PHASE  
OF NUT PRODUCT ION. . .

HARVESTERS

SELF-PROPELLED

SHAKERS

SPRAYERS

SWEEPERS

BUILT BY FARMERS 
FOR FARMERS. . .WE     

     UNDERSTAND!!

CONDIT IONERS

E-CABS

CARTS

solid stainless staples

payne Machine & Fabrication llc Sales: Jennifer (661) 746-6242
jpayne381@aol.com (661) 203-5544

•  6", 8" and 10" Length 
For Safe and Secure Drip 
Line Placement

•  Grade 316L 
Resists Corrosion from 
Acidic Water & Fertilizers  
in All Soil Types

•  Reduce Labor 
One Time Install  
compared to Using Plain 
 or Coated Staples

•  Save Money 
Avoid Constant Hose & 
Fitting Repairs

MADE IN 
USA

https://exactcorp.com/


Almond Breeze® Sponsors 
123rd Annual Boston 
Marathon®

Blue Diamond headed to Boston, Massachusetts 
as the Official Presenting Sponsor of the Boston 
Marathon Pre-Race Dinner and exhibitor at 
key events leading up to this year’s race. In the 
weekend prior to the race, Almond Breeze® had a 
presence at FanFest, the atheltes’ Family Meeting 
Area and Athlete’s Village. 

Participants – and all Bostonians – experienced 
the true versatility of almondmilk with samples of 
the Almond Breeze® Almondmilk Made with Real 
Bananas, Almond Breeze Almondmilk™ Yogurt 
Alternative, and Blue Diamond Almond Breeze 
Almondmilk™ Creamer. The sponsorship was an 
opportunity for Almond Breeze® to showcase the 
brand’s product line and reaffirm with consumers 
that healthy living can be achieved every day. 

CORNERING THE MARKET
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Rooted in Innovation...

INDEPENDENCE®

on KRYMSK® 86
(USPP #16272)

The best of both worlds!

(ALM-21 cv.) USPP #20295

Call Us Today! (800) 675-6075 
FowlerNurseries.com • Newcastle, CA

Northern California:
Tyler Reis

(530) 933-9794
Greg Correa 

(530) 844-0082
San Joaquin Valley:

Nathan Wohld
(661) 979-4885

Blue Diamond Growers does not endorse or verify statements made by advertisers within this publication.

http://fowlernurseries.com/


ADVOCACY REPORT

Governor Newsom Prioritizes Outreach to Rural Communities

California agriculture has grown accustomed to the major metropolitan areas and the coastal communities garnering 
the vast majority of political and media attention from news outlets and elected officials. 

This has frustrated agriculture, as well as many others 
throughout the Sacramento and San Joaquin Valleys. 
Infrastructure needs, housing and other issues naturally 
coalesce around the desires of the coastal and urban 
areas of our state – because frankly – that’s where the 
vast majority of voters reside.

However, in an unexpected and unusual twist of  
events, we now have a governor from the Bay  
Area who is making an effort to visit our rural areas 
regularly, including reaching out to connect with the 
agricultural community. 

Governor Gavin Newsom first visited Paradise on a joint 
visit with President Donald Trump and former Governor 
Jerry Brown in the wake of the catastrophic fires. It was 
refreshing to see elected officials on the opposite ends 
of the political spectrum brought together, even if by 
tragedy. The visit was a welcome break from the daily 
political rhetoric between the state and federal leaders.

What came next was very unexpected, though.

Within a few days of taking office, Governor Newsom 
surprised his entire cabinet with a trip to a rural 
community in Ceres to highlight the safe drinking water 
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Emily Rooney, President, 
Agricultural Council  
of California

concerns and needs of the residents. Not long after, he 
followed up with a trip to Parlier to sign legislation to 
increase funding for emergency preparedness relating to 
fire recovery and clean drinking water for schools. The 
bills were the first two of his governorship to be signed. 
He has also taken the time to meet with agricultural 
leaders in Fresno on more than one occasion, in addition 
to sitting down with local mayors in the region.

What’s next? Many political insiders in and around 
Sacramento are calling these actions the governor’s 
rural resiliency strategy – putting a spotlight on issues 
impacting some of the overlooked areas of California. 
His “State of the State” speech reflected this sentiment, 
too. Some of the more skeptical types may wonder if 
he might use this approach to build a future platform 
to run for president. Either way, issues such as poverty 
and infrastructure in rural areas are rising to the top of 
Governor Newsom’s agenda. 

Those of us in agriculture will likely support some and 
oppose some of his policy ideas for rural California. 
However, we need to maximize this opportunity on all 
fronts by engaging in the conversation and working 
toward solutions.

We look forward to working with Governor Newsom as 
he seeks to lift up the people and the job creators in our 
rural communities. 

With an energetic governor at the helm, Ag Council 
welcomes his focus on inland, and often neglected, 
areas of the state – it is long overdue. 

To listen to Ag Council’s podcast  
on this topic or other state  
policy-related subjects, search 
“Capitol Farm Connection” on Apple 
Podcasts, Spotify or Pocket Casts. 

As background, Ag Council advocates 
for more than 15,000 farmers ranging  
from farmer-owned businesses to the 
world’s best-known brands, including  
Blue Diamond Growers, and Ag Council  
is celebrating its centennial this year.  
Please go to www.agcouncil.org for 
additional information about Ag Council. 
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www.davewilson.com

209-874-1821
800-654-5854

Independence®

self-fertile almond
ONE shake

 ONE harvest
  NO BEES.

