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www.JohnDeere.com/Ag

There’s a reason they’re called specialty crops. Whether they’re hard to tend, extra 
sensitive, or just tough to get to… sometimes a regular tractor just won’t cut it. That’s 
why John Deere offers a full assortment of hi-crop, low-proƟle, and narrow specialty 
tractors to help you get the most from your specialty harvest. 

Service your low-canopied tree crops or easily move in and out of your poultry house 
with a low-proƟle tractor.  Glide over sensitive fruit and vegetable crops with a hi-crop 
tractor. Or work between the rows of your nursery or vineyard with a narrow specialty 
tractor.

But just because they’re specialty tractors doesn’t mean they’re light on the stuff that 
matters. Choose a new John Deere specialty tractor and choose from a wide range of 
conƟgurations with impressive standard features.  All with the reliability and uptime 
you expect from a John Deere. See your dealer today. 

That’s our specialty.

Low branches?

Narrow Rows?

Sensitive Crops?

53686-6_Specialty Tractor_1p.indd   1 10/26/12   2:33 PM

http://www.johndeere.com/ag
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President’s Corner
Mark Jansen 
President and CEO

“Facts are Stubborn Things” 
       – John Adams

The headlines have been unavoidable. Almonds have been painted as our state’s “thirstiest” crop but what these stories lack 
is context. Your Blue Diamond management team has been collaborating with industry experts to communicate the facts about 
agricultural water use to the media and our urban neighbors. 

According to a recent editorial in San Jose Mercury News, “California's dams and reservoirs were never envisioned to release 
water year-round for environmental objectives such as aiding the delta smelt or reintroducing salmon in the San Joaquin River 
watershed. A majority of  reservoir water once intended for households or farming is simply sent out to sea.” 

The drought debate continues as we enter the hot, dry summer of  the Central Valley, with mandatory water restrictions now in 
place throughout our state. For many Californians that means the drought will now affect their day-to-day lives. Millions of  urban 
Californians will have to join agriculture in the fight to save water and push for storage to protect our future. Governor Brown’s 
mandate made it clear that all Californians need to do their part to conserve our most precious resource, and yet the media 
firestorm aimed at agriculture, and almonds specifically, has been fierce.

Our message has been simple: all food takes water to grow. 

California’s agricultural abilities are second to none. In fact, according 
to the California Department of  Food and Agriculture (CDFA), nearly 
half  of  our country’s fresh fruits, nuts and vegetables come from 
California. And CDFA reports that from 1967 to 2010, California 
agriculture has increased revenue and decreased total applied 
water use by 20 percent! In order to achieve such an impressive 
statistic, access to a consistent water supply is key. The amount 
of  water required for California farming to grow our food is 
only 40 percent of  captured water with environmental projects 
taking the majority at 50 percent. The often-quoted 80 percent 
ignores any water used for environmental purposes. 

I have read suggestions that agriculture has been let off  the hook by the governor’s mandate. Here are the facts: in 2014 farmers 
received only 5 percent of  their contracted State Water Project allocation and 0 percent from the Federal Central Valley Project. 
This year, farmers are projected to receive 20 percent of  State Water Project allocation and again, 0 percent of  Federal Central 
Valley Project water. Our farmers have been feeling the effects of  this drought from the very beginning.  

Some have questioned whether agriculture’s economic impact justifies the amount of  water used by the industry. The media 
points to agriculture’s 2.8 percent GDP, but again, this figure lacks context. It does not tell the whole story. Getting our food from 
farm to fork involves an interconnected supply chain, undoubtedly contributing significantly more than 2.8 percent to the state’s 
economy. The almond industry alone contributes 104,000 jobs to California, 97,000 of  which reside in the Central Valley, and 
over 37,000 additional jobs throughout the supply chain.

10% URBAN

40% AGRICULTURAL

50% ENVIRONMENTAL



Speaking of  almonds, there are 9 million acres of  farmland in California and almonds account for 12 percent of  that total while only 
using 8 percent of  the water currently used for agriculture. Almond crops produce more than just the kernels humans eat, which 
provide an efficient source of  a heart-healthy, plant-based protein. The almond crop also produces hulls and shells that provide feed 
and bedding for livestock animals. Almonds rank No. 1 in California for food exports out of  the state, with North America consuming 
four times more almonds than any other country. Our industry is a global driver of  $11 billion in economic activity for California!

In the last 20 years, California almond growers have reduced the amount of  water required to grow a pound of  almonds by 33 
percent. Nearly 70 percent of  almond growers use micro-irrigation systems and more than 80 percent use demand-based irrigation 
scheduling. No one in the world can produce a high-quality almond as efficiently as we can in California!

In times of  crisis, there are people who look for someone to blame.  Almonds were the first target. Through sharing a few facts 
about our water stewardship, the media tide has turned to more balanced reporting. As the weather continues to warm into 
the summer, I expect agriculture will continue to field questions from our urban neighbors about water. Rest assured that your 
cooperative is committed to collaborating with our industry peers, water and environmental experts, consumer groups, regulatory 
bodies, and policy makers to establish a water policy that makes sense for all Californians – rural and urban, Central Valley and 
coastal, producers and consumers. 
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Stanislaus County, South of the 
Tuolomne River, East of Highway 99 
and Merced County, North of the 
Merced River, East of Highway 99
209.417.2010 Cell
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Northern Madera and 
Southern Merced Counties
559.474.2996  Cell 
559.645.4708  Home

Fresno, Kings and 
Northern Tulare Counties
559.269.6809  Cell 
559.561.4508  Home

Kern and Southern  
Tulare Counties
559.554.4118  Cell 
559.897.0304  Home

Northern Fresno and  
Southern Madera Counties
559.779.6400  Cell 
559.449.9751  Home

Western Glenn, Colusa, Yolo, 
Solano, Yuba and Sutter Counties
530.518.9109 Cell
530.458.2669 Home

Other Inquiries
Salida Membership Department | P  209.545.6225  F  209.545.6215
Sacramento Membership Department | P  916.446.8368
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Field Receiving Manager, Westside 
Stanislaus and Merced Counties
209.761.2289  Cell 
209.545.6218  Salida
209.742.2089  Home
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Director, Member Relations  
209.531.6352  Cell 
209.545.6222  Salida
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Tehama, Butte and  
Eastern Glenn
530.864.0619  Cell
530.674.4724  Home
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San Joaquin County West of Jack Tone Rd, 
Stanislaus County, North of the Tuolomne 
River; Stanislaus County West of the San 
Joaquin River and North of Patterson
209.596.9520 Cell

Je
re

m
e 

F
ro

m
m

Stanislaus County South of Tuolomne River, 
West of Hwy 99 and East of San Joaquin 
River; Merced County, North of Merced 
River, West of Highway 99; San Joaquin 
County East of Jack Tone Rd
209.596.5375 Cell
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LENDING 
A HAND 
SINCE  
1916

We’ve been around since 1916 and we’re not going anywhere – except forward.

When you need financial services for your farm or ranch, come to us. Because 

this system works. For you.

Find the Farm Credit member location near you.

FarmCreditAlliance.com      (855) 611-4110 toll-free

We are the Farm Credit System — a nationwide 
network of customer-owned lending institutions 
focused exclusively on agriculture. 

American  AgCredit CoBank Farm Credit West

Fresno Madera Farm Credit               Golden State Farm Credit

http://www.farmcreditalliance.com


10  Almond Facts    MAY   |  JUNE  2015

20
14

 G
R

O
W

E
R

 L
IA

IS
O

N

1

2

3 4 5
6 7

8

9

Legend
Chairman C

Vice-Chairman VC

Ex-Officio *

Director **

Appointed  
(Member-at-large)

!

Almond Board  
Alternate

ABA

2015

District 1
P. Samantha 
Lewis

(530) 891-1660

Doug Bentz (530) 891-0878 VC

Darren Rice (530) 891-5252 C

Greg Watts (530) 934-7660 !

Kevin Borror (530) 385-1250

Fred 
Montgomery

(530) 520-2062

Matt Vernoga (530) 624-4153

Larry Bradley (530) 893-5347 !

Ray 
Antonowich

(530) 624-9894

John Erickson (530) 624-4955

Thomas B. 
Martin

(530) 342-2051

Greg Long (530) 570-2628 !

Dan Cummings (530) 894-5494 ** 
ABA

W. Howard 
Isom

(530) 891-0375 *

District 3
Jim Thoming (209) 601-2726

Mike Bogetti (209) 835-9120

Kris Thomsen (209) 810-6813

Richard Low (209) 823-8762 !

Stephen 
Schmeidt

(209) 825-5430 VC

Lloyd Van 
Dyken

(209) 239-6031

Nick Alta (209) 480-6221

Bill Koster (209) 836-4690

Allen Sipma (209) 499-5366 C

Bruce  
Oosterkamp

(209) 505-6234

Craig Miller (209) 914-4601 !

Bert Van Ryn (209) 482-1295 !

Dale Van  
Groningen

(209) 599-3713 **

John Thoming (209) 835-2792 ABA

District 4
Peter Martini Jr. (209) 712-2237

Mike Ballatore (209) 402-3476

Joe Gasper (209) 838-2717

Sherwin De Boer (209) 988-2165

Joseph Due (209) 982-1972

Dan Lagier (209) 838-1192

Richard Johns (209) 838-8280

Joey Adrian (209) 685-6895 !

Jake Sonke (209) 573-3738 C

 Wes Eisenga (559) 334-7568 !

Herman 
Doornenbal

(209) 614-0872 VC

Donovan Adrian (209) 679-3345 !

Kevin Fondse (209) 599-2751 **

Kenneth Roos (209) 599-3037 *

District 5
Kyle Oosterkamp (209) 556-3369

Lucas Van Duyn (209) 993-2088

Hans Waner III (209) 985-6821

Doug Ott (209) 614-1376 !

