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President’s Corner
Mark Jansen 
President and CEO

Ensuring Economic 
Viability
There is a sense of purpose in being part of a 
cooperative. For Blue Diamond Growers, our 
mission – our purpose – is a noble one. We are 
here to ensure the economic viability of more 
than 3,000 multi-generational farm families 
in California. It’s pretty remarkable to think 
about how this enterprise was developed from 
our member-growers who farm an average of 
75 acres. In many ways, our co-op is just the 
opposite of big ag.

Each day we work to fulfill this mission and I am confident 
that this will be another good year for Blue Diamond. The 
pricing stability of almonds has driven almond consumption 
and the profitability of our value-added businesses is 
growing. The efforts of the brand teams are effectively 
reaching consumers with Almond Breeze performing very 
well and advertising and messaging right on point. On the 
manufacturing side, efficiency improvements have been a 
top priority and we are able to handle more volume through 
existing production lines. Overall, I feel good about our Blue 
Diamond marketing and operations performance.

Looking ahead, the 2017 crop appears to be healthy and will 
likely surpass last year’s production. This promising outlook is 
good for our mission, but we should continue to be diligent for 
the future. Especially when it comes to water.

A recent post on my blog, Almond Insights, discussed the 
need for California to develop sustainable water solutions. 
No one could have predicted California’s record-breaking 
rainfall and snowpack, and thankfully, the end of the 
drought prompted the best water allocation in years. The UC 
Berkeley study referenced in the post, The Human Impact of 
California’s Water Cuts, highlights the impact water regulations 
have had on the agricultural industry. These impacts are also 
changing the way Blue Diamond Growers are farming. It’s time 

to have these tough conversations about long-term solutions to 
help keep our state as number one in agricultural exports.

Growers are already having these conversations. Every 
year I have the opportunity to meet with members of 
each district’s Grower Liaison Committee. These are 
mutually valuable meetings based on the shared value 
of our partnership. I learn more about our growers and 
they learn more about what is happening at Blue Diamond. 
This is also an opportunity for us to ask questions of one 
another for an even more in-depth conversation. The 
result is a better understanding of the crop and industry. 
I thank each of our committee members for taking time 
out of their busy schedules to represent their districts. 
If you would like to learn more or even participate on 
the committee, please contact your district directors, 
committee members or regional managers.

Whether it is water issues, crop updates or market status, 
communication is an important aspect to the success of our 
mission. Blue Diamond shares information in a variety of ways. 
For the most current source on global almond demand and 
almond crop prospects, Almond Insights will help you better 
understand the dynamics that will influence your business. 
We also keep you informed of member news and updates 
through email newsletters. To ensure your email is registered 
with the Member Relations Department, visit the Blue 
Diamond Growers website at www.bluediamondgrowers.com.

Every day I wake up excited to lead the cooperative, 
positively influence the industry and share with you the good 
news of our progress. As we move forward in our mission, 
Blue Diamond Growers will continue to make a difference in the 
market and ensure your economic viability. It’s what drives 
our noble purpose.

In many ways, our co-op is just 
the opposite of big ag.
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Stanislaus County South of 
Tuolumne River, East of Hwy 99; 
Merced County East of Highway 99, 
North of Westside / Bellevue Road
209.417.2010 Cell
BNoeller@bdgrowers.com
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San Joaquin County West of San Joaquin 
River, South of Patterson; Merced County 
South of Westside / Bellevue Road; 
Madera County North of Avenue 18-1/2
559.474.2996 Cell 
559.645.4708 Home
EReichmuth@bdgrowers.com

Merced County from the  
Merced River to Hwy 140
209.303.7306 Cell
JElam@bdgrowers.com

Colusa, Yolo, Solano, Yuba 
and Sutter Counties
530.518.9109 Cell
CIvory@bdgrowers.com

Southern Tulare County, South of 
Lindsay Highway; Kern County
559.554.4118 Cell 
559.897.0304 Home
MWillson@bdgrowers.com

Southern Madera County South of 
Avenue 18 -1/2; Northern Fresno 
County North of Highway 180
559.779.6400 Cell 
559.449.9751 Home
MGriffin@bdgrowers.com

Other Inquiries
Salida Membership Department 
P 209.545.6225 • F 209.545.6215

Sacramento Membership Department 
P 916.446.8368
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Tehama, Glenn, and Butte Counties
530.864.0619 Cell
530.674.4724 Home
DMeinberg@bdgrowers.com
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San Joaquin County West of Austin Rd; 
Stanislaus County North of the Tuolumne 
river, Stanislaus County West of the 
 San Joaquin River, and North of Patterson
209.596.9520 Cell
JFromm@bdgrowers.com
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San Joaquin County East of Austin Rd, South 
of Hwy 4, North of Stanislaus River; Stanislaus 
County South of Tuolumne River, West of Hwy 
99 and East of San Joaquin River; Merced 
County, North of Merced River, West of Hwy 99
209.596.5375 Cell
KStone@bdgrowers.com
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Central Fresno County between 
Highway 180 and Kamm Avenue
559.470.9731 Cell 
MGrindstaff@bdgrowers.com
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Director, Member Relations
209.531.6352 Cell 
209.545.6222 Salida
MMachado@bdgrowers.com
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NATIVE CALIFORNIANS.
3RD GENERATION FARMERS.  