Discuss the advantages of  Independence® 
self-fertile almond with your sales rep today!

 Independence® blooms with Nonpareil & 
is harvested 2 to 3 days before Nonpareil.

Patent #20295

www.davewilson.com

self-fertile almond with your sales rep today!

Blue Diamond Growers does not endorse or verify statements made by advertisers within this publication.

https://www.davewilson.com/


To learn more about Extinguish® Professional Fire Ant Bait and to find a list of regional sales 
representatives near you, visit CentralAntControl.com or call 800.347.8272.

Always read and follow label directions. Extinguish is a registered trademark of Wellmark International. 
Central Life Sciences with design is a registered trademark of Central Garden & Pet Company. 
©2019 Wellmark International. 

•  Approved for all crops

•  Cost-effective ant control

•  Sterilizes the queen(s)/destroys the colony 

•  Available in economical 25 lb. bags

•  A usage rate of 1-1.5 lbs. per acre

GET AHEAD 
OF FIRE ANTS 
 TREAT NOW WITH 
EXTINGUISH® ANT BAIT

https://www.centralantcontrol.com/


GROWING THE GOODNESS

“A Family of Growers” 
Campaign Highlights  
Co-op’s Legacy of Farmers

Blue Diamond Growers launched a national 
campaign focused on the Almond Breeze® 
Almondmilk brand’s relationship with its farmers, 
legacy of excellence, and commitment to quality. 
The new Almond Breeze® video campaign features 
authentic Blue Diamond growers who come from a 
multi-generational farming family.

“It is an honor to be here and share with consumers  
a glimpse into the family history of growing almonds,” 
said Central Valley Blue Diamond grower Ryan 
Indart. “It’s a humbling experience to carry on the 
family name, and even more humbling and gratifying to raise my kids in this environment. Blue Diamond has a special 
adherence to quality and ethics, and they care about their farms, ground and trees.”

The campaign draws attention to the concepts of “A Family of Growers” and “A Legacy of Stories” to highlight how 
generations of Blue Diamond farming families are carrying on the cooperative’s commitment to quality and growing 
together in success. The new logo and packaging for Almond Breeze® are also shown in the campaign.

Blue Diamond is a leader in the 
almond industry and telling the 
story of how quality begins on the 
farm creates a unique connection 
between consumers and the co-op’s 
hardworking family of growers.

The television ads run on a variety 
of networks including Bravo, Food 
Network, HGTV, TNT, TBS, USA, 
and Lifetime. The television ads, 
along with other featured videos, 
can be viewed on Blue Diamond ’s 
website at www.bluediamond.
com/growers. The series will also 
spotlight other Blue Diamond 
Grower families in the coming 
months to include Central Valley 

Gemperle Family

Chandler Family
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Indart Family

Blue Diamond has a special 
adherence to quality and ethics,  

and they care about their  
farms, ground and trees.
—Ryan Indart, Blue Diamond Grower

growers the Bocks family, Chandler family, 
Gemperle family, and Romero family, and 
Greater Sacramento growers the Evans family 
and Martinez family. 
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IN YOUR ORCHARD

Power in Partnership:  
Proactive Almond Industry 
Exempted from Regulation

For the past three years, California almond producers 
have been striving to meet the demands of the Food 
and Drug Administration’s (FDA) Produce Safety Rule, 
which was finalized in 2016 as part of the Food Safety 
Modernization Act (FSMA). Since the rule’s passing, the 
Almond Board of California (ABC), the Almond Alliance 
of California and other groups have walked alongside 
almond growers and huller/shellers to help them 
determine how the Produce Safety Rule applies to them, 
provide resources, and host training workshops where 
growers could learn more about what they needed to  
do to be in compliance.

Then, on March 27, 2019, the FDA issued a final Guidance 
Document, announcing the use of enforcement discretion 
for certain commodities covered under the Produce Safety 
Rule – including almonds. In the Guidance Document, 
the FDA states, “We will not expect entities growing, 
harvesting, packing, or holding these commodities to 
meet any of the Produce Safety Regulation requirements.” 
In simple terms, as long as the Enforcement Discretion 
remains in effect, almond growers and huller/shellers are 
no longer subject to Produce Safety requirements. The 
FDA has indicated that they will explore this topic further 
and consider pursuing rulemaking to address the unique 
circumstances of almonds.

The ramifications of this Guidance and use of 
Enforcement Discretion for almonds are immense.

“This is a monumental achievement for our industry and 
a tribute to the extensive investments in food safety that 
the almond industry has made that started long before 
the enactment of FSMA. With this recent announcement 
by the FDA, our industry can now remain focused on 
the food safety issues that are most relevant without 
unnecessarily spending our valuable resources to just 

comply with a regulation,” said Brian Dunning, chair  
of ABC’s Almond Quality and Food Safety committee. 

How We Got Here: ABC, Others’ Work with FDA
During the rulemaking process, ABC remained engaged 
with the FDA, educating on industry practices and 
providing comments on draft rules along the way. When 
the final Produce Safety Rule was published, ABC was 
concerned that the rule did not take into account the 
fact that almonds were already subject to controls for 
pathogens such as Salmonella. Recognizing this, ABC 
continued to work with the FDA, hosting and participating 
in a number of meetings and tours to educate the FDA on 
industry food safety practices, including the mandatory 
pasteurization program.

And that hard work finally paid off.