Mike Verdegaal (209) 886-5056

Brum DeVisser (209) 541-4737

Pete Van Nes (209) 604-5187

Joe Martin (209) 595-1900 !

Harry H.  
Johns III

(209) 499-8513

Dennis Bowers (209) 531-8455 C

Jake Verberg (209) 595-3038

Jerad Heinrich (209) 599-3124 VC

Stephen  
Van Duyn

(209) 599-4094 **

Neil Van Duyn (209) 545-1055 *

District 6
Tim A. Vieira (209) 667-5416

Chris Gemperle- 
Bacon

(209) 262-5744

Eric Brush (209) 380-0551

Chris Miller (209) 541-8828 !

Greg Nunes (209) 531-8873

Gary Crowell (209) 606-3094

Jeff Cederlind (209) 606-8586

Jeff Abraham (209) 883-0233 !

Jeff Lee (209) 541-7763

Aaron Piazza (209) 678-0787 C

Darrell Cordova (209) 874-4042

Rod Vilas (209) 602-8537 VC

Charles  
Crivelli III

(209) 667-4547 **

Steve Vilas (209) 668-4466 *

Bill Brush (209) 537-8857 ABA

District 7
Pete Bandoni (209) 722-0123 VC

Frank Fagundes (209) 358-4896

Jeff Baize (209) 394-3825

Jim Snyder (209) 394-7941 !

Andrew  
Littlejohn

(209) 634-7157

Douglas Hoyt (209) 358-8882

Greg Vierra (209) 632-3670

Scott Abraham (209) 605-2671 !

Dan Clendenin (209) 777-3292 C

Don Harcksen (209) 620-1955

Michael Ohki (209) 485-1844

Dr. S.S.  
"Toki" Takhar

(209) 321-2290 !

Robert J. 
Weimer

(209) 394-2005 **

David L. 
Zollinger

(209) 632-4013 *

District 9
David Snell (661) 978-4568 VC

Carl Nikkel (661) 589-5349

Rick Jelmini (661) 559-0531 !

Raymond  
Van Beek

(559) 791-1126 C

Jason Dhillon (559) 783-3317

Robert Larson (949) 291-5868

Vince Balakian (559) 284-9192 !

District 2
Matt LaGrande (530) 682-9939

Michael F.
Doherty

(530) 681-8204

Joe Kalfsbeek (530) 682-9595 VC

Logan Dennis (530) 304-2907

Leo LaGrande (530) 681-6380

Halbert W. 
Charter

(530) 867-4003 C

Kyle Green (530) 681-5319

David Swartz (530) 682-9832

John W. 
Monroe

(650) 327-3214

Jim Peart (530) 713-9047

Bill Weller (530) 624-6053

Mary Ann 
Warmerdam

(530) 668-8983

Elaine  
Rominger

(530) 476-2103 **

Gerald  
Rominger

(530) 476-2103 *

Douglas D. 
Mathews

(530) 476-2576 *

Dominic Fino (559) 591-3711

Ernie Spencer (559) 433-9501

Ben Wilson (661) 746-4423

Diana Clark (661) 792-2171 !

Clinton Shick (661) 792-2660 **

Kent Stenderup (661) 854-6337 ABA

District 8
Dan  
Wattenbarger

(559) 664-1212

Curtis  
Bettencourt

(310) 500-0875

David Massaro (559) 665-0825

Rusty Nonini (559) 275-0694 !

David Tolmosoff (559) 250-7005 VC

John Chandler (559) 289-1152 C

Ken Basila (559) 908-7632 !

Pete Fry (559) 665-1980

R.J. Maan (559) 871-6048

Kyle Rodrigues (559) 970-4906

Richard  
Markarian

(559) 269-9829 !

George  
Goshgarian

(559) 246-4918 **

Aldo Sansoni (209) 826-4665 *
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THAT’S HOW MOVENTO

�

 INSECTICIDE MAKES ALMOND TREES FEEL.

Movento® insecticide provides formidable protection against nematodes to keep almond trees 

healthy. While nematodes are hard to spot, their damage isn’t. When nematodes feed on roots, 

the tree gradually loses vigor, reducing yield and nut size. Movento insecticide offers the only 

foliar application with two-way systemic action that moves throughout the tree to protect its roots, 

ensuring trees stay healthier and stronger year over year.

For more information, contact your retailer or Bayer representative or visit www.Movento.us.

http://www.movento.us
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20th Anniversary Golf Tournament 
Success Thanks to Sponsors and Donors
Another Huller/Sheller Golf  Tournament is in the 
books thanks to the many sponsors and donors who 
helped make it a success. New to the program this year 
was a tie-in with the Blue Diamond Growers Foundation 
Scholarship. Nearly $9,500 was raised for the 
Foundation, which will help support students wishing 
to pursue a degree in agricultural fields. 

“It was a great tournament and we had a huge 
turnout,” said Jereme Fromm, Field Supervisor and 
tournament organizer. “We were able to leverage our 
tournament to help the Foundation scholarship with 
support from hullers and shellers around the state. We 
look forward to continuing the tournament’s success in 
the years to come.”

The winning team, from left to right, included board 
member Charles Crivelli from Turlock, Mike Kinsley, 
John de Soma, Pardip Singh, Mike Willemse and 
Frank Lima.
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Bayer CropScience 
BELT - ROVRAL – SCALA – GEM  - RELY280 
– MOVENTO - LUNA - 
Rob Kiss 209-531-4112

Bank of America – Bob Munn 
Sacramento, CA 916-326-3125

CoBank – Stan Holmes 
Roseville, CA 916-217-2935

Yosemite Farm Credit – Melba Miyamoto 
Turlock, CA 209-667-2366

V-V Enterprises – Dave Van Vliet 
Ripon, CA 209-599-7776

American AgCredit – Audrey Lopes-Dermond 
Turlock, CA 209-667-5101

Caloy Quality Natural Oils – Wayne McCalley 
Denair, CA 209-874-3536

Georgia-Pacific, LLC – Fred Bittner 
Modesto, CA 209-222-0223

Oakdale Trading Company – Jim Parola 
Twain Harte, CA 209-586-4433

O.M.C / WESCO  
Yuba City, CA  
Ken Stewart - 559-779-9009  
Joe Martinez - 530-673-2822

Interstate Truck Center – Idealease –  
Dean Barnes     
Turlock CA 209-669-2244                             

JKB Energy – Joe Bonander                   
Turlock, CA 209-668-5303

Mazon Trucking Inc. – Greg Mazon 
Madera, CA 559-479-1515

Button Transportation – Bob Button 
Dixon, CA 707-678-1983

Valley Farm Transport – Dave Nickum 
Dixon, CA 707-678-4404

Insurica – Tom Murphy 
Livingston, CA 209-394-7925 
Turlock, CA 209-557-4640

Malcolm Media (PNP Magazine) –  
Dan Malcolm 
Clovis, CA 559-298-6675

Garton Tractor, Inc. 
Bill Garton & Eugene Kajioka 
Turlock, CA 209-632-3931

KEVKO Enterprises – Kevin Kollmeyer 
Ripon, CA 209-535-5545

The Hat Source – Teresa & Mike Hansen 
Atwater, CA 209-357-8851

Sponsors:

2015 Huller Sheller Golf Tournament

Fleisig Consulting – Bill Fleisig

R.L.Wells & Associates – Rick Wells

Salida Hulling & Shelling – Tony Plaza

Pan American Insurance – Ray Avila

Minturn Huller Coop – Jeff Hamilton

Geri Johnson Crop Insurance –  
Lisa Stavrianoudakis

Dunlop Almond Hulling – Paul Vermuelen

The Hat Source – Teresa & Mike Hansen

American AgCredit – Audrey Lopes-Dermond

Insurica – Tom Murphy

Pan American Underwriters – Steve Martin

Fiscalini Cheese - Laura Genasci

Weiss McNair – Fred Corona

KEVCO – Kevin Kollmeyer

Bayer CropScience – Rob Kiss

N&S Tractor – Mike Johnson

Yamamoto Farms – Victor Yamamoto

BRM Sales – Rich Maliepaard

JKB Energy – Joe Bonander

Garton Tractor – Bill Garton and  
Eugene Kajioka

Clendenin Brothers – Tom Clendenin

Ultra Grow Plant Food Co – Craig Fourchy

Van Duyn Family Farms – Steve Van Duyn

Joseph Gallo Farms – Peter Gallo

California Industrial Rubber – Rocky Hafer

David Abraham

Lloyd Weaver

Donors:



Tip In season, freeze fresh berries
 for a fabulous flavor.
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1 cup (8 oz.) Unsweetened Vanilla           
 Almond Breeze® Almondmilk

1 cup halved strawberries

1 packet no-calorie sweetener           
 (such as stevia), optional

1 cup frozen, unsweetened raspberries,           
 partially thawed 

1 cup frozen, unsweetened blueberries, 
partially thawed

Blend Almond Breeze with strawberries 
and no-calorie sweetener (if using) until 
smooth. Add raspberries and blueberries; 
blend until smooth. Top with additional 
berries, if desired.

Per serving
Calories 118; Fat 2g; 

Cholesterol 0mg;  
Sugars 14g; Fiber 8g

  Triple Berry Blast
2 Servings

Almondmilk. From The Almond People.™

Nut*Thins Honored By 
Gluten-Free Living 
Magazine
Blue Diamond’s Almond Nut*Thins received the “Best Overall” and “Best Flavor 
and Texture” award in Gluten-Free Living magazine’s “Cracking the Code 
on Gluten-Free Snacks” feature. The cooperative’s popular crackers scored 
well with judges in nearly every category and the panel voted them the best 
candidate in the line-up for dips.