PROPANE 
GIVES THEM     
THE POWER 
TO FARM.
With California’s unique environmental 
conditions and strict agricultural regulations, 
it takes a special kind of farmer to succeed. 
The right fuel is a must-have, too. A propane 
irrigation engine delivers the reliable power 
you need with up to 40 percent lower fuel 
costs. And because propane engines are CARB 
compliant — without expensive additives 
and fi lters — you’ll lower your greenhouse 
gas emissions, too. 

Hear what California farmers just like you — and 
other producers nationwide — are saying about 
clean, American propane, at PowerToFarm.com.

Ned & Michael Harris
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Legend
Chairman C

Vice-Chairman VC

Ex-Officio *

Director **

Appointed  
(Member-at-large)

!

Almond Board  
Alternate

ABA

Almond Board 
Director

ABD

2017

District 1
Ray Antonowich

John Erickson VC

Thomas B. Martin

Greg Long !

Luke Konyn C

Warren Gilbert

Rico Cinquini

P Samantha Lewis !

Gregory Watts

Lyle Livingston

Rick Pittenger

Brian Erickson !

Dan Cummings **

W. Howard Isom *

District 3
Jim Thoming

Mike Bogetti

Kris Thomsen

Richard Low !

Durk Van Laar

Stephen Vander Veen C

William J. Van Ryn II

Ian Koetsier !

Joe Rishwain

Michael Van Groningen

Stephen Schmiedt VC

Garret Mussi !

Dale Van Groningen **

John Thoming

District 4
Mike Ballatore

Joe Gasper

Sherwin De Boer

Wes Eisenga C

Greg Kamper

Matt Visser

Ryan Winters

Phil Mohler VC

Lance Loppini

Bob Holmes

Nick Alta

Paul Adrian !

Kevin Fondse **

Kenneth Roos *

District 5
Kyle Oosterkamp

Lucas Van Duyn

Hans Wagner III

Doug Ott !

John Regusci Jr.

Alex Vanderstoel C

Garret Bowman

Ed Tilma VC

Nick Blom

Gordon Heinrich

Jeff Erickson

Brum DeVisser !

Stephen Van Duyn **

Neil Van Duyn *

District 6
Tim A. Vieira

Christine Gemperle-Bacon VC 
ABA

Eric Brush

Chris Miller !

Steven Scheuber

Philip G. Wagner C

Bart Muller

Don Mailloux !

Greg Reichmuth

Rick Alvernaz

Allen Peterson

Patrick Romero !

Charles Crivelli III **

Steve Vilas *

Bill Brush

District 7
Pete Bandoni

Frank Fagundes

Jeff Baize

Jim Snyder !

Rick Scoto

Jon-Mark Horta

Steve Moeller

Tim Lohman C

Mario Bandoni

Scott Abraham

Galen K. Miyamoto VC

Joe Sansoni !

Robert J. Weimer **

David L. Zollinger *

District 9
David Snell

Carl Nikkel

Mark J. Fanucchi

Sean Shick

Kyle Balakian C

Chris Vandborg !

Thom Gruber

Craig Fulwyler VC

Jeff Parsons

Gurcharan Dhillon !

Kent Stenderup **

Clinton Schick *

District 2
Michael F. Doherty

Joe Kalfsbeek

Matt LaGrande

Logan Dennis !

Carole M. Cain

Cathy Marsh

Maria Griselda Jauregui  VC

Michael DeRee !

Ron Tadlock

Catherine L. Cain

Ronald Timothy C

Analee Lauwerussen !

John Monroe **

Elaine Rominger *

Gerald Rominger *

Douglas D. Mathews *

District 8
Dan Wattenbarger

Curtis Bettencourt

David Massaro

Rusty Nonini !

Ranbir Grewal

Nayiri Saghdejian C

Ryan Indart

David Tolmosoff ! 
VC

George Goshgarian Jr. ABD

Paramjit Singh

Joey Biscay

Norman Pretzer !

George Goshgarian **

Also Sansoni *

For Grower Liaison contact information, please contact your regional manager.
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Cooperative 
Wins Top 
Honor at NCFC 
Information Fair
The National Council of Farmer Cooperatives’ annual 
meeting took place in February, drawing members 
of different cooperatives from all over the country. 
At the meeting, NCFC awards cooperatives for their 
communication and marketing efforts during the 
previous year at their annual Information Fair. Blue 
Diamond won a total of 16 awards at the meeting, 
particularly notable was the top honor of Best in Show 
for Almond Breeze’s “The Best Almonds Make the Best 
Almondmilk” television spot. Other top awards included 
first place in the categories: Advertising Campaign, 
Package Design, Marketing Campaign, TV Spot, and 
Social Media Page.