In an FDA release from March 27, FDA Commissioner 
Scott Gottlieb, M.D., said, “We’ve worked closely with 
food producers to implement FSMA’s Produce Safety  
Rule… As part of this collaborative process, we’ve 
received important feedback on the application of this 
rule from stakeholders of certain commodities, including 
hops, wine grapes, pulse crops and almonds. Given the 
nature of these specific commodities, and the low risk 
that these products pose because of the way that they’re 
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processed and consumed, we do not expect producers of 
these commodities to comply with the Produce Safety Rule.”

Essentially, the FDA recognized the unique situation of 
almonds in relation to the Produce Safety Rule and is 
considering pursuing rulemaking to address for the long 
term, according to Tim Birmingham, director of Quality 
Assurance and Industry Services at ABC.

Almond Board Pasteurization Program:  
12 Years, Zero Salmonella Outbreaks
In 2001 and 2004, Salmonella outbreaks were 
intensifying across the food industry and raising  
concerns about food quality and safety. One of the 
biggest questions for the California almond industry during 
this uneasy time was determining the true level of risk 
associated with the product. The easy answer seemed 
to be that risk should be low: conventional wisdom 

suggested that low moisture foods, such as  
nuts and seeds, did not pose a threat since the 
microorganisms of concern could not grow in these 
products. But conventional wisdom was not enough – 
hard evidence was needed to prove a low level of risk.

The Almond Board engaged food safety experts,  
USDA and research partners to take a holistic approach 
to the problem and identify potential risks and develop 
strategies to control and prevent outbreaks. This 
collaboration among experts ultimately resulted in the 
creation of the Almond Board’s mandatory pasteurization 
program for Salmonella reduction. To date, almonds are 
the only tree nut with a mandatory pasteurization program 
and defined performance criteria accepted by the FDA.

“The health and wellbeing of almond consumers matters 
deeply to everyone in the California almond industry. 

IN YOUR ORCHARD
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We’re not afraid to tackle food safety challenges head-
on, aided by the expertise of our partners, and we’re 
proud of our pioneering best practices,” said Birmingham.

Today, because of the Almond Board’s forward-thinking 
approach to food safety, drive to get ahead of potential 
problems and hard work in creating resources to help 
the industry produce the greatest possible product, 
the California almond industry has now gone 12 years 
without any Salmonella recalls and outbreaks. 

ABC’s mandatory pasteurization program did well in 
positioning the California almond industry to comply 
with FSMA standards because it proactively, voluntarily 
created and implemented many programs that are 
already in line with FSMA requirements. Today, those 
programs are the reason that almond growers and 
handlers can breathe a little easier when considering  
the FDA’s food safety regulations. 

“The FDA’s recent Guidance Document is a great win  
for the industry, and the fact that almonds are specifically 

called out and listed in the notice indicates that the 
FDA has confidence in our systems and recognizes the 
effectiveness of the almond pasteurization program,”  
said Birmingham.

If you have 
questions about the 
FDA’s March 2019 
Guidance Document, 
please contact 
Tim Birmingham 
at tbirmingham@
almondboard.com.  
You are also 
encouraged to 

attend the Almond Board’s Almond Quality and Food 
Safety Symposium on Thursday, June 13, where you’ll hear 
from top food safety and regulatory experts on issues 
impacting your operation. Learn more at Almonds.com/
UpcomingEvents. 

Article contributed by Almond Board of California

Blue Diamond Growers does not endorse or verify statements made by advertisers within this publication.
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IN YOUR ORCHARD

THE BEE BOX

Post Almond Pollination; The Beekeepers’ Enduring Race Begins 

If you are an almond grower, a beekeeper or simply live 
in Northern California, you know where to find most of 
America’s honey bee colonies in late January through 
February. Close to two million honey bee colonies come 
from all over the United States to pollinate the almond 
blooms each year. But then what? If getting bees to 
California is like a sprint for beekeepers, what happens 
after is more like a marathon. When the last almond petals 
fall, the beekeepers’ most intensive work period begins.

Lightning Speed Honey Bee Biology and their 
Life Cycle
In nature, honey bees reproduce on two levels. At the 
individual level, honey bee queens lay eggs that will be 
raised to adulthood to grow the colony population as 
a whole. And at the colony level, when the population 
outgrows their home, the colony divides and swarms, 
leaving the nest behind with resources for the remaining 
workers to make themselves a new queen. This swarming 
process results in two colonies or more.

The ultimate goal for honey bees, as for all living organisms, 
is to reproduce. On an annual timeline, it means that honey 
bees will grow fast in the spring, enough to swarm in 
time for the resulting two colonies to now grow more 
foragers, to gather the resources necessary to survive the 
winter, and do it all over again the following year. Most 
beekeepers will manipulate the colonies at this time so 
that they can take advantage of these biological and 
environmental urges to reproduce. 

The Beekeepers’ Spring Workload
When colonies leave the almond orchard at the end of 
February, they are destined to 1) be split or broken down 
into multiple smaller colonies, effectively preventing 
swarming and increasing colony numbers, and 2) transfer 
bulk bees into packages to be sold across the country 
and make cell builders to raise queen cells and queens.

Splitting Colonies 
Most beekeepers benefit from the early spring boost 
in colony buildup to split their colonies. They use these 
smaller units, or “splits” to increase their colony numbers, 
to either make up for last year’s loss and/or put more 
units into producing honey or participate in subsequent 
pollination events. 

The process of splitting consists of going through each 
colony thoroughly and assessing each component for 
a fair division of resources. Beekeepers use different 
techniques and methods to split their colonies but the 
basic concepts are similar for everyone.