Recipe of the Month:
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Blue Diamond Growers Foundation 
Awards Record Number of 
Scholarships

Phillip Agusto – Lemoore
Fall 2015 School: Cal Poly,  
San Luis Obispo

Major: BioResource & Agricultural 
Engineering

Rachel Coelho – Turlock
Fall 2015 School: California State 
University, Fresno 

Major: Agricultural Business

Christine Fry – Chowchilla
Fall 2015 School: California State 
University, Fresno

Major: Agriculture Business

Kayla Copus – Merced
Fall 2015 School: Cal Poly,  
San Luis Obispo

Major: Agricultural Communications

Hannah Friesen – 
Livingston
Fall 2015 School: Cal Poly,  
San Luis Obispo

Major: Agricultural Education

The Blue Diamond Growers Foundation received a record 
number of  applications and awarded a record number of  
scholarships to the incoming freshman class of  2015. The 
students all hail from California’s almond growing regions 
of  the Central Valley and plan to pursue an agriculture-
related degree. The board members who comprise the 
scholarship committee hope that with the Foundation’s 
assistance to complete their agricultural education, these 
students will give back to the industry in the future. 

Here are profiles of  this year’s Blue Diamond Growers 
Foundation scholarship recipients, with an excerpt from 
their essay in which they were asked to describe a key 
problem in agriculture today.

“Water is one item that everybody 
needs. Proper water management 
benefits everybody, as water is such 
a precious commodity. The more 
we can conserve water the more 
water there will be to go around 
for everyone whether you live on a 
farm or in the city.”

“Seeing personally the toll 
the water shortage is having 
on farmers and agriculture 
production has been scary. 
Suggestions, ideas and game plans 
for what to do and how to manage 
the issue have come out of  the 
woodwork. All that can truly be 
done that is in our control is to 
conserve fresh water as best as we 
can.”

“Some concerns in agriculture 
I see today are the lack of  
groundwater and the resources 
to manage it. Immigration, labor 
and the increase of  minimum 
wage in California are also 
challenges I see.”

“Without knowledge, the public will 
not be able to support or understand 
the struggles that farmers, ranchers 
and everyone involved with the 
industry are facing. With the 
terrible drought California is facing 
currently, we need as much help and 
support as we can get to bring water 
to the farmers.”

“A trend I see throughout 
agriculture education is that students 
are not incredibly passionate and 
motivated to learn and experience 
more with the ag industry. I want 
to change this. I want students 
to understand the true value in 
pursuing a career in agriculture.”
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Shannon Muzio – Fresno
Fall 2015 School: California State University, 
Fresno

Major: Agricultural Business

Jennifer Moran – Williams
Fall 2015 School: California State 
University, Sacramento

Major: Business

“California is in a 
terrible drought. All 
around me I see the 
marks this drought 
is making on my 
community: hay 
prices are rising, new 
and deeper wells 
are being dug, crops 
have lesser yields, 
and worse of  all, 
long-time farmers 
are forced to sell 
their land because 
of  their inability to 
maintain their land 
without water.”

“It is clearly 
evident that a 
huge problem in 
the agricultural 
field at the 
present is the 
water situation 
that has arisen 
in California. 
This situation 
produces a 
setback in the 
manufacturing of  
any crop.” 

PREP-ARATION
ALWAYS PAY$$ OFF!

PREP-ARATION
ALWAYS PAY$$ OFF!

Conditioner

Built by farmers for farmers…we understand!

TheNew
™

Take control of the “waiting game” with the EXACT E-250 E-Z Prep Conditioner. 
Don’t just stand by and hope for the best. Use the E-250 to turn your product, 

removing sticks, grass, and leaves and evenly metering the cleaned  
product into the middle of the row.

To learn how conditioning can improve  

your operation, visit the following link:

www.exactcorp.com/conditioning

• Reduce drying time
• Increase your product turnouts
• Minimize crop exposure

Please visit  www.exactcorp.com
to see our complete line of products.

Alexandra Peart – Arbuckle
Fall 2015 School: Cal Poly, San Luis Obispo

Major: BioResource and Agricultural Engineering

“The main issue concerning agriculture at the moment is the extreme lack 
of  water. California is in a great drought, which greatly affects agriculture. 
In order to grow crops, farmers need to have access to a great deal of  
water. Different precautions need to be made to preserve the little amount 
of  water we do have.”

http://www.exactcorp.com
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Kristen Voss – Hughson
Fall 2015 School: California State 
University, Chico

Major: Agricultural Science and 
Education

Tristan Vos – Ripon
Fall 2015 School: Dordt College, Sioux 
Center, Iowa

Major: Agri-business & Crop Science

“I believe that one of  our main 
problems in agriculture at present 
is the high speed rail. This ride is 
claimed to go hundreds of  miles 
at a quick rate. Where are they 
going to put this rail though? It 
is proposed that the right-of-way 
for this train will go right through 
our agricultural land, seizing 
thousands of  acres of  prime 
farmland while hundreds of  farms 
will be cut in half  by train tracks.”

“With the world population 
expected to reach over 9 billion 
by 2050 the demand to feed this 
population will mandate higher 
yields on smaller amounts of  
productive farmland. Loss of  
farmland to urban growth has 
increased the urgency for the 
agriculture community to find 
better and more efficient means 
of  production. This ‘production’ 
includes many of  the issues/
problems faced by today’s farmer 
… The problems faced by the 
agriculture community are many 
and varied. I believe educating 
yourself  in all aspects of  agriculture 
and committing yourself  to proper 
stewardship of  all our resources is of  
utmost importance.”

Laine LaGrande – Maxwell
Fall 2015 School: California State 
University, Fresno

Major: Plant Science – Crop Production 
Management

“Without water, farmers are limited 
in what and how much of  a product 
they can produce and sell. People 
will begin seeing a shortage in 
commodities and a high increase 
in prices. Since not as many crops 
could be produced, this could 
lead to a shortage of  jobs in the 
agriculture production workforce, 
which is where I am pursuing to 
work. If  the drought does not end 
soon, more and more problems are 
going to arise.”

Brooke Henriksen – 
Kingsburg
Fall 2015 School: Cal Poly,  
San Luis Obispo

Major: Agriculture Business

Saul Navarro – Arbuckle
Fall 2015 School: Cal Poly, San Luis Obispo

Major: Agricultural Environmental 
Science

“The biggest issue currently 
happening in the agriculture world 
is the water shortage in California. 
Here in the Central Valley we 
are in a major drought. I believe 
that by obtaining a career in the 
agricultural world I will have the 
opportunity to improve the water 
situation and other issues that 
occur in agriculture.”

“Our area, like other areas in 
California has been greatly 
impacted by the drought and 
the lack of  water. When our 
area built the Butte Tehama 
Canal, it was a joint area to 
provide water to all the farmers. 
Now, farmers in our area are 
having to dig wells and are 
using groundwater, a situation 
that is dire. Our wells are 
running dry. I am not sure how 
to resolve this situation. We all 
need to pray for rain.”

Makala Navarro – Atwater
Fall 2015 School: Texas A&M University

Major: Agriculture Science

“Perhaps the most complex 
challenge we see in the agriculture 
industry is lack of  knowledge. Most 
of  the general public is unaware of  
the realties that occur in agriculture. 
This gap between producer and 
consumer – between public and 
farmer – is what allows for anti-
agriculture campaigns to be so 
powerful. This problem specifically 
is what drives me to my future.”



Every week more and more handlers are paying the Nonpareil 
price for Supareil. You can potentially earn more dollars per 
pound by planting the Burchell 
Supareil (PP#21,934) Almond!
 

Burchell’s
Supareil means

MORE
dollars for you.

ORDER NOW! Limited Supply
Still Available for 2016

burchellnursery.com       800 828-TREE

©
 2015 The B

urchell N
ursery, Inc.

• Large kernel that resembles
 Nonpareil in shape, color and taste
•  Well-sealed, worm-resistant shell
• Pollinates Nonpareil, Carmel, 
 Aldrich, Fritz, Sonora, Price 
 and Wood Colony
•  Harvests early, 10 – 14 days 
 after Nonpareil
•  Exhibits great production
•  Under evaluation for over 15 years 

BREEDING
PROGRAM

Better science for better results...
that’s the Burchell Difference.

http://www.burchellnursery.com
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Oven Roasted Line Gets  
Package Makeover
Blue Diamond’s most popular Oven Roasted Snack Almonds have gotten a makeover with the introduction 
of  new 5-ounce packages. The new line will consist of  four consumer-loved flavors – Blueberry, Café 
Mocha, Dark Chocolate and Sea Salt – and is currently on the shelves in grocery stores in the northeastern 
U.S. and Texas.

Exciting Fruit and Coffee Flavors  
Entice Consumers
The streamlining of  the fruit and coffee product lines brings great po-
tential for bringing in new snack almond buyers. The flavors chosen 
represent the most popular in each product line based on a consumer 
poll where shoppers were asked which item they would purchase if  it 
was the only flavor available. 

“Blueberry and Mocha are our strongest performers and have led 
their respective lines in dollar and volume sales, as well as movement 
on the shelf,” said Maya Erwin, Group Marketing Manager for Blue 
Diamond Snacks. 

The two flavors also combine two of  the cooperative’s target 
demographics. The fruit line appeals to female shoppers who like to 
follow healthy diets and seek out healthy snacks that satisfy a “sweet 
tooth.” The coffee line attracts both male and female consumers 
looking for low-carbohydrate, high-protein foods that offer quick 
energy boosts. 

Classic Oven Roasted Flavors  
Aim to Please
Rounding out the 5-ounce product line are Dark Chocolate and Sea 
Salt, two fan favorites that consistently outperform the other oven 
roasted options, leading the line in shelf  movement, distribution and 
sales figures. These two are so well-loved that the marketing team 
eventually approved packaging extensions to 14 and 16-ounce bags.