“Get Your Good Going” Shamrock’n Weekend
Thousands of runners gathered in downtown Sacramento for the annual Blue Diamond Almonds Shamrock’n weekend. 
Wearing green and yellow “Get Your Good Going” shirts, employees and their families participated in races ranging 
from the Kids’ Leprechaun Dash to the half marathon and came out to support the runners as they made their way 
through Blue Diamond Alley.

Pictured is Suzanne Hagener, Senior Marketing Manager for Beverages, 
and Al Greenlee, Marketing Director, Global Consumer Division.
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Huller/Sheller Golf Tournament Teams 
Swing for Students
It was the perfect day for some golf as 150 participants of the 2017 Huller/Sheller Golf Tournament swung their clubs to raise money 
for the Blue Diamond Growers Foundation scholarship, which helps students of growers and employees pursue their educational goals.

Organizer Jereme Fromm, Blue Diamond regional manager, said the event’s continued success is due to the support of our 
huller/shellers, industry peers and employee volunteers. He also notes that being able to donate to the Foundation is what’s 
really important about the tournament.

This year’s winning 
teams were:
Lowest Gross Score: 
Kenny Verschelden, Heath McManis, 
John Durrer, Blake Beltran, 
Dustin Wagner and Cody Butler

Lowest Net Score: 
Sam Greco, James Cannariato, 
Bob Munn, Dean LaValle, 
David Van Elderen and 
Curt Van Elderen 

Blue Diamond would like to thank this 
year’s sponsors:
Bayer Crop Science – Rob Kiss

Bank of America – Bob Munn

CoBank – Stan Holmes

Georgia Pacific – Fred Bittner

American Ag Credit –  
   Audrey Lopes-Dermond

V-V Enterprises – David Van Vliet

Button Transportation –  
   Bob Button

Garton Tractor – Eugene Kajioka

Valley Farm Transport – 
   Dave Nickum

Oakdale Trading Company –  
   Jim Parola

Mazon Trucking – Greg Mazon

KEVKO – Kevin Kollmeyer

Interstate Truck Center –  
   Dean Barnes

Yosemite Farm Credit –  
   Melba Miyamoto

The Hat Source –  
   Mike & Teresa Hansen

JKB Energy – Joe Bonander

Caloy – Wayne McCalley

Insurica – Tom Murphy

Premier Trailer Manufacturing – 
   Rick Cuelho

N&S Tractor - Art Nutcher

Varni Brothers/Varni Nut   
   Company – John Varni
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The cooperative’s nine districts 
held their Grower Liaison 
Committee meetings in early 
Spring. Mel Machado reviewed 
details around the bloom and 
crop outlook. In addition to 
reports provided by the committee 
members, Blue Diamond team 
members were also in attendance 
to discuss global manufacturing 
operations, market updates and 
upcoming meetings. CEO Mark 
Jansen discussed the current status 
of the cooperative and business 
strategy for the year.

NIKKEL
IRON WORKS CORP.

800-342-9222  
NIKKELIRONWORKS.COM
Dealer Inquiries Welcome.

•  Gathers nuts from the end 
of each lane; positions 
them to prevent spillage 
 on the corners

•  Eliminates lane-end hand 
raking labor

•  Virtually eliminates 
ground crop loss 

•  Hook-up is 3 point, Cat. II.

NUT CROWDERNUT CROWDERTM

PATENT PENDING

REDUCE NUT CROP LOSS
REDUCE LABOR COSTS

Liaison Committees 
Meet for Business Updates

http://nikkelironworks.com/
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California 
Cultivator Award 
Presented to Blue 
Diamond Grower
Blue Diamond growers are stewards of the land and show 
dedication through the care of their farms, families and 
community. Time is valuable to growers and often they are 
hardly acknowledged for personal commitments beyond 
the normal expectations of a person serving the farmer-
owned business sector. However, the Agricultural Council of 
California sees these commitments as a reason to honor and 
celebrate California farmers.

At the Ag Council’s 98th Annual Meeting in Carlsbad, the 
prestigious 2017 California Cultivator Award was presented 
to Clinton Shick, past chairman of the Blue Diamond Growers 
board of directors. His contributions to agriculture and 
leadership of the cooperative exemplifies the background and 
experience of a true California cultivator.

“I know many of the prior recipients of this award and to 
become part of this group is a high honor that I appreciate 
greatly,” said Clinton. “Serving on the Blue Diamond board 
of directors was significant and a challenging and rewarding 
experience all by itself. I always considered it a privilege and 
honor to serve.”

He is a third-generation farmer from McFarland and served 
on the board of Blue Diamond Growers for more than 30 years 
during which time he helped lead the cooperative through 
unprecedented growth. Clinton was first elected to the board 
in 1983, served as vice chair for 16 years and as chairman of 
the board from 2006 to 2014.

“His impeccable character represented Blue Diamond well 
to our industry, employees, customers and grower-owners,” 
said Dan Cummings, current Blue Diamond chairman of the 
board. “Clinton had a thoughtful way of drawing out others’ 
input on the board while also sharing his sage insights. He 
was instrumental in the recruitment of our current CEO 
and this may very well be his most lasting legacy to Blue 
Diamond Growers.”