This splitting period presents a good opportunity to treat 
actively for pest and diseases, notably for Varroa, in 
hopes of sending all colonies into strong and healthy 
honey producing or pollination units. This is an important 
time for the Bee Informed Partnership (BIP) to perform 
colony assessment and sampling for beekeepers, 
reporting back on the status of the operation, the trends 
from other colonies in the area, the efficacy of early 
treatments and suggest actions to increase the strength  
of colonies going into production.

Making Packaged Bees and Cell Builders
The boost in population during almond bloom also offers 
the opportunity to use 
the excess numbers of 
bees to make packages 
to be sold across the 
US to all types of 
beekeepers. The timing 
of such spring buildup of 
bees after almonds and 
the subsequent package 
production comes at a 
perfect time when the 

Figure 1: Varroa load for spring 2018, 
APHIS vs Tech Transfer Team data 
combined.
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the Power of FBSciences’ Programs
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Have a question?

2018 research on our almond crop program confirms what we have 
seen in the field for years. A complete FBS program can transform 
your orchards from producing good crops to great crops.

In addition to the Patterson study illustrated in this chart, we 
conducted three additional replicated trials with both young and 
established orchards and saw similar results.  FBS programs added 
more than $1100  of revenue per acre at current almond prices.

With your hull split applications, mix the following FBSciences products 
with your crop protection and nutrient products to support high bud 
fruitfulness and mitigate heat stress prior to harvest.

Hull split spray with insecticide/miticide:
 + BoronBoost® Foliar at 1 quart/acre
 + BounceBack® Foliar at 2-3 quarts/acre
 + MicroBlend Foliar™ Zn-Mn-Cu at 2-3 quarts/acre
 + Transit Foliar® at 6 ounces/acre
With soil applied fertilizer, like UN-32 or KTS
 + Zicron® Soil at 2-3 quarts/acre
 + Transit Soil® at 8 ounces/acre
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ROI of +8.7x over
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IN YOUR ORCHARD

rest of the country is in need of new colonies to replace those that they lost over the winter. Each package  
of bees weighs between three to five pounds, containing approximately seven to 12,000 bees and a caged-queen. 
These packages will be installed in hive equipment and hopefully start a new colony. In conversation with package 
producers, some report that each year, this bee industry produces and sells over 250,000 packages to the 
beekeeping community.

Producing Queens
The queens need to be produced during this same window of opportunity. Beekeepers use excess bees to create 
what they call cell builders, often queenless colonies, with a lot of young “nurse” bees and the necessary resources to 
produce numerous queen cells. Some queen cells are sold as is and used by many beekeepers to speed up the splitting 
process by introducing queen cells into their newly made units. Other queen cells will be destined to hatch, mate and 
be sold as fully ready to be inserted in most packages of bees or sold individually to beekeepers for replacements.

BIP works closely with many California Queen breeders during this period to assess colony health and sample for pests 
and diseases. Additionally, BIP performs testing on breeder queen colonies to measure hygienic behavior, a genetic trait 
that translates into better resistance against certain honey bee diseases. This hygienic behavior is the ability of worker 
honey bees to “sense” diseased pupae, uncap them and remove them from the nest efficiently. The test consists in freezing a 
section of the brood, effectively killing the progeny, and counting the number of pupae removed in a 24-hour period. Those 
colonies with higher removal rates are considered more hygienic, and thus preferable to breed from, than those who score 
lower on removal.

BIP has played an essential role 
in testing, reporting and advising 
California Queen Producers over 
the past decade, supporting them in 
selecting better breeding stock year 
after year. This is made evident by 
the statistically positive increase in 
hygienic behavior scores of bees  
from the BIP Tech Transfer Team 
Program participants, as seen on the 
next page.

Figure 2 & 3: A package of bees (left) and a frame of queen cells (right). Figure 4: Freeze killed brood area to test 
for honey bee hygienic behavior.

Figure 5: Excellent hygienic test score on the left (all pupae removed) and poor hygienic 
test score on the right, 24 hours after freeze killing the brood.

4 0 A L M O N D  F A C T S



Anne Marie Fauvel,  
Tech Transfer Team Coordinator, 
The Bee Informed Partnership, Inc.

The Marathon Stretches on into Summer…
Beekeepers often spend the months of March and April in a clement (southern) location, working at moving bees at 
night and splitting bees during the day. Once the splits have been made, the queens have been reared, the packages 
have been shipped and the weather warms up in the North providing food for the bees, beekeepers will pack up all 
their colonies and move them back to summer pastures for honey production and other pollination events. This time of 
year is a true test of the beekeepers’ strength, resilience and stamina. 

Figure 6: Hygienic Score trends from 11 California Queen 
Breeders participating in the BIP Tech Transfer Team Program 
from 2011–2018.
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IN YOUR ORCHARD

TIME TO CONSIDER

With late bloom and cool spring temperatures, hull split 
looks like it could be later than average, pushing back 
timings for critical practices to bringing in a high quality 
crop. Tracking nut development and monitoring pest and 
beneficial insect/mite levels in individual orchards will help 
time practices to deliver the best possible quality crop.

Irrigation
Maintaining good orchard moisture status through kernel 
fill is vital to steady crop development while reducing the 
risk of mite flareups (where abamectin hasn’t been carefully 
used early). How can you tell if an orchard has “good 
moisture status”? Pressure chamber readings in well-irrigated 
orchards should run between -9 and -11 bars when daytime 
orchard weather reaches 100 to 105 degrees Fahrenheit 
with 20 to 30 percent relative humidity levels. Information 
on pressure bomb use in almonds is available, free, from: 
anrcatalog.ucanr.edu/pdf/8503.pdf.