“Not only do we expect to bring in new consumers with this line, 
but we are also excited for shoppers to come back to purchase 
more of  these flavors,” Erwin said. That’s thanks to the combined 
power of  consumer-loved Dark Chocolate and Sea Salt with the 
distinct demographic pull of  the Blueberry and Mocha is sure to 
set the new 5-ounce line apart. 

“We chose the 5-ounce packaging for this line because it is ‘just 
right’ for our consumers,” she explained. “These bags have a larger 
shelf  presence than our 4-ounce bags and 8-ounce jar line. The 
gusseted, stand-up design of  the pouch sits well on the shelf. And best 
of  all, they’re resealable! We’re confident that we will see incremental 
sales from this launch.”

Look for the 5-ounce snack line to gain distribution as the year 
progresses. 



Seduce and Bug‑N‑Sluggo 
control damaging soil‑
dwelling insects, including 
ants, earwigs and 
cutworms. Bug‑N‑Sluggo 
also controls snails 
and slugs. 

Both products come in 
highly compressed pellets 

that are easy to accurately 
apply. The weatherproof 
pellets resist degradation 
by rain and UV. 

Quick knockdown action 
where the “bait bites back” 
to control yield‑robbing ant 
populations in almonds, 
pistachios, grapes and 

citrus. OMRI® Listed and 
NOP approved.

Seduce®

Bug-N-Sluggo®

Control multiple 

pests. With one 

bait application.

][

Ants can 

consume 

1% of your 

crop per day.

Bait  

Back.

©2015  Certis USA 1-800-250-5024 • www.CertisUSA.com

http://www.certisusa.com
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Speed up your Harvest
The 30/36 High Speed Elevator with Woodchuck Desticker
leads the industry as the fastest and most effective desticking elevator.

The JACKRunner
At up to 30 MPH in both 
directions, the JACKRunner 
High Speed Shuttle is faster from the reservoir 
cart to the elevator than other shuttle systems.

The Wedge 10
High Speed 
Reservoir Cart’s 
unique bin design and dual chain system 
unloads product faster and with less nut 
damage than other systems.

Often Imitated...
Never Duplicated

http://www.jackrabbit.bz
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Global Ingredients Sales Expertise 
Expands with New Hires
The sales team responsible for selling almond ingredients to the world’s major food companies has 
expanded to include two new members – Jennifer Bardin and Christopher Cromwell. Each brings a 
unique skill set and background to the team, complementing the already extensive product and market 
knowledge employed by the cooperative. 

Almond Facts sat down with Jennifer 
and Christopher to learn more about 
them and learn more about their role 
at Blue Diamond.

Almond Facts (AF): Could you tell our 
readers where you’re from and where 
you went to school?

Jennifer Bardin (JB): I grew up in 
Latch, Texas, a small community in 
East Texas where I attended Harmony 
High School. I attended LeTourneau 
University in Longview, Texas where 
I earned a bachelor’s in business 
administration and my MBA in 
marketing.

Christopher Cromwell (CC): I was 
born and raised in Eden Prairie, 
Minnesota. I went to Purdue 
University and the University 

of  Minnesota. I currently live in 
Washington, D.C. with my wife 
and two young kids and our golden 
retriever, Kevin!

AF: What were you doing prior to 
joining Blue Diamond Growers?

JB: Prior to Blue Diamond, I worked 
in specialty food ingredient sales into 
the food, nutraceutical and personal 
care industries in the Dallas/Ft. Worth 
region.

CC: I worked at John B. Sanfilippo 
& Son managing their operations in 
Europe, Middle East and Africa. Prior 
to that I had a similar role at Ocean 
Spray Cranberries – a cranberry and 
grapefruit cooperative.

AF: What attracted you to Blue 
Diamond Growers?

JB: I love almonds and I knew Blue 
Diamond was the leader in the almond 
industry. It was an opportunity that I 
couldn’t pass on. 

CC: I have always had an affinity 
towards almonds and working within 
cooperatives. Blue Diamond’s brand 
is well-known throughout the world 
and really has so many tremendous 
opportunities – I just had to come. 

AF: What geographic areas do you 
cover?

JB: I cover the Central United States.

CC: I am responsible for all of  
Europe.

AF: What does a typical work day look 
like for you?

JB: My day includes lots of  phone 
calls and emails with customers 
discussing the industry, their current 
business and potential products. I 
meet frequently with my customers 
in the field to discuss the market, 
our expansive product lines and new 
almond products such as our almond 
flour.

CC: I spend a lot of  time on the road 
(in the air) throughout my region - 1 
to 2 weeks a month during the busy 
season. The face-to-face interaction 
outside of  large industry events is a 
huge benefit for Blue Diamond. When I 
am at home, I spend a lot of  time on 
the phone and Skype updating agents, 
customers and potential customers 
on the market. I’m also always 
researching and monitoring trends in 
the market to present to current and 
new customers. 

AF: How do your customers perceive 
the Blue Diamond brand?

 JB: They see us as the leader in safety, 
quality and innovation in the almond 
industry.

CC: Blue Diamond is thought of  as the 
most innovative and highest quality 
processor by my customers.

AF: What do you like best about Blue 
Diamond?

JB: The people – my coworkers and 
my customers.

CC: Blue Diamond’s distinct advantage 
in quality, consistency, food safety and 
innovation.
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Jennifer Bardin    



AF: What are the biggest challenges 
you face in your role?

JB: With a tighter almond supply, we 
have to look out into the market to 
identify where we can get the greatest 
return for our growers. It requires a bit 
of  strategy as a salesperson. 

CC: Today it’s a toss-up between our 
local European Union competition, 
current currency markets and our duty 
disadvantage.

AF: What is your favorite Blue Diamond 
product or your favorite way to use 
almonds as an ingredient?

JB: Honey Chipotle – I love the sweet and 

spicy combo!

CC: Wasabi & Soy almonds have always 
been a favorite. Also, our new extra-fine 
almond flour is great!

AF: What are your hobbies outside of  
work?

JB: I enjoy hiking, reading, yoga and 
spinning.

CC: As a Minnesotan, I am an avid ice 
hockey player and fan, having played 
since I was 2-years-old – Go Rangers! 
I also enjoy going to as many baseball 
games as I can – Go Nationals!

  Chris Cromwell

http://www.floryindustries.com
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Footprint into South Korea
The international taste for Blue Diamond’s Almond Breeze is continually expanding, most recently into 
South Korea with the April launch of  Original and Unsweetened flavors. The launch, which was first 
publically announced at the 2014 Annual Meeting, was made possible through a partnership with Maeil 
Dairies, the No. 2 Korean dairy company.

“With our strong production partner 
in Maeil and a great consumer 
opportunity, we expect South Korea 
to become one of  Almond Breeze’s best 
markets yet!” said Nick Dehnert, 
Senior Marketing Manager for 
International Retail at Blue Diamond. 

Both flavors of  Almond 
Breeze will be available in 
both 950 ml and 190 ml 
sizes (or approximately 
32 ounces and 6 ounces, 
respectively), making 
them perfect for families 
or individuals on the go. 
The marketing strategy 
for the launch is anchored 
by a strong media plan, 
including television 
advertising that kicked 
off  in May. Blue Diamond’s 
target demographic in 
Korea is women in their 
30s and 40s who lead 
healthy lifestyles and are 
trendsetters in their social 
circles. 

“Korean consumers are known for 
being trendsetters and are quite 
health conscious,” said Dehnert. 
“Our focus is on delivering the key 
health benefits of  Almond Breeze – low 
calories, Vitamin E and calcium – in 
a product that also tastes great!” 

Check back for continued coverage 
of  this exciting new market for Almond 
Breeze.

950ml    

180ml    

3-Pack    Promotion Pack    



To learn more about Extinguish® Professional Fire Ant Bait and to fi nd a list of regional 
sales representatives near you, visit extinguishfi reants.com or call 800.347.8272.

EXTINGUISH ANTS IN YOUR ORCHARD
Stop problem ant infestations from taking a bite out of your profi ts by using 
Extinguish® Professional Fire Ant Bait. Its grower friendly label solves the 
problems that make ant control diffi cult and inconvenient because it can 
be used everywhere ants colonize.

Extinguish® Professional Fire Ant Bait features:

•  Controls Southern (California) fi re ants, 
Pavement ants and Red Imported fi re ants

• Approved for ALL CROPS

• A usage rate of 1 – 1.5 lbs per acre

• Available in economical 25 lb bags

*See label for ants controlled by Extinguish® Professional Fire Ant Bait.

Always read and follow label directions. Extinguish is a registered trademark of Wellmark International. © 2013, 2014 Wellmark International. 

 Professional Fire Ant Bait and to fi nd a list of regional 
 or call 800.347.8272.

*

http://www.extinguishfireants.com
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As Blue Diamond Growers are well aware, California is in the fourth year of  a historic drought. In April, 
after a year of  pleas for voluntary water cuts from the state’s urban and suburban users, California 
Governor Jerry Brown issued a first-of-its-kind mandatory water restriction ordering state agencies 
to cut usage by 25 percent over 2013 levels. Agricultural water use was spared additional cuts; the only 
requirements of  agriculture are increased reporting of  drought management plans to the state. 

As California Farm Bureau 
Federation (CFBF) President Paul 
Wenger wrote in AgAlert, “The 
drought just became real for millions 
of our fellow Californians … We’ll 
need to make sure urban and 
suburban Californians understand 
how the water system works: that 
farmers are always the first to be cut 
back – always – and that those cuts 
go deeper and deeper until the water 
planners can no longer ignore the 
need to cut urban uses, too. That day 
has come.”

As Wenger alluded to, urban and 
suburban water users have taken issue 
with the supposed lack of mandatory 
restrictions on agriculture. But as 
growers can attest, agriculture has 
long been on the front lines of this 
drought. Almond growers and the 
rest of the state’s agriculture industry 
have been in the trenches for four long 
years, fighting to make the most of 
the available water to protect our food 
supply for generations to come. 