Clinton grows several hundred acres of almonds and also 
operates a farm management business devoted to almonds, 
walnuts and cherries. A past president of the Kern County 
Farm Bureau and current member of the Central Valley 
Almond Association, a cooperative huller/sheller, Clinton 
began his professional career after graduating from 
California Polytechnic State University in San Luis Obispo 
with a degree in Farm Management, and a master’s degree 
in Agricultural Economics at University of California, Davis.

Ag Council President Emily Rooney said that Clinton was 
chosen also because he helped “lead the cooperative into 
an era where they handled more almonds than ever before. 
That growth was fueled by the development of several 
innovative marketing initiatives, including the development 
of a new plant in Turlock, and the expansion of the Almond 
Innovation Center in Sacramento.”

Clinton Shick receiving the California 
Cultivator Award from Ag Council President 
Emily Rooney and Ag Council Board 
Chairman, Brendon Flynn of Sunsweet.

Life-long farmer 
Clinton Shick with 
his wife Debbie.

solid stainless staples

payne Machine & Fabrication llc Sales: Jennifer (661) 746-6242
jpayne381@aol.com (661) 203-5544

•  6", 8" and 10" Length 
For Safe and Secure Drip 
Line Placement

•  Grade 316L 
Resists Corrosion from 
Acidic Water & Fertilizers  
in All Soil Types

•  Reduce Labor 
One Time Install  
compared to Using Plain 
 or Coated Staples

•  Save Money 
Avoid Constant Hose & 
Fitting Repairs

MADE IN 
USA
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Learn, Grow and 
Lead with the 
MASTERS Program
Blue Diamond recently held a seminar for member-growers 
to keep them informed of the cooperative’s operations, 
its role in the marketplace and the forces that affect 
California almond growers. More than 50 growers 
attended the one-day MASTERS program event at the 
Blue Diamond site in Turlock. 

In its second year, MASTERS is designed to take 
seasoned almond growers’ knowledge of the cooperative 
and the California almond industry to a new level. The 
goal of the program is to cover key topics including future 
trends and provide information critical for members of 
Blue Diamond Growers. 

“MASTERS is the next ideal step for members who are 
interested in expanding their knowledge of the almond 
industry,” said Mel Machado, Blue Diamond director 
of member relations. “Educating our growers is an 
important part of what makes the cooperative successful.”

The cooperative welcomed industry professionals, Ag 
Council President Emily Rooney and California Farm 
Water Coalition Executive Director Mike Wade, who 
provided valuable information on the current legislative 
and water issues facing California agriculture. 

Attendees also had the opportunity to hear directly 
from the Blue Diamond team as to the work being done 
on bringing quality and value to growers and consumers. 
The Global Ingredients Division team discussed the 
current almond market, new developments in product 
innovation and the reason for building relationships 
with customers.

“Understanding our customers and investing the time in 
getting to know them really pays off,” said Bill Morecraft, 
Blue Diamond senior vice president of global ingredients. 
“Those kinds of relationships go a long way.”

Continuing the conversation on innovation was Mary 
Busch, Blue Diamond director of innovation marketing. She 
introduced the new Idea to Launch process (I2L) that was 
created to be a more efficient and effective way to deliver 
innovation. “We want to remain the undisputed leader in 
almond innovation so that we can continue to deliver new 
and exciting ways for consumers to enjoy the goodness of 
Blue Diamond almonds and, ultimately, more value to our 
grower community,” said Mary.

The seminar also addressed the recent accomplishments 
of consumer marketing and how the value-added market 
will affect the cooperative. “The reason we are doing so 
well is because of growers like you,” said Raj Joshi, Blue 
Diamond senior vice president for global consumer. “Our 
brands are doing well and we feel good about the future.”

Each attendee also had the opportunity to participate in 
an almond variety tasting and a tour of the Turlock plant.

“The cooperative is committed to strengthening the 
partnership between employees, grower-owners and 
industry partners and the MASTERS program helps 
to achieve this,” said Mel. “We look forward to holding 
future events.”

Contact your regional manager for more information 
about upcoming Blue Diamond meetings and seminars.
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Gluten-Free Almond Flour Crepes  |   Makes:  6-8 Crepes

INGREDIENTS:
• 5 eggs

• ½ cup Blue Diamond Almond Flour

• 2 teaspoons honey (or other sweetener of choice)

• 1 teaspoon vanilla extract

• Pinch of salt

• Olive or coconut oil for pan—get creative!

Featured recipe by Blue Diamond Almond 
Grower Kathee Burgi Smith.

DIRECTIONS:
1.  In a medium-sized bowl, break the eggs and whisk them 

until they are well-mixed. Add the flour, honey, vanilla 
and salt and combine well. You are finished stirring when 
there are no lumps in the batter; it should have a similar 
consistency to a heavy cream.

2.  Heat your pan hot enough that water will sizzle and dance 
if you flick a few drops on it. If you have a cast iron pan, 
definitely use it; if not, any flat-bottom pan will do. Brush 
your oil onto the pan.

3.  Pour about ¼ to ½ cup of batter onto the pan and tilt and swirl 
it until it cannot get any wider. Try to swirl it evenly so that it is 
nicely round, but don’t worry about it too much.