Once kernel fill has completed, research and experience 
has shown that a little targeted stress – a known level 
for a short time – can be helpful. Moderate water stress 
(targeting -15 bars in a -14 to -18 bars stem water potential 
window) beginning at the initiation of hull split and running 
for approximately two weeks reduces hull rot and can 
produce more uniform timing of hull split within trees and 
orchards. Once the two weeks of moderate stress have 
passed, return to full irrigation until harvest cut off. This 
practice is referred to as Strategic Deficit Irrigation (SDI).

To arrive at moderate water stress by the very initiation of 
hull split, reduced watering (shorter timing for each irrigation, 
NOT fewer irrigations) should begin weeks before. In heavier 
soils under sprinkler irrigation, that could mean four to five 
weeks before the very beginning of hull split, while it could 
be just a couple of weeks ahead of that timing on sandier 
soils with drip irrigation. Track orchard water status with the 
pressure chamber and adjust irrigation set length as needed 
to make sure that the intended stress is reached by the 
initiation of hull splitting, but no more than the -14 to -18 bars 

target window. If you can keep pressure chamber readings 
above -18 bars and all other orchard factors are “in the 
green,” yield will not be impacted. If you have the ability 
to irrigate different varieties differently, apply this targeted 
water deficit to Nonpareil first, then the pollinizer(s) as they 
reach kernel fill and approach the start of hull split.

Why go to all this trouble? There are at least three good 
reasons. 1) Moderate water stress significantly reduces hull 
rot. Along with careful nitrogen fertilization and carefully 
timed and sprayed fungicides, this is the way to most 
effectively control hull rot. Hull rot reduces current and 
future cropping and means more winter sanitation work as 
infected nuts don’t shake off. 2) Tighter hull split window 
(time from first splitting nut to 100 percent split) could mean 
shaving time (a day or two) off shake timing, helping reduce 
navel orangeworm (NOW) damage. Can a day or two of 
advanced shake really make a difference in NOW damage? 
Yes, under high NOW pressure with insecticide coverage 
running out, worm damage can increase by half to two 
percent per day. 3) Water savings of up to four acre-inches 
have been measured in field research using SDI at hull split. 

Navel Orangeworm 
At this point of the season, careful insecticide application(s) 
and timely harvest are the primary tools to minimizing 
damage and income loss. 

Only after hull split begins can current crop almonds can be 
located by a navel orangeworm (NOW) female looking for 
a spot to lay her eggs. Early spray timing for newer, longer 
lasting insecticides (Altacor®, Intepid®, etc.) is recommended 
by researchers. Once blanks begin splitting on the orchard 
edges, the sound nuts in those edges should be just days 
behind. An edge spray – driving the sprayer around the 
orchard and spraying in with half the sprayer nozzles open – 
helps protect the those vulnerable nuts while the rest of 
the orchard progresses to hull split. Once blank nuts in the 
orchard are splitting, it’s time to spray the orchard. Getting 
across the orchard as quickly as possible is critical to 
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Optimum detection/navel orangeworm ipm

INSECT PHEROMONE & KAIROMONE SYSTEMS
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®
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Multi-Target
Navel Orangeworm Monitoring Systems

for conventional and organic tree nuts

MONITORING SYSTEMS

Note: Apply miticides based on UC-IPM Guidelines

NEW! Predator Detection System: 
PHEROCON ®PREDATOR ™ Trap

•  Detect mite predators, such as the 
Six-spotted thrips and Stethorus beetles

• Based on the Great Lakes IPM trap
• Used in recent university trials
•  May be used as a treatment threshold 

indicator
• Contains easy hanger

NOW L2 High  
Pheromone Lure

NOW L2 Low 

Pheromone Lure

NEW! Multi-Gender  
Attractant System: 

PHEROCON ® NOW PPO-K ™ Lure

• Male/Female NOW Attractant,  
High-Release PPO-K 
Microporous Gel™ Peelable 
Kairomone Lure

PHEROCON 1C Trap

Male Attractant System:  
PHEROCON ® NOW L2 Lure

•  Male NOW Attractant High/Low- 
Release Pheromone Lures

PHEROCON VI 
Delta Trap

Female Attractant System: 
PHEROCON ® IV NOW 

•  Female NOW – Oviposition 
– Attractant, Concentrated, 
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PHEROCON IV NOW 
Egg Trap
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High-Release PPO-K Microporous  
Gel™ Peelable Kairomone Lure

•  Duplicates USDA release rate  
standard vial at 100 mgs per day

• 12 weeks field longevity
•  Easy to use; ready-to-use  

barrier pack

More information below

Higher capture rates •

Precision - multi-
component release •

• Greater longevityEarlier detection •

Controls the release of 
more volatile molecules 
while allowing release 
of less volatile molecules.

• Volatile molecules

NEW! Multi-Gender Attractant System: PHEROCON® PPO™ Lure

• Less volatile 
   molecules

• Ready-to-Use, 
   peelable backing 

*Patent pending

NEW! Multi-Gender Attractant System: PHEROCON ® NOW PPO-K ™ Lure
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best results. A second spray, 10 to 14 days after the first, is 
becoming more common as growers and PCAs work to keep 
the orchard protected against increasing NOW pressure. 

As soon as all nuts from the first variety (usually Nonpareil) 
are split and ready for harvest, shake to get the nuts out 
of the trees. Nuts on the ground are very rarely targeted 
by NOW.