California agriculture is a big deal. 
According to the U.S. Department 
of Agriculture, California produces 
nearly a third of the country’s food 
supply, including one-third of the 
nation’s vegetables and two-thirds of 

its nuts and fruits. And water is the 
key to keeping that production afloat. 
“Water is the lifeblood of our work, 
which provides not only jobs but the 
food security our state and nation 
rely on,” Wenger said to the CFBF 
members.

Growers Sacrifice 
to Stay Alive
Agriculture has taken blow after blow 
as the drought wears on. In 2015, 
nearly 30 percent of California’s 
irrigated farmland will receive 
absolutely no surface water this 
year, compounding on two years of 
zero percent water allocation from 
the State Water Project and the 
announcement of the federal Central 
Valley Project’s initial 2015 water 
supply allocation of zero percent 
for most agricultural customers. To 
date, the drought has cost agriculture 
17,000 jobs and $1.5 billion, resulting 
in $7.5 billion in economic damage to 
the state.

Almond growers, like all farmers, 
have been making cuts through 
sacrifice for the past four years due to 
the drought. “In addition to having 
to lay off workers, almond growers 
have been removing orchards ahead 

of schedule in an effort to conserve 
water,” said Mel Machado, Blue 
Diamond’s Director of Member 
Relations. “We’re talking about low-
yielding orchards that would make 
economic sense to keep in place at 
the current pricing, but are being 
removed to consolidate water onto 
younger plantings.”

Additionally, through decades of 
innovation, California almond 
growers have reduced the amount of 
water it takes to produce a pound of 
almonds by 33 percent. More broadly, 

California farmers have invested more 
than $3 billion to develop smarter 
irrigation systems and reduce water 
use by 14 percent in the process. 
In the same time frame, yields per 
acre have increased nearly fourfold, 
meaning today’s crops are using water 
with greater efficiency than ever 
before. “Growers do all they can to 
be good stewards of natural resources 
like water because it’s smart business 
and smart farming,” Machado said.

Finding a Viable 
Solution for All
The water shortage in California 
is the result of two things: four 
consecutive years of drought and 

Governor Declares 
Mandatory Water Cuts
Agricultural Water Use Under Scrutiny
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limited storage that hasn’t kept 
up with the needs of California’s 
population, environmental goals and 
food production. While it’s too late 
to lament these variables, it is not too 
late to come together to work toward 
a water policy that makes sense for 
everyone. 

Blue Diamond Growers is committed 
to collaborating with industry peers, 
water and environmental experts, 
consumer groups, regulatory bodies 
and policy-makers to address several 
key factors to combat the water 
shortage. Those factors include:

• Increasing political will to ensure 
smarter, longer-term thinking 
about the way the state manages its 
water supply; 

• Expanding and modernizing water 
storage systems; 

• Fixing a literally leaking 
infrastructure; 

• Capturing more usable water from 
environmental flows; 

• Continuing innovation in irrigation 
systems, water reclamation and 
recycling, desalination, and any 
other promising solutions.

“This is a wake up call,” Governor 
Brown said on ABC’s “This Week” 
shortly after issuing the executive 
order. It “requires action and changes 
in behavior from the Oregon border 
all the way to the Mexican border. 
It affects lawns, it affects how long 
people stay in the shower and how 
businesses use water… In a drought 
of this magnitude, you have to change 
that behavior and you have to change it 
substantially.” 

Farmers know this. It’s time for the rest 
of the state to follow suit.

Several Blue Diamond families 
participated in a water storage rally 
at the California State Capitol on 
April 27 in support of  AB 311. The 
bill, authored by Assembly Member 
James Gallagher (R – Yuba City) and 
supported by Assembly Republican 
Leader Kristin Olsen of  Modesto, 
would have streamlined environmental 
reviews of  water storage projects 
– specifically Sites Reservoir in the 
Sacramento Valley and Temperance 
Flat Dam on the San Joaquin River. 
Supporters of  the bill held signs that 
read “We Need Water” and “Water = 
Food,” and chanted this call to action: 
“We need water, build storage now!”

“Water is absolutely critical to the 
strength of  our economy, to our ability 
to grow economically in all of  our 
regions, and our ability to continue to 
be the breadbasket of  the world. No 
civilized society seeks to destroy its 
own food supply…and that is exactly 
where government policies are headed 
in California if  we don’t do something 
about it,” Olsen said from the steps of  
the Capitol. 

The bill was rejected by the Assembly 
Natural Resources Committee in 
March and again failed on the April 
revote that followed the rally.

Members Show Support for State 
Water Storage Bill

  Blue Diamond member Theresa Heinrich 
with Angie Bohn, sister of Assembly 
Member Olsen, and their children sport 
signs in favor of AB 311.

  Supporters of AB 311 gather on the steps 
of the Capitol amid dead almond trees.

  Former Blue Diamond young leaders 
Jason and Misty Bayer of Modesto brought 
their daughter to the rally.

  Donovan and Sandy Dunlop, Blue 
Diamond members from Modesto, show 
their support for the bill.

  Assembly Republican Leader Kristin 
Olsen addresses the crowd and media. 
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Blue Diamond Growers broke ground on a new almond-
receiving warehouse at its Salida facility this spring, 
expanding the footprint of  the world’s largest almond 
receiving station. Upon completion of  Bulk Warehouse 7 
in the fall, the cooperative expects it will reduce wait times 
for growers delivering their product to the facility through 
improved mechanical features, an additional truck scale, a 
new receiving pit and expanded box dumping capabilities.

“We expect 20 percent growth in our business in the coming 
years and as such, we needed more storage to accommodate 
the additional almonds. Bulk Warehouse 7 will give us 33 
percent more receiving capacity,” said Darrell Nelson, Salida 
Plant Manager. “The design and construction features were 
carefully selected to maintain optimum product quality and 
enhance our grower delivery speeds.”

The state-of-the-art warehouse features innovative design 
elements, including:

• Prefabrication construction for concrete, structural steel, 
conveyance support structures, conveyors and catwalks 
to expedite the construction process;

• Roof-mounted in-feed conveyors to gently transport 
almonds into storage;

• Spirals to guide the almonds from roof  conveyors to the 
ground;

• Floors sloped at 26-degrees to allow product to naturally 
flow into underground outbound conveyors;

• Floor openings with integrated chutes and adjustable 
gates automate the outbound conveyance of  product 
into processing plant.

“We are preserving product quality to meet expectations 
of  customers who source Extra # 1 and Supreme grade 
almonds. This warehouse will be state of  the art in design, 
providing gentle handling, food safety and added flexibility 
in order to meet the needs of  our grower-owners as well as 
customers,” said Nelson.

Growers who deliver to Salida will notice a redesigned 
traffic flow to enhance the overall experience. The new 
route will operate clockwise only, will not require trucks to 
circulate around the receiving area and emphasize safer 
traffic patterns overall. Specifically, there will be improved 
staging areas and the elimination of  the lower conveyor 
that blocked access to receiving, making better use of  the 
property. 

 

As the largest of  Blue Diamond’s receiving stations 
throughout the Central Valley, these enhancements, 
coupled with the new warehouse, will make Salida capable 
of  efficiently tackling more business in the years to come. 

Blue Diamond Expands 
Capabilities in Salida

  Blue Diamond's board and management break ground on the new 
warehouse.
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Blue Diamond Almonds 
Shamrock'n Half 

Marathon, 5K, and Kids' 
Leprechaun Dash 1/2 Mile

Employees and their families 
joined thousands of runners 
in one of Sacramento's largest 
running events, the Blue 
Diamond Almonds Shamrock'n 
race weekend!



MAY   |  JUNE  2015   Almond Facts  31

Blue Diamond employees not only 
participated in the half marathon, they 
came out to support their coworkers and 
the rest of the runners as they charged 
through Blue Diamond Alley. Sporting 
yellow "Get Your Good Going" shirts and 
clapping thunder sticks, these employees 
proved that "Get Your Good Going" is 
more than just a motto, it's a way of life!
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Agricultural 
Council of California

“Fasten your seat belt.  It will be a very exciting ride.”

– Governor Brown

EMILY ROONEY, President 

Governor Brown used this quote in the beginning of  2015, when highlighting his objectives for the 
coming year. While the Legislature and the Governor now focus their efforts again on the state budget, 
the Administration is very active within its agencies specifically in regards to water, air and climate 
change. Ag Council’s team is engaged with staff  in the regulatory agencies on these fronts and continues 
to work to improve outcomes for Blue Diamond Growers and all of  our members.  

Emergency Regulation  
Mandating Water Reductions 
to go into Effect on June 1
With continued focus on the drought, Governor Brown issued 
an Executive Order on April 1 requiring the Board to issue a 
mandatory statewide 25 percent reduction of  water usage in 
urban areas. Implementation of  this program begins June 1.

When the State Water Resources Control Board (the Board) 
considered the emergency regulation mandating water 
reductions in urban areas, I testified to express concerns at 
the Board meeting in mid-May about the potential impact 
on some of  our members. While many think agriculture does 
not participate in this program, some of  Ag Council’s food 
processing members utilize water from municipal sources. 

Additionally, as an example, farmers in certain areas utilize 
municipal water for agricultural production. I highlighted 
the need for water for food safety purposes and emphasized a 
willingness to work with the Board in order to address those 
needs.

CalRecycle Releases Revised 
Composting Regulations
In April, California’s Department of  Resources Recycling 
and Recovery (CalRecycle) released a revised proposal 
for the Compostable Materials, Transfer/Processing 
Regulations.  

In a May 6 comment letter, Ag Council expressed 
appreciation that CalRecycle addressed some of  our 
members’ concerns, including those raised by the almond 
industry, with a revised definition of  land application 
and the inclusion of  the agricultural by-product material 
definition.  