4.  Flip the crepe when the top is shiny and the edges are quite dull —  
this should only take about one minute, so don’t walk away!

5. Cook the other side for about one more minute.

6.  Serve your crepes with toppings of your choice, folding them 
in half or in quarters.

These crepes are delicious and can be filled with 
just about anything.

Blue Diamond’s Global Ingredients 
Website is expanding.
Visit http://recipes.bdingredients.com for more 
recipes and monthly blog updates. To sign 
up for automatic updates fill in the required 
information toward the bottom of the page on 
the right hand side.

Recipe
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Blue Diamond Launches Almond Oil 
at Global Exhibition
Almonds are benefitting the world through more 
than just your taste buds. The cooperative’s New 
Product Council has just completed development 
of their first initiative, Almond Oil. Once the 
project was completed it was handed off to the 
Global Ingredients team who launched almond 
oil, which is used as an ingredient, to the 
health and beauty care market in April at the 
in-cosmetics Global event in London. The first 
customer took delivery in April. 

Blue Diamond is bringing the same attention to quality found 
in the almond ingredients we supply our food customers 
to the almond oil which will be used in health and beauty 
products. Pure almond oil offers a unique balance that 
combines the stability of high monounsaturated fatty acids 

(MUFA) with enough polyunsaturated fatty acids (PUFA) to 
moisturize and absorb quickly.

“Our sweet almond oil is an essential ingredient to reinforce 
what premium health and beauty products offer: softer skin, 
healthier hair and the use of more natural, well known 
ingredients,” noted Jeff Smith, Blue Diamond director of 
marketing for Global Ingredients. “It’s extremely versatile—
from being the preferred choice of massage professionals 
in its neat form, to the backbone of an emulsification in a 
formulation, and as a natural carrier for fragrances versus 
using synthetics.”

The global event attracts more than 8,500 attendees who 
are interested in learning about the development of new 
products and future trends within the health and beauty 
care segment.
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Almond 
Breeze 
Offering 
Thailand 
a Fresh 
Beverage
Consumers in Thailand will get to 
experience how the best almonds 
make the best almondmilk. In 
May, Heritage group – a Thai 
leading healthy food and beverage 
manufacturer, and long-time 
license partner for snack almonds 
– launched Blue Diamond Almond 
Breeze in more than 9,700 7-Eleven 
stores throughout the country.

Heritage Group Vice President Vittavat 
Phonphaisan is confident that Blue 

Diamond Almond Breeze will be a success. 
“Blue Diamond Almonds is a recognized 
brand in Thailand and especially in 
today’s market, consumers are interested 
in quality ingredients and a manufacturer 
they can trust. The Blue Diamond Almonds 
label is renowned for its almond products 
and Heritage is proud to be producing 
Blue Diamond Almond Breeze in Thailand.”

Blue Diamond Growers President and 
CEO Mark Jansen is also certain that 
Blue Diamond Almond Breeze is a perfect 
product for the Thai market. “From 
our market research, we found that 
Thai people enjoy Almond Breeze’s light, 
refreshing taste with subtle almond 
note adds to its appeal not simply as an 
alternative to dairy but as a delicious 
drink in its own right.”

The beverage is being produced locally 
in Thailand for the Thai market and 
available in several varieties including 
Original, Unsweetened, Vanilla 
and Chocolate.

https://kcimfg.com/
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Three generations of the Bowman family have 
been almond farmers. Garrett Bowman’s 
grandfather moved to California from 
North Carolina in 1963 and started farming 
almonds in Salida. His dad continued 
farming almonds and became partners 
in an ag chemical dealership. When Garrett 
graduated from UC Davis in 1999, he took 
over the farming operation.

Not only are the Bowman’s farming 600 acres of almonds 
in the Central Valley, but Garrett and his family are 
deeply invested in giving back to a community abroad.

The Bowman’s are involved with Christian Aid 
Ministries, a volunteer organization based in Berlin, 
Ohio that provides spiritual and physical aid to 
developing countries around the world. The family 
became aware of a need in northern Nigeria to help 
impoverished people get re-established back in life. 

Growers Giving Back: 
Helping Communities Abroad
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“The goal is to help them develop businesses that are 
self-sustaining and not reliant on external funding,” says 
Garrett. “We walk alongside of the people and attempt to 
help them grow.”

Garrett explains that Nigeria, Africa’s most populous 
country, faces both human rights and religious issues that 
affect the families there. While he considers most of this 
experience as indescribable, “many of them have a good 
attitude with an eternal perspective relying on 
God to sustain them.” 

In addition to helping people strengthen their lives, 
the Bowman family welcomed three babies into their 
Nigerian home. Garrett shares that his family is raising 
and providing for a boy, Benjamin, and twins, Isaiah 
and Isabel.

The Bowman’s move to the Nigerian city of Jos in June 
of 2016 has not stopped them from caring for the family 
farm. “We came back to Modesto in September and 
October for almond harvest…and plan to return for the 
2017 harvest,” says Garrett. “We continue to be involved 
and are currently spending the majority of our time 
in Nigeria.”