Growers with isolated blocks and careful trapping programs 
can time their sprays to the NOW population activity (when 
egg-laying starts) instead of to nut vulnerability (hull split), 
if egg-laying is forecast to begin after hull split. Careful 
monitoring and the help of an experienced PCA are critical to 
making the best decision for spray timing to deliver the best 
possible crop quality. 

Slow (two miles per hour), careful spraying with high 
volumes of water (150 to 200 gallons per acre) are  
needed to deliver the best possible spray coverage and 
worm control in the tops of the large trees common in many 
almond orchards. These steps are more costly than spraying 
with faster speeds/lower volumes, but deliver the best 
NOW control possible. 

Finally, field check worm damage in the Nonpareil 
and consider a half spray to your pollinizers once the 
Nonpareils are picked up based on what you find. If 
the Nonpareil are clean, you may be able to get away 
without spraying the pollinizers. If you do decide to spray, 
be careful of the PHI. Harvest is tree shake timing when 
checking PHI, not nut pickup. 

Hull Rot
This is a general term for hull infection by one or more 
pathogens beginning in early June with Monilinia hull rot 
and extending into hull split with Rhizopus or Aspergillus, 
both of which produce black spores between the hull and 
shell. Hull rot is difficult to control unless a grower goes all 
in and manages water using SDI and nitrogen (N) (summer 
leaf N levels not above at 2.5 to 2.6 percent), as well as 
carefully applies fungicides in early June (for Monilinia 
hull rot) or at the very beginning of hull split (2B stage of 
splitting, see photo) for Rhizopus or Aspergillus.

Rhizopus and Aspergillus are wound pathogens, they can 
only enter a host through an existing opening. Hull split is 
that opening, allowing the pathogen a path to enter and 
infect the hull. Protecting the hull at the beginning of hull split 
reduces the chance that infection occurs. The spray timing 
critical to controlling Rhizopus (and perhaps Aspergillus) hull 
rot is 2B (see photo in this article), the same timing for NOW 
control. Carefully selected, timed and applied fungicides 
are a key part of the best hull rot control possible (see 
efficacy of different fungicides in Time to Consider column 
in January/February issue or at www.ipm.ucanr.edu).

Spray Timing
Hull split is a moving target and growers have a short 
window to get pesticides on the nuts to control NOW and 
hull rot. Proper timing of the early (2B, see photo) hull split 
spray for the best control possible is critical to the best 
control possible. Growers should be able to get across the 
orchard in no more than a week, and that probably means 
starting a little early and ending a little late in the beginning 
of hull split. If it takes more than a week to get across the 
orchards, focus your best timed sprays where the NOW 
and/or hull rot pressures are highest. Consider buying or 
borrowing another sprayer or using a helicopter (30 gallons 
per acre) to get your sprays on at the right timing. At early 
hull split, most of the splitting nuts are high in the canopy 
where helicopter spray coverage is best and ground 
spraying coverage can be poor. 

Ants
When protein eating ants – pavement or fire ants – are 
present at harvest, significant crop loss can occur while the 
nuts are on the orchard floor. Studies have measured up to 
five percent damage when nuts are on the ground for 10 

2B Hull Split. Can't be squeezed opened.
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THE GODDESS OF KELP SCIENCE
Maritime ™ augments a balanced crop nutrition system by providing a food source 
to the soil microbiota, which helps RESTORE soil health. The exclusive biological 
extraction of Maritime produces a broader range of plant-available compounds than 
traditional extraction methods. These bio-active compounds can help RAISE nutrient 
uptake and REDUCE the e�ects of abiotic stress.

GetMaritime.com 
Get the power of Maritime.
Ask your Nutrien Ag Solutions
Crop Advisor about Maritime today.
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Reserved. All of the trademarks and service marks displayed are marks of their respective 
owners. Check State Registration to make sure product is registered in your state.
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IN YOUR ORCHARD

days between shake and 
pickup, with the highest 
damage found where 
ant populations are high. 
Shaking nuts as soon 
as 100 percent hull split 
is reached helps limit 
NOW damage, but it 
can expose nuts to ants 
for an extended period 

of time compared to nuts allowed to dry longer on the 
tree. The more ant colonies are present and the longer the 
nuts are on the ground, the higher the nut damage. 

Make sure the material and labor used to control ants 
needs to be spent by checking for the presence of protein 
feeding ants. One option to check for protein feeding 
ants is to leave potato chips or slices of hot dog near ant 
mounds in the orchard. If the chips disappear, there is a 
good chance the mounds house protein feeding ants and 
the time/money needed for control is worth it. To avoid the 
loss of chips or hotdogs to dogs or other scavengers, some 
PCAs fold hardware cloth around the bait. I’ve also seen 
perforated PVC pipe, with caps on each end, containing  
a handful of almonds used as an ant monitoring tool.

Ant bait is the most cost effective control practice. There 
are several active ingredient options in ant bait. Consult 
with your PCA about materials, timings and PHI. Insect 
growth regulator materials should go on four to eight 
weeks ahead of harvest. 

Mites
Scout for webspinning spider mites. If you used abamectin 
early in the season, circle the calendar 45 to 55 days 
after application and start scouting in hot spots then as 
mites may start to move into the orchard as the miticide 
begins wearing off. Don’t let up on mite monitoring and 
management as leaf loss at harvest can reduce flowers 
(and crop) the next year and slow nut drying this year. 
More details on spider mite management/control as  
well as scouting details at www.ipm.ucanr.edu. Click  
on “Agicultural Pests” and then “Almonds”. 