Ag Council remains concerned about the proposal 
adding another layer of  regulation where there is already 
adequate environmental oversight from another authority. 
In particular, Ag Council urged CalRecycle staff  to 
provide more clarity regarding the need for the proposed 
regulations as they pertain to dairy farms and to include our 
recommendations.

 

Full Speed Ahead: Brown 
Administration Picks Up the  
Pace on Regulations



Gov. Brown Announces Aggressive Emissions Targets
On April 29, Governor Brown issued an executive order 
establishing an aggressive target for California to reduce 
greenhouse gas emissions to 40 percent below 1990 levels by 
the year 2030. The Governor views this action as an interim 
step toward later attaining an 80 percent greenhouse gas 
emissions reduction by 2050. 

The state is currently working toward reducing greenhouse gas 
emissions to 1990 levels by the year 2020 under the existing 
cap and trade program established by the Air Resources Board 
(ARB) to implement the California Global Warming Solutions 
Act, which was signed into law in 2006.

Some Ag Council members are required to participate in 
the existing cap and trade program, and we are concerned 
about this goal outlined by Governor Brown as we are still 
learning about the impacts of  the existing climate change 
regulatory program.

 

In the Legislature, Ag Council opposes SB 32 by Senator 
Pavley (D-Agoura Hills) to reduce greenhouse gas emissions to 
80 percent below 1990 levels by 2050. SB 32 was approved by 
the Senate Environmental Quality Committee on April 29 and 
is under consideration in the Committee on Appropriations.

Ag Council supports AB 21 by Assemblyman Perea (D-Fresno) 
directing the ARB to recommend a 2030 target for cost-
effective statewide greenhouse gas (GHG) emissions reductions 
to the Legislature and the Governor by Jan. 1, 2018 and 
consult with other state agencies regarding energy efficiency 
and electrification of  the transportation system. AB 21 passed 
the Assembly Natural Resources Committee on April 28 and 
is awaiting a hearing in the Committee on Appropriations.

To read more about our work on policy issues, please go to 
www.agcouncil.org. 

http://www.orchard-rite.com
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A January 2014 article in Bee Culture by Dr. A. Gary Shilling discussed funding for honey bee research and 
the importance of  investing in our honey bees in a significant way. He compared the total amount annually 
spent on honey bee health research (approximately $25 million), with the amount spent on human health 
research ($147 billion). Let’s do the math — this is less than .02 percent of  the amount spent on human 
health research!

Perhaps it is unfair to compare the 
health research of  the lowly honey 
bee with that of  human health, so 
let’s look at other agricultural areas. 
Take beef/diary — $120 million on 
research; nearly five times that spent 
on honey bees. Compare pork — $80 
million on research; more than three 
times the research invested compared 
to honey bees. Poultry? At $60 million 

in research, the poultry industry spends 
well over twice what is spent annually 
on honey bee research. 

The honey bee industry sits in the 
unenviable position of  possessing a lack 
of  adequate investment in research 
funding on the one hand, and, on the 
other hand, a surplus of  maladies that 
lead to declines in honey bee health 
and shortages of  available strong, 

healthy colonies for honey 
production and crop 
pollination. Unfortunately, 
there is no simple answer 
for what ails the honey 
bee. USDA scientists 
say the cause of  Colony 
Collapse Disorder (CCD) is 
multifactorial. Many honey 
bee health challenges 
are complex and remain 
unsolved. 

Current topics in honey 
bee research can be 
divided into five major 
categories: diagnostics, 
pests, pathogens, pesticides 
and nutrition. Simple, 
cost-effective and efficient 
diagnostics — both field 
and laboratory — will 
help tremendously in 
characterizing the status of  
bee and colony health. 

Varroa remains the major 
pest issue, and Varroa’s 
ability to quickly build 
resistance to control 
measures keeps the total 
removal of  this mite 
elusive. Various pathogens, 

including Nosema, likewise have 
limited options when it comes to 
control without impacting the health 
of  the colony. Pesticides offer an 
additional challenge and an area where 
information on the honey bee impact is 
only partially understood. Only in the 
last few years have scientists gathered 
large data sets on the pesticides found 
in hives and begun in earnest to 
study the impact of  pesticides on the 
various life stages of  the bee. Nutrition 
concerns center upon finding enough 
high quality and diverse natural forage 
to sustain bee health. But little is known 
about just how much natural forage 
and of  what specific quality is sufficient 
to meet the needs for honey bees.

Blue Diamond  
Growers
Despite all the questions, there are 
several organizations that have a big 
stake in the success of  honey bees, and 
they plug away at spearheading and 
funding research projects. Blue Diamond 
Growers, via the “BeeCause We Care” 
program, is one of  those entities. Blue 
Diamond’s funding of  $100,000 was 
entrusted to Project Apis m. and is 
targeting in-field diagnostics to assess 
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Environmental Bene�ts:
*Less Water Wasted

*Less Nitrogen Wasted

Shur-Crop's Icelandic Kelp and Molasses 
combines with metallic radicals in the soil 
to formulate mineral rich polymers that 
tenaciously hold water in the soil up to 
one thousand times its own dry weight. 
Shur-Crop stimulates healthy deep roots; 
retaining water and nitrogen in a larger 
root zone and minimize the leaching of 
nitrogen into the ground water.

Less Nematode and Worm Damage:
Shur-Crop �eld tested for over 20 years on

James Tanioka Farm (209) 769-5627
Consultant: Ron Barnes, U.C. Davis with a 
Master Degree in Agronomy and former 

owner and CEO of Monarch Laboratory Inc., 
Chico, CA

Shur-Crop: Manufactured in California since 1970
Ingredients: Organic Icelandic Kelp & Molasses

BY LEE KENDER, INC. 
P O BOX 472, OROVILLE CA 95965

(808) 531-3141 Of�ce | (808) 523-2473 Fax

BeeCause We Care™

Honeybees pollinate our Almond
trees and 1/3 of the world’ s food supply . 

The health of honeybees is im port ant 
so Blue Diamond is donating

to Honeybee Resear ch.

Learn

 

more

 

at
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m
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bee strength and bee health. These 
projects were covered in depth in the 
November/December issue of  Almond 
Facts “Bee Box.”

Almond Board of 
California
Blue Diamond further invests in honey 
bee research through its participation 
in the Almond Board of  California 
(ABC). The ABC’s current slate of  
pollination research projects for the 
2014-2015 fiscal year total $276,175 
and include three projects targeting 
Varroa control strategies, support for 
the long-term stock improvement 
program at Washington State University 
in Pullman, WA, funding to build a 
Pacific Northwest Tech Transfer Team, 
and two studies assessing the value of  
supplemental diverse natural forage to 
the health status of  honey bees.

National Honey 
Board
Other industry partners are making 
important research investments in 
honey bee health. The National Honey 
Board recently approved 10 projects, 
committing over $230,000 towards 
honey bee health research in 2015. 
Four of  the projects are looking for new 
sources of  nutrition to benefit honey 
bees and increase honey production. 
Four projects target pathogens or pests, 
and two are seeking more data on 
pesticide exposure and interactions. 
More information on completed and 
ongoing projects can be found on the 
Honey Board’s website,  
www.honey.com.

 

California State 
Beekeepers 
Association
The CSBA is advancing research that 
is beneficial to beekeeping practices by 
funding five research projects totaling 
nearly $94,000. Three are assessing 
various pesticide effects, with two 
specific to queen health and pesticide 
interaction. Because more than half  
of  all queens come from California, 
the CSBA is funding a free queen 
diagnostics service for CA beekeepers, 
which will greatly benefit queen health 

and quality. A final funded research 
project will analyze environmental 
conditions on Varroa mite infestation.

Project Apis m. 

PAm currently has invested $409,446 in 
research towards enhancing honey bee 
health. Three of the projects focus on 
in-field diagnostics to better assess colony 
strength during pollination (Blue Diamond 
funded projects). Two projects focus on 
crop protection tools applied during 
crop pollination. Of these two pesticide-
related studies, one is examining the 
impact of fungicide applications during 
blueberry pollination and another is 
studying the effect of Insect Growth 
Regulators (IGRs) on larval and adult 
bees. One study is assessing a predatory 
mite for use in control of Varroa, and 
four research studies seek to understand 
more about the viruses vectored by 
Varroa. One study focuses on pathogens 
and one on nutrition. 

The New Schmeiser V-Blade Roller combines all the advantages 
of a durable V-Blade with a Rear Roller to provide groove-free 
smoothing and reduced loose dirt at the row ends.

Contact us for complete details.

GET EVERY NUT

Because every nut counts!
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TGSV-Blade20154.5x5FINAL.pdf   1   12/12/14   2:42 PM

Continued on next page »

http://www.tgschmeiser.com
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Even more research projects will be announced soon that 
specifically target Varroa (see the March/April Almond 
Facts “Bee Box”). To date, over $180,000 has been raised 
for this Varroa specific research, thanks to CoBank, 
American AgCredit and generous contributions from the 
Johnston bee broker families. 

“An investment in knowledge pays the best 
interest.” 

- Benjamin Franklin

Honey bees pollinate over 90 different crops and are 
responsible for providing about one-third of our food 
supply. Honey bees contribute nearly $20 billion in farm 

income. One percent of the total value to our food supply, 
or $200 million annually, might be a target annual 
investment in bee research and honey bee health, and to 
guarantee our food supply. As Benjamin Franklin said, 
“An investment in knowledge pays the best interest,” and 
there certainly are many more things we need to know to 
more thoroughly understand honey bee pests, diseases, 
nutritional needs and management techniques. 

Costco Wholesale Corporation also provides funding 
for honey bee research. At a recent bee meeting, their 
“donation” to honey bee research was applauded, yet 
Costco representatives quickly corrected the “donation” 
term to “investment.” Costco recognizes the importance 
of investing in honey bee research, not only for the honey 

http://www.kci-mfg.com
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they sell, but for the many pollinated 
crops in their warehouses.