The Bowman’s active contributions to their volunteer 
organization demonstrates the strong commitments of 
Blue Diamond Growers to their farms and community.

Tell your dealer you want Fan-Jets. 
Contact us at 1-800-BOWSMITH or www.bowsmith.com 

American Made. American Owned.

Fan-Jet 
Microsprinklers

®

 • Salt build up problem?
  - Fan-Jets will allow you to push salts down and  
         away from the root zone.

 • Annual frost events?
  - Fan-Jets can help provide frost protection by  
         raising the ambient temperature by 2-3 degrees.

 • Problem pushing pre-emergents into your soil?
  - Fan-Jets will help your pre-emergents penetrate  
         the soil.

Add a Fan-Jet® line  
to existing dual line drip

Why?

Quality & Trust Since 1974

Quality & Trust Since 1974

http://www.bowsmith.com/fan-jet-microsprinklers.html
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Successful farming can often depend on the 
passing down of knowledge and skills from 
one generation to the next. It is shared that 
agriculture is one of the few places remaining 
where sons and daughters work side-by-side with 
moms and dads, parents and grandparents.

Blue Diamond grower Scott Wilson and his family have 
been farming for over 50 years. They are just one of many 
member-growers who rely on the next generation to carry 
on farming traditions. “Beginning with my grandfather, 
then my father,” Scott explains. “We’ve always been 
raisin farmers until my father pulled out the vineyard 
and planted almonds about 10 years ago.”

Scott hopes to keep farming in the family with 
his son, Joshua. 

A Young Farmhand
Ten-year-old Joshua Wilson loves car racing, playing tackle 
football, and harvest season. Scott says it is his favorite time 
of year because he always gets to ride along on the sweeper 
equipment and help with whatever is needed.

Joshua started helping on his family’s farm at the age of 
two. When his grandpa would leave town, Joshua would 
step in and change the water with his dad. Eight years 
later, he is still changing the water and helps his grandpa 
at least three days a week during the summer when he’s 
out of school. 

“His grandpa’s other business is hauling raisins to packing 
houses all around the Central Valley with his Freightliner 
Big Rig,” notes Scott. “Joshua rides along delivering empty 
bins then hauling them back into the packing house.”

Learning About Almonds
The time spent with his dad and grandpa in the ranch 
is just one way Joshua learns about farming. He recently 
signed up for his first 4-H class through the Clovis 
Unified School District and the family’s relationship 
with Blue Diamond was inspiration for his school science 
fair project.

Joshua was interested in exploring the lifecycle of an 
almond tree. His display highlighted the five stages of the 
almond tree and three stages of harvest. In addition to a 
miniature model of an almond orchard, Joshua included 
samples of Blue Diamond Almonds. 

“I chose this project because I like to farm almonds and...I 
have been working on the almond ranch for six years,” 
writes Joshua.

A Future Almond Farmer
The Wilsons look forward to 
Joshua being the family’s next generation farmer. 

“He’s made it clear he will only play football until he gets 
done with high school,” says Scott. “Because in college, 
Joshua says he will need to concentrate on farming!”
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The Next 
Generation 
Almond Farmer
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http://jackrabbitequipment.com/
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http://jackrabbitequipment.com/
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Advocacy Report

 California is not turning back. 
Not now, not ever.
At the conclusion of his State of the State address 
earlier this year, Governor Jerry Brown said, 
“California is not turning back. Not now, not 
ever.” Truer words have never been spoken. 
With President Donald Trump in the White 
House, the Democratic supermajority in the 
California State Legislature is holding firm to 
its progressive roots. Out of the gate in 2017, the 
Legislature passed a $52 billion transportation 
infrastructure package raising gas and diesel 
taxes, as well as vehicle registration fees, and 
legislators are now considering measures to 
reauthorize the cap and trade program, among 
the approximately 2,000 other bills.

“Not turning back” means legislators and the governor 
continue to pursue policies reflecting the perspective of our 
large and diverse state, where 95 percent of the 39 million 
Californians live in urban areas, far away from our farms 
and ranches. And, as we are keenly aware, their viewpoint 
does not always comport with the realities of agricultural 
businesses and the family farm. Consequently, some ideas 
can be detrimental to us as an agricultural community. 

We are proud that California is the leading agricultural-
producing state in the nation with over 400 commodities 
grown and produced in our state, including Blue Diamond 
almonds. California food is produced under rigorous 
regulations to ensure food safety, reduce environmental 
impacts, carefully manage pesticide use, protect the health 
of workers and provide the highest farm wages in the nation. 
What happens, though, when laws and regulations create a 
climate in which it is too difficult to conduct business? 

It is our belief the many of the laws coming out of 
Sacramento are developed with the best of intentions, 
even if the final implications are sometimes negative. If 
most of the laws are well intended, it is up to us to build a 
future for our industry that continues to move us forward. 

Undoubtedly, it is difficult to create this vision when 
you are naturally in a defensive posture. However, it is 
imperative for our industry to do what it does best – be 
innovative and creative – in building a new future for 
agriculture in a state that is “Not turning back. Not now, 
not ever.”