Food for thought: there are natural predators of spider mites, 
including predatory mites and six spotted thrips, present 
in many orchards. Under certain situations and timings, 
biological control from these helpful friends can completely 
control mites. In other words, the predators can eat all the 
mites. This isn’t an option for NOW or peach twig borer 

Tell your dealer you want Fan-Jets. 
Contact us at 1-800-BOWSMITH or www.bowsmith.com 

American Made. American Owned.

Fan-Jet 
Microsprinklers

®

 • Salt build up problem?
  - Fan-Jets will allow you to push salts down and  
         away from the root zone.

 • Annual frost events?
  - Fan-Jets can help provide frost protection by  
         raising the ambient temperature by 2-3 degrees.

 • Problem pushing pre-emergents into your soil?
  - Fan-Jets will help your pre-emergents penetrate  
         the soil.

Add a Fan-Jet® line  
to existing dual line drip

Why?

Quality & Trust Since 1974

Quality & Trust Since 1974
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BA2 var. (PP#28,466)

Put the Burchell Di�erence to work for   
you today, building a better future for you, 
your family and your business.

Self-Fertile
Early and heavy production.   
One harvest!
Easy to shake
Blooms and harvests with or   
slightly ahead of Nonpareil
Blanches well, great sweet �avor
Well sealed shell, semi soft
Beautiful light and smooth kernel. 
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(PTB) control as there are, currently, no effective predators of these key 
pests. Spider mite management is one part of an almond pest management 
program where integrated pest management can be used to a greater 
extent than, say, worm control. This is something to consider and discuss 
with your PCA as almond acreage continues to grow and the industry is 
increasingly scrutinized. 

Dust
Minimize harvest dust wherever possible for ranch and public safety.  
See helpful information on reducing harvest dust at:  
www.almonds.com/growers/in-the-orchard/harvest/harvest-dust. 

Fertilization
By the time you read this, the window for nitrogen (N) fertilization before 
hull spit will be just about closed – and should be slammed shut in mid-
May if hull rot is an issue in the orchard. 

Franz 
Niederholzer,  
UCCE Farm 
Advisor, Colusa 
and Sutter/
Yuba Counties

NIKKEL
IRON WORKS CORP.

800-342-9222
NIKKELIRONWORKS.COM
Dealer Inquiries Welcome.

•  Now reversible
• New and improved!
•  Gathers nuts from the end 

of each lane; positions them 
to prevent spillage  on the 
corners

•  Eliminates lane-end hand 
raking labor

• Hook-up is 3 point, Cat. II.
•  Virtually eliminates ground 

crop loss 

NUT CROWDERNUT CROWDERTM

PATENTED

REDUCE NUT CROP LOSS
REDUCE LABOR COSTS

Potassium (K) use by the crop will 
continue steadily into July, so K 
fertigation is an option into hull split. 
Potassium in almonds is mostly found 
in the crop, and almonds use more 
potassium to produce a crop than 
any other nutrient (Nonpareil can use 
roughly 90 pounds K2O per 1,000 
pounds of kernels). The heavier the 
crop, the higher the K demand is per 
acre. Potassium deficient almond trees 
(less than one percent leaf K in July 
leaf sample) produce fewer flowers 
the next year and so less crop than 
trees with sufficient K levels. After 
harvest, it will be too late to correct 
any deficiency as flower buds begin to 
form in August. If an orchard is running 
close to the edge of K deficiency, a 
summer fertigation application should 
be considered. Consult with your PCA/
CCA regarding materials and rates. 

Summer leaf analysis, taken in 
roughly mid-July after hull split, should 
be taken every year in every orchard 
as a “report card” for your in-season 
nutrition program and to red-flag any 
deficiencies (or toxicities) for future 
consideration. 

All the best this summer as harvest 
approaches.
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CLASSIFIED ADS

WANTED
3-axle Dump truck with steel sides 
(diesel)
Call (209) 614-2632

WANTED
Used walnut chain for Johnson pickup 
machine
Call (209) 838-2108

WANTED
1930-36 cars or pickups and 1932 
Ford pines winterfront grille insert 
also 1930-1934 Ford running chassis. 
Call (925) 872-0980

FOR SALE
• Bottom dump almond carts, 

$400 each
• Johnson pickup machine, $2,500
• 3 point ripper, $200

Call (209) 838-2108

FOR SALE
Vermeer RT450 trencher. Will trench 
5 feet deep. Deutz Diesel. Ready to 
work. 
Contact Larry at (209) 404-6700

FOR SALE
• Flory 850 with Flory transfer cart 

$40,000.
• 2 Weimer super carts $750 ea.
• 1 Weimer Elevator $500.