There are no doubt many other 
untapped resources available for 
honey bee research funding. Efforts 
are underway to solicit funding from 
honey users and others who benefit 
from pollination services — such as 
food and beverage companies that use 
honey bee products or sell honey bee-
pollinated products. Funding has also 
been made available by corporations 
not involved directly in honey bee 
products or services, but simply think 
helping the honey bee can be part of 
an overall conscientious environmental 
or sustainability program. A 
sustainable supply of bees equates 
to a sustainable food supply. All we 
need now is sustainable and adequate 
research funding. 

We welcome your ideas: christi@
projectapism.org.

www.davewilson.com

Reedley Office
21200 E. Dinuba Ave.
Reedley, CA 93654

559-638-6675

Hickman Office
19701 Lake Road

Hickman, CA 95323
209-874-1821

Independence®

self-fertile almond

Discuss the advantages of  Independence® 
self-fertile almond with your sales rep today!

800-654-5854

 Independence® blooms with Nonpareil & 
is harvested 2 to 3 days before Nonpareil.

Patent #20295

Sixth Leaf 
San Joaquin County
Ripon 
3,100 pounds/acre
136 trees per acre

Sixth Leaf 
San Joaquin County 
Farmington
3,000 pounds/ acre

Eighth Leaf 
Merced County 
Ballico
3,300  pounds/acre
110 trees per acre

Fifth Leaf 
Colusa County 
Arbuckle
2,800  pounds/acre
124 trees per acre

Sixth Leaf 
Stanislaus County
Hughson
4,300 pounds/acre
156 trees per acre

Fifth Leaf 
San Joaquin County
Vernalis  
2,100 pounds/acre
121 trees per acre

Eighth Leaf  
Stanislaus County
Modesto 
3,100 pounds/acre
110 trees per acre

Fifth Leaf 
Fresno County 
Fresno
4,100 pounds/acre
124 trees per acre

Seventh Leaf 
Stanislaus County
Westley
3,500 pounds/acre
124 trees per acre

The self-fertile statistics are in.. 

121 trees per acre

http://www.davewilson.com
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Almond kernel development is ahead of  schedule. Kernel fill for Nonpareil was completed in many 
locations of  the northern San Joaquin Valley around mid-May, suggesting that the season is progressing 
two to three weeks weeks ahead of  "normal." This means that hull-split and harvest will occur earlier 
than normal, impacting nutrient, irrigation, and insecticide timings. Every orchard will progress 
differently depending on location and varieties, so it is important to monitor the progression on an 
orchard basis.

Irrigation Prior to Hull-Split
Research has shown that a mild to moderate water stress 
applied just prior to and maintained through the first week 
of  hull-split may help with harvesting and reduce hull rot. 
This practice is known as regulated deficit irrigation (RDI). 
Irrigation durations should be reduced and plant stress 
should be monitored using the pressure chamber until a 
stem water potential of  -15 bars is achieved. Depending 
on soil and irrigation practices, this may take a few days to 
several weeks and may require a 10 to 15 percent reduction 
in water applied. The stress should be maintained for two 
to three weeks. Once hull-split is progressing, then full 
irrigation should resume until the pre-harvest programs 
begin.

Be careful not to over-stress the trees. Too much stress 
during the hull-split period can decrease kernel weights and 
cause "textured" kernels. If  trees have been deficit irrigated 
through the season due to drought conditions, RDI is not 
advised. More information can be found in Publication 
#8515 "Drought Management for California Almonds" 
available for free at http://anrcatalog.ucdavis.edu/.

Hull-Rot Management
Hull rot is a fungal infection of  the splitting hull by either 
Rhizopus stolonifer or Monilinia spp. Toxins produced 
by these fungi move into the tree, killing spurs and wood 
within the canopy, impacting future production. Trees that 
are over-fertilized and -irrigated tend to have increased 
hull-rot. Nitrogen applications should be minimized 
after kernel fill and, if  possible, RDI should be applied. 
Fungicides have been shown to be effective in reducing 
strikes by Rhizopus, but must be timed to the initial 
splitting of  the almond hull. This usually coincides with 
NOW sprays. Hull split fungicide sprays do not reduce hull 
rot by Monilinia spp. Data indicates that fungicides for 
Monilinia need to be applied in early to mid June to reduce 
latent infections of  the hull.

Managing Navel Orangeworm
If  navel orangeworm (NOW) populations are high, hull-split 
sprays should be made to protect the crop from infestation. 
Sprays should be made at the onset of  hull-split (e.g. 1 to 
5 percent). Often at this time, blanks begin to split in the 
interior of  the orchard. Most reduced-risk pesticides need

to be applied prior to egg laying or hatching, supporting 
this earlier timing. Pyrethroids (e.g. Brigade, Warrior), 
organophosphates (e.g. Lorsban), and chlorantraniliprole 
(e.g. Altacor) have shown adult activity and may be suitable 
for later timed hull-split sprays. Although lower in cost, 
pyrethroids have been shown to impact spider mite predators 
for at least 6 months after the hull-split application. Second 
sprays for 'Nonpareils' and coverage for later splitting 
pollinators may be needed, especially in areas with higher 
temperatures and NOW populations. Work with your pest 
control advisor to determine the best strategy for timings and 
pesticide selection.
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Time To Consider
DAVID DOLL

  Almond kernel development nearing completion within a 
'Nonpareil' almond. Photo Credit: David Doll.
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Webspinning Spider Mite 
Management in Almonds
As summer approaches almond growers need to be 
monitoring for webspinning spider mites.  The most 
common species during the summer are Pacific and 
twospotted spider mite, though on occasion strawberry 
spider mite can be found. As adults, all three mites look 
and behave similarly, even though control of  Pacific spider 
mite is more difficult to control. 

Webspinning spider mites overwinter in the orchard under 
rough bark and ground litter. During the spring, usually 
in March and April, migration will occur from these 
places into the lower areas of  the tree.  These early-season 
populations are typically small, do not reproduce quickly, 
and often become prey to early-season natural enemies.   
However, as temperatures warm in late May through 
September, the populations increase rapidly, particularly 
if  natural enemies are absent. In favorable conditions, a 
lifecycle can be completed in seven to 10 days, with eight 
to 10 generations a year.

Spider mites damage leaves by sucking cell contents 
and damage initially appears as a light stippling. As 
populations increase, mites and their eggs become more 
visible, and eventually "webs" will appear around spurs 
and leaves. Leaves with high populations will fall from 
the tree, reducing carbohydrate production.  If  leaf  
loss becomes severe there is a potential for crop loss the 
following year. Spider mites are most problematic in 
orchards that are dusty or where the trees are stressed.  
Stressing factors can include insufficient irrigation, nutrient 
deficiencies, or excessive crop load.  

The most important factor in spider mite management is 
biological control.  When natural enemies are abundant, 
miticides are not needed.  When natural enemies are 
absent, control with even the best miticides can be short-
lived.  The goal is to find a balance that relies primarily on 
natural enemies supplemented by miticides as needed.

The most important predators of  spider mites are 
sixspotted thrips, western predatory mite, and the spider 
mite destroyer. Sixspotted thrips are highly migratory and 
can quickly control spider mite populations.  Over the past 
few years it has become the predominant mite predator in 
California almonds.  The western predatory mite- although 
similar in size as spider mites- is whitish in color and often 
moves quickly across leaves. The spider mite destroyer is a 
small black ladybug that feeds exclusively on spider mites.  
It is found primarily during the second half  of  the season.  

These predators are very effective in controlling mite 
populations, and in orchards with high predator-to-prey 
ratios, treatment may not be required. Growers who want 
to conserve and promote predators should avoid broad 
spectrum insecticides, particularly early in the season, and 
avoid prophylactic and preventative miticide applications 
that do not provide enough food for mite predators to 
become established in the spring.

In determining when to time the first mite spray 
application, a presence/absence monitoring protocol has 
been developed. Monitoring should occur weekly, and prior 
to mid-June should focus on hot-spots within the orchards. 
After mid-June, the whole orchard should be randomly 
sampled.   

When sampling trees, 15 leaves from a minimum of  five 
trees should be selected. Leaves should be randomly chosen 
from the inside and outside of  the canopy. Examine both 
sides of  the leaves looking for pest mites and predators. 
Note the number of  leaves on each tree with pest mites and 
their eggs, and the number of  leaves with predators. There 
is no need to count the mites. Once completed, compare 
the numbers with the guidelines provided in the "Don't 

  Six-spotted thrips provide excellent biocontrol for web-spinning 
spider mites. They are the predominant predator within the San 
Joaquin Valley. Photo credit: UC ANR.

Continued on next page »
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Treat" and "Treat" columns on the sampling form provided 
at the webspinning spider mite link of  the UC Almond Pest 
Management Guidelines (http://ucipm.ucanr.edu/PMG/
selectnewpest.almonds.html)

Many miticide options exist for cases where a treatment is 
required. Each miticide has its strengths and weaknesses, and 
for that reason options should be discussed with a pest control 
advisor. For almond growers in the San Joaquin Valley that 
plan on using miticides containing abamectin, keep in mind 
that new regulations require that only low-VOC formulations 
be used between May 1 and 31 October 2015 and 2016.  
More details on this new regulation and all miticide options 
can be found in the UC Almond Pest Management Guidelines 
(http://ucipm.ucanr.edu/PMG/selectnewpest.almonds.html).