LEGISLATIVE UPDATE
An overview of some of the measures Ag Council is 
engaged in at this time is provided below.

Buy American Requirement in Schools
SB 730 (Pan)

Establishes actions the California Department of 
Education must take to monitor compliance with and 
enforcement of the Buy American requirement in the 
school lunch and breakfast programs in California. Ag 
Council is sponsoring this measure. 

POSITION: Support 

Climate Change – Cap & Trade Measures
Given the governor has a goal to pass a cap and trade 
reauthorization bill by a two-thirds vote this year, Ag 
Council is engaged in discussions in order to help seek the 
best possible outcome. We have not yet taken a position 
on all of the cap and trade bills since conversations are 
ongoing at this time.

SB 775 (Wieckowski)
Reauthorizes the cap and trade program through 2030. 
It establishes both a price floor and a price ceiling for 
auction credits, eliminates free allowances, abolishes 
the ability to bank credits, and ends offsets. SB 775, as 
written, would be detrimental to agriculture in the cap 
and trade program.

EMILY ROONEY, President, Agricultural Council of California 
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AB 151 (Burke)
Improves legislative oversight and 
accountability over the Air Resources Board 
(ARB) as ARB continues to implement 
regulations to reduce emissions. 

POSITION: Ag Council supports the bill 
in concept.

AB 378 (C. Garcia) 

Extends the cap and trade program through 
2030 to meet the greenhouse reduction 
targets of 40 percent below 1990 levels by the 
year 2030. Requires ARB, in consultation 
with local air districts, to adopt emissions 
standards for criteria air pollutants and toxic 
air contaminants for facilities in the program. 

Environment
SB 49 (De Leon)

Establishes that existing federal air, climate, 
water, labor, and endangered species 
regulations are enforceable under state law 
and is meant to maintain current regulations 
despite any future changes by President 
Donald Trump. 

POSITION: Opposed

Food & Beverages – School Sales
AB 841 (Weber) 

Restricts foods and beverages sold in schools 
by prohibiting certain advertising including 
logos and company names. AB 841 prohibits 
schools from participating in programs 
providing funding to schools in exchange for 
consumer purchases of foods and beverages, 
including common fundraisers.

POSITION: Opposed

Health Care
SB 562 (Lara)

Creates a universal single payer health care 
system, which will result in higher taxes and 
unsustainable costs.

POSITION: Opposed

Labor
SB 63 (Jackson)

Mandates a new maternity and 
paternity leave policy on businesses 
and exposes businesses to litigation.

POSITION: Opposed

Pesticides
SB 602 (Allen) 

Requires the labeling of seeds and 
plants treated with neonicotinoids 
and makes violations punishable 
under the Unfair Business Practices 
Act. The bill is unwarranted and 
not based in science.

POSITION: Opposed

http://fowlernurseries.com/
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For more information about our products, please visit 
www.exactcorp.com or call 209.544.8600

Built by farmers for farmers…we understand!

The NEW E-7000 Self-Propelled Harvester 
utilizes the latest technology to minimize dust and provide 

maximum control and efficiency

MORE CLEANING CHAIN 
AREA THAN ANY OTHER 

HARVESTER

23

INDEPENDENT FLOATING  P ICKUP HEAD FOLLOWS CONTOUR OF GROUND

ECO-CLEAN SYSTEM 

SCRUBS DUST FROM 

THE DISCHARGE

JOYST ICK  

CONTROL PUTS 

ADJUSTMENTS AT 

YOUR F INGERT IPS

LARGE  

SAFETY-GLASS 

WINDOWS ON  

FRONT & S IDES

VARIABLE SPEED CLEANING FAN

MORE CONTROL & 
CLEANER HARVESTING

PLUS-ONE CONTROL 
SYSTEM PROVIDES STATE 
OF THE ART CONTROL & 

DIG ITAL READOUT

RAISE P ICKUP HEAD 
WITHOUT LOWERING 
REAR CONVEYOR

MORE CONTROL &
CLEANER HARVESTING

Water 
AB 313 (Gray)

Restructures the administration 
and enforcement of water rights at 
the State Water Resources Control 
Board in order to bring more 
accountability and transparency 
to California’s water management 
structure.

POSITION: Support 

 SB 252 (Dodd)

Adds prescriptive requirements onto 
individuals applying for new well 
permits in critically overdrafted 
basins and undermines the locally 
driven, collaborative Sustainable 
Groundwater Management Act 
(SGMA) process.

POSITION: Opposed

Nitrates

Ag Council is engaged in 
stakeholder discussions on the 
nitrate in drinking water issue to 
develop a statewide strategy going 
forward. Given those conversations 
are ongoing, we have not yet taken a 
position on SB 623 below. 

SB 623 (Monning)

Establishes the Safe and Affordable 
Drinking Water Fund in which funds 
are available upon appropriation to 
the State Water Resources Control 
Board. SB 623 requires the Board 
to expend moneys in the fund for 
grants, loans, contracts, or services to 
assist those without access to safe and 
affordable drinking water. 