All field ready. Contact Robert 
Chad at (209) 761-2690 or 
robertchad421@gmail.com

FOR SALE
Walnut stakes, 3/4", 10' long, used 
sucker rod, pallets of 10 or 200 up to 
5600 available. $2.50 each, Escalon 
area. Contact (209) 652-5164

FOR SALE
Flory Almond pickup machine 210, Ingels 
Sweeper, Almond and Peach trailers, 
Almond Roller, Brush fork, Lift for Bins, 
Levee Maker, Ridger, Windmill top 
6 ft diameter, Propane tank, Model 
B Case Tractor circa 46-50, Long 
Camper shell, and hose pull with sled. 
Call Ann (209) 632-4346

FOR SALE
Tree Stakes for Almonds. 1000’s 
of used steel stakes to keep your 
almond trees growing straight:

• 3' @ 75 cents each

• 4' @ $1.00 each

• 5' @ $1.25 each 
Please call (209) 969-0526

FOR SALE
Flory sweeper model 7630 hours 
1377 
Please call Howard Martin at  
(209) 522-7858

FOR SALE
(2) Johnson’s pickup machines, 
$5,500 each or reasonable offer
Call (559) 485-9496

FOR SALE
Amarillo Gear Head with PTO shaft 
— rated 60 hp
$1,500. Used very little.  
Call (209) 620-4924

FOR SALE
• R & L Easy lift Elevator. 10' 

Height 12" cups. In pieces. FREE!
• Jessee 500 Air leg 32" belt, no 

motor. FREE!
• 11ft. Orchard float w/ Hydraulic 

wheels CALL for pictures and 
pricing.

• 4 Stage sizer, good condition. 
$4,000

• 60 H.P. Shell Fan with motor. 
Complete. $1,500

Contact Ron Piazza at  
(209) 678-0788

FOR SALE
Vrisimo Mower. Good condition. 
Offset or center hitch. 7 ft. $3,800. 
Ceres.
Call (209) 537-9491

FOR SALE
OMC Shaker Mono Boom Walnut 
Pattern $350 
Raymaker Almond Elevator Chain fits 
3 models 9500, B36, 318 series like 
new $3,250
For more information call  
(559) 779-4888 or (559) 485-9496 

FOR SALE
2008 8 Channel Satake Ultrascan. 
$60,000

• Includes platform, Infeed dump 
hopper, Anex C-style bucket 
elevator with 50/50 split buckets

• Stainless steel hopper over chutes 
has been modified to prevent 
plugging and bridging of product

• Machine is currently set for  
2 passes (4 channels each) and 
can be run as a single pass  
(8 channels)

• Walnut Setting (can be 
converted to Almonds)

Please contact Nina at  
(209) 609-6689

FOR SALE
2004 Wiess Bankout Cart w/bump 
valve.
New tail chain. Good condition. 
$12,500
For more information, call Don at 
(209) 202-4184
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FOR SALE
• Springtooth 4 feet long, 8 feet 

width
• Offset Disc 7 feet length, 6 feet 

width
Excellent shape. $600 each or best 
offer. Please call Arby in Turlock at 
(209) 505-0555

FOR SALE
2200 lb./hr. almond hulling plant. 
Two lines, Fadie huller and separator 
deck with three air-legs. Pre-cleaner 
15 ton/hr. with midstate pre-cleaner, 
H8 Foresberg de-stoner, and Agsco 
de-twigger. Complete with pit, 
elevators, cyclones, and 190 ft. 
hull auger. Sell all or part. Open 
to offers. Contact Gale Langum at 
(209) 612-4830.

FOR SALE
• KCI bank out cart - $13,000
• KCI drive over elevator - $8,500
• KCI dump cart - $5,000

Contact Ian at (559) 286-5709

FOR SALE
Beautifully restored to original 1931 
Ford Roadster Pickup, $18,000 or 
best offer.
Call (925) 872-0980

FOR SALE
Almond Orchard — Stanislaus 
County: $1,950,000
43-acre Oakdale Ranch. Desirable 
young almond orchard planted in 
2014 NP/Carmel/Aldrich 
Oakdale Irrigation District Water + 
Ag Well. Multiple parcels with 2,361 
sq. ft. ranch home.
Contact Century 21 MM Jeff Titus at 
(209) 844-1759. List #18052742.

FOR SALE
Complete walnut hulling plant. 5 ton 
live bottom pit. 50 tons of drying. 
Contact (209) 810-4440.

FOR SALE
2004 John Deere Backhoe, Model 
310G, Ext. hoe, 4 in 1 front bucket, 
aux hydraulics, 1432 hrs, light use, 
ready to work. $24,000.  
Call (209) 482-7769.

FOR SALE
REARS 500 gallon Power Blast 
sprayer with 33" fan. Purchased in 
2016 new. Used 13 times. Maintained 
per manufactures recommendations. 
Asking $20,000 OBO. Call  
(209) 604-7444

FOR SALE
1 x 4 x 8' DF tree props bundles of 
200. $50.00 ea.
1 x 4 x 10' bundles of 200.  
$60.00 ea.
Barn stored in Merced. Call Dan at 
(209) 777-3292

FOR SALE
Orchard sprayer FMC. 500g 
stainless steel tank; rollover nozzels 
50/100 gal per ac.; dual diesel fuel 
tanks; flotation tires meyers 2 stage; 
pump; 44” fan; good shape. $7,500
Call (209) 838-7064 (Darrell 
Voortman)

FOR SALE
Gearmore S255 RR Tiller. 102-inch 
with rear roller. Great condition.  
Call (209) 404-8535

Free listings in this section are for 
the exclusive use of Blue Diamond 
members. 

Classified ads for personal use —  
not as an additional means of 
advertising commercial ventures 
members may own. Ads are limited 
to a maximum of 10 lines and may 
be submitted to Blue Diamond 
regional manager or the editor at:

Editor: Blue Diamond Growers 
P.O. Box 1768, Sacramento, CA 
95812

Or contact Samantha DeMelo at: 
Phone: (916) 446-8353 
Email: sdemelo@bdgrowers.com

Unless advised otherwise, ads  
will run two consecutive issues.  
To guarantee placement, classified 
listings must be submitted by the 
10th of: January, March, May, July, 
September & November.
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