Spray Rig Speed
Spray coverage for almond trees is based on the height and 
density of  the tree. If  the height of  the tree is under 10 
feet, adequate spray coverage can be attained at almost any 
reasonable speed. For taller orchards, however, slower speeds 
have been shown to increase coverage. Research trials have 
shown that a difference of  a 1/2 mph (2.0 mph v/s 2.5 mph) 
can reduce the coverage by 30 percent for trees 18' or higher. 
Traveling at 3.25 MPH, less than 2 percent coverage was 
achieved at a height of  20 feet. This reduction makes reduces 

the concentration of  the pesticide deposited, increasing the 
chance of  resistance formation, loss of  crop due to disease/
insect damage, and tractor/rig damage. For maximum 
coverage and pesticide efficacy, spray rig speeds should be 
operated no faster than 2 MPH.

Ants
Ants are a serious problem where they are present. If  in 
high populations, they can consume between 1 to 2 percent 
of  the crop within four days. Fields should be scouted 
and, if  needed, baits should be applied. Baits - since they 
are growth regulators- must be applied 1 month prior to 
harvest for maximum effectiveness. If  bait wasn't applied, 
and fire or pavement ants are present, a broadcast spray of  
organophosphate should be applied as close to harvest as 
allowed to reduce foragers. Nuts should also be picked up as 
soon as possible after shaking. Be mindful that not all ants 
present within the orchard feed on almonds. A quick trick to 
distinguish "good ants" from "bad ants" is to throw potato 
chips or a hot dog near the mound. If  consumed, it can be 
assumed that the colony will also feed on almond kernels. 
Another trick is to  stomp near the mound to bring ants 
to the surface. If  they swarm out of  the mound, are red in 
color with a black butt and bite, they are mostly likely fire 
ants. Monitoring and treatment information can be found at 
(http://ucipm.ucanr.edu/PMG/selectnewpest.almonds.html).

Final Thoughts
As we prepare for an earlier than normal harvest, 
remind your work crews to be careful with the heat 
and around machinery. Long, hot days - especially 
when short on sleep - slow our reflexes and reduce the 
ability to make decisions.  Work with the crews and 
contractors to ensure that there is adequate shade and 
water, and rules regarding pesticide usage are being 
followed. If  personally spraying or harvesting late, 
have somebody check in every few hours to make sure 
you are safe.

SOLID STAINLESS STAPLES

DP MACHINE & FABRICATION
Sales: Jennifer (661) 746-6242

jpayne381@aol.com (661) 203-5544

For Safe and Secure Drip 
Line Placement

 from 
Acidic Water & Fertilizers 
in All Soil Types

compared to Using Plain
 or Coated Staples

 Constant Hose & 
Fitting Repairs MADE IN 

USA
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  Fire ant mounds in an almond orchard. Mounds tend to be at 
the edge of the wetting profile and are found in groups of three or 
more. Photo credit: David Doll.



“My frequent flyer miles 
are piling up.”

Making your voice heard  
in D.C. and Sacto. 
 
Blue Diamond piles on the miles,  
representing your best interests with 
lawmakers at the national and  
state level.  
 
A non-profit organization, our Political 
Action Committee works to support 
policies that benefit California almond 
growers.  
 
And, by building relationships, we  
promote a better understanding of 
issues that impact your business, 
resulting in more favorable legislation.  
 
Raising your visibility on Capitol Hill 
and in Sacramento is one more way 
Blue Diamond brings value to our 
grower partnerships. Add to that our 
flexible contracts, global marketing 
and top returns…all good reasons  
to call us now and join the thousands  
of California growers who prosper with 
Blue Diamond.

 

Almond Facts -Frequent Flyer ad 7” x 10” no bleed, cmyk. Version 3

Partner with the world’s leading
grower-owned cooperative! 

 
Call 209-545-6225

email  jbillings@bdgrowers.com
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Kohler model K582S 23-horse power gasoline engine.  
Home 209-394-3293, Cell 209-769-9810. 

WANTED

Gasoline Memorabilia: Old Gas Pumps, Gas Signs, Oil Signs and Car 
Signs Call 559-485-9496

WANTED

Running or not I need a White 2-60 Field Boss or Oliver 1365 for 
parts.  Trying to keep mine operational. Contact Dean at  
(530) 867-5207 or dff101@frontiernet.net. 

WANTED

9200 Rainmaker almond pick-up. 
Gravity meat cleaner. 
Call (209) 599-3991 or (209) 479-5484.

FOR SALE

R & L Easy lift Elevator.   10 ‘ Height 12” cups.  In 
pieces.  FREE!

Jessee 500 Air leg 32” belt, no motor FREE!

11ft. Orchard float w/ Hydraulic wheels CALL for 
pictures and pricing.

4 Stage sizer, good condition $4000

60 H.P. Sturdavent Shell Fan with motor.  
Complete.   $1500

Contact Ron Piazza at 209-678-0788

FOR SALE

40 ft. sea-van storage container, with vents, side 
door and window.  Wired for electric, with outlets 
and lights.  Good condition, $4,800.  916-217-6840.

FOR SALE

Steel almond stakes, starting at 4’, $1. Call (209) 
969-0526

FOR SALE

(1) Johnson 6ft sweeper - 2 cylinder, Deutz Engine, 
updated transmission. $5,300 
(2) Johnson's pickup machines, $5,500 each  
Call 559-485-9496

FOR SALE

Farm Equipment  
12’ Schmizer 3pt. V float. 3 years old, excellent 
condition.  $5,200 new, $3,500 now.   
11’ Straight blade orchard float with hydraulic 
wheels and fresh paint. $5,000  
Peerless dryer wagon with hydraulic hoist, good 
condition $3,000  
Nelson Spray cab and Nelson orchard fenders to 
match.   $3,500.   
1985 Wesco walking floor trailer.  $15,000  
Nelson spray cab with Nelson Orchard Fenders.  
$2,500  
Almond sizer, 4 stage.  Mfg. by R & L  Good 
Condition $4,000 
2 Jesse 500 Air legs, mostly complete.  Some 
assembly needed. $500 each 
120’ of  24” spiral air ducting, 22 gauge.  Needs 
some repairs (FREE) 
Mid-State 30” almond pre-cleaner with a Forsburg 
H-6 Destoner & fan. decent working condition 

$5000 
Flory 850 P.T.O. Pickup Machine in good condition $26,000 
Please contact Ron Piazza 209-678-0788

FOR SALE

2004 Jackrabbit Ressevoir Cart HP335 with Unloader and Augers - 
$15,000 
3-YD Loader Bucket for nuts fits 480D Case - $500 
Weiss auger head, tractor mount sweeper TR 8, with B95 blower - 
$2,000 
2-18.4 x 26 Firestone tires on rims 60% - $800 
2-500 lb JD wheel wts. - $200 
2-16.9 x 24 Firestone ND on rims - $300 
1-16.9 x 24 Goodyear 50% - $100 
Pair of  Nelson fenders for 18.4 x 16.1 tire size - $500 
Located in Merced, call Dan (209) 777-3292

http://www.fowlernurseries.com
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FOR SALE

Jackrabbit 20-20 Elevator with diesel engine - $17,500 
Weiss McNair JD 40 Sweeper, 2002 model, 7.5 tine bar head - $20,000 
25’ Prune-Rite Pruning Tower, Kubota diesel engine - $14,500 
All equipment in excellent condition.  
Phone (530) 795-4858, (530) 681-3501

FOR SALE

Arbor press, 2 ton, level operated $100.  
Enerpac 10 ton hydraulic press $200. 
Call (209) 537-9491, Ceres.

FOR SALE

Numerous almond harvesting equipment. Flory Harvester, International 
Tractors, Levelers, scrapers, sweeper, gas and propane tanks.  Price 
ranges for items between $200-3500.   
Call Ann (209) 648-6845

FOR SALE

Worthington 2 stage air compressor with Baldor Industrial 2 hp motor 
and 50 gal tank $350 
John Deer Tractor 1948 Model AW disassembled $750 
(209) 968-0142, (209) 883-4836

FOR SALE

4950 Outback Sweeper, very low hours. 
(209) 632-3111, between 8am & 5 pm, Monday through Friday.

FOR SALE

15 h.p. elect 3-phase motor with jacuzzi centrifugal pump.  
Good condition. $1500 or best offer.  
90-pound air hammer $400.  
Phone (209) 838-3115.

FOR SALE

2 Used 2004 Flory ST10 Shuttle Truks - $57,500 each. 
Used Huller/Sheller equipment – List and prices available upon request. 
Please call (209) 874-1268 for further information.

FOR SALE

1983 John Deere Tractor, Model 650, $5,600;  

1983 John Deere Front Loader, Model 67, $1,400; 
1983 John Deere Disk, Model 140; $300.00;  
1983 BefCo Rototiller, $500.00;  
1983 Woods Rear Scraper, $200;  
$8,000.00 or best offer for all.   
Please call Joan at 209-579-2022.

FOR SALE

In feed hopper, bucket elevators, stand, and Scan Master 2 Channel 
Satake Laser Sorter (2005). $22,000.   
Please contact Nina at 209-609-6689 

FOR SALE

440 gal. fuel tank on low stand with hand pump hose and filter, $500. 
Call (209) 537-9491.

FOR SALE

8,000 almond/prune tree stakes. 2"x2"x36-40". Pressure treated. Used 
once, then stored in barn for 2 years. Call John, 530-228-7402 or  
530-342-6867 to ask about pricing.

Free listings in this section are for the exclusive use of 
Blue Diamond members.

Classified ads for personal use — not as an additional means of 
advertising commercial ventures members may own.  Ads are 
limited to a maximum of 10 lines and may be submitted to Blue 
Diamond field supervisors or by contacting the editor directly at:

Editor: Blue Diamond Growers
P.O. Box 1768,  
Sacramento, CA 95812
Or contact Cassandra Montgomery at:

Phone: (916) 446-8353     
Fax: (916) 325-2880 
Email: cmontgomery@bdgrowers.com

Unless advised otherwise, ads will run two consecutive issues. In 
order to guarantee placement, classified listings must be submitted 
by the 10th of: January, March, May, July, September & November.

http://www.p2g.us.com
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