As always, please feel free to contact 
us at (916) 443-4887 with any 
questions, and you can read more at 
www.agcouncil.org.

http://exactcorp.com/


To learn more about Extinguish® Professional Fire Ant Bait and to find a list of regional  
sales representatives near you, visit extinguishfireants.com or call 800.347.8272.

EXTINGUISH ANTS IN YOUR ORCHARD
Stop problem ant infestations from taking a bite out of your profits by using 
Extinguish® Professional Fire Ant Bait. Its grower friendly label solves the 
problems that make ant control difficult and inconvenient because it can  
be used everywhere ants colonize.

Extinguish® Professional Fire Ant Bait features:

•  Controls Southern (California) fire ants,  
Pavement ants and Red Imported fire ants

• Approved for ALL CROPS

• A usage rate of 1 – 1.5 lbs per acre

• Available in economical 25 lb bags

*See label for ants controlled by Extinguish® Professional Fire Ant Bait.

Always read and follow label directions. Extinguish is a registered trademark of Wellmark International. © 2013, 2014 Wellmark International. 

*

http://www.extinguishfireants.com
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The Bee Box
KAREN RENNICH, Executive Director, Bee Informed Partnership

What Happens 
to the Bees After 
Almonds?
With half of the roughly 2.6 million honey 
bee colonies in the U.S. moving into almonds 
in January and February, not many almond 
customers stop to think about where all those 
bees come from. And because a lot of the loading 
happens at night, not many think about where 
the bees go after or what they do for the rest of 
the year other than make honey. 

Because we have the unique opportunity to work with so 
many commercial beekeepers in five regions of the U.S., 
we are particularly aware of how much work it takes to 
get those colonies ready for pollination and the effort it 
takes to get them to the next stop, be it home or a southern 
wintering location, or the next pollination contract. 
As a quick snapshot of the next drop for some of these 
operations, here are the short stories of what is next for 
these hard-working operations and colonies.

California
As colonies are released from the almond orchards after 
pollination, they are probably as big as they will be the 
entire year. They have been fed protein patties in January 
to get the queens laying and populations built up in 
preparation for the bloom. After consuming the high 
protein almond pollen and increasing the population even 
more, something needs to be done to prevent swarming, 
especially in the larger colonies. Many of the beekeepers 
in Northern California don’t ship their colonies to summer 
honey locations until later, so they are kept in holding yards, 
preferably in places with natural forage such as mustard. 
This is also the season for producing packages and queens, 
so these huge colonies are perfect for shaking bulk bees 
make and sell packages. This sets the colonies back a bit 
and discourages swarming. Other beekeepers will typically 
make splits and put in new queens at this time. Finally, 
most beekeepers will want to test for mites after almonds, 
especially those that haven’t treated since the previous year.

Pacific Northwest 
(Oregon, Idaho, Washington)
Colonies return to cold rainy Oregon after almonds. They 
sit in holding yards until the beekeepers get a call from 
their growers about the start dates for pollination of the 
next crop. The big crops following almonds are highbush 
blueberries and cherries, but there’s also turnip, cabbage, 
mustard, crimson clover, pear, and meadowfoam in bloom 
in April or May. With the long bouts of bad weather, 
beekeepers feed heavily when they’re sitting in the holding 
yards. They’re also equalizing, making nucs to sell, and 
grading colonies for pollination. 

Dry pollen feeding in a holding 
yard. (Photo Courtesy of the 
Bee Informed Partnership) 
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Minnesota/ 
North Dakota
Our beekeepers are primarily based 
out of North Dakota. Most North 
Dakota beekeeping operations have 
yards in either California or Texas, and 
move their bees there after almonds. 
Springtime is important, because it 
is the end of the colony year. During 
this time, beekeepers split colonies 
and re-queen, effectively creating new 
colonies. Many of our beekeepers put 
in a treatment for Varroa mites during 
this period. Then, they move their 
colonies back up to North Dakota in 
May. North Dakota has few people and 
low agricultural development. Though 
good bee habitat is decreasing in North 
Dakota just like elsewhere in the U.S., 
there is a lot of prairie. Bees bring in 
tons of alfalfa, sunflower, and clover 
nectar, leading to North Dakota’s title 
as the biggest honey producing state. 

Texas
Most professional beekeepers send at 
least some of their bees to the almond 
bloom in California. When the bees 
return to Texas by mid-March, 
beekeepers jump at the opportunity 
to split out (or nuc out) their hives, 
put in queen cells or mated queens, 
and watch the populations grow. 
Most of the time, Texas beekeepers 
can rely on consistently mild weather 
and diverse forage conditions for 
their beehives to grow into profitable 
honey producing colonies. Contrary to 
popular perception, Texas is not only 
good for cactus flowers (although they 
are beautiful), but a variety of other 
plants that bees can thrive on. The 

most notable of these is the tree called 
Chinese Tallow (Triadica sebifera) that 
grows mostly in the Southeast region 
of Texas. When the weather is right, 
bees can make a good honey crop on 
the blossoms, and build up from small 

splits into nectar gathering machines. 
When the tallow flow is over, most 
professional beekeepers move their 
hives to the northern U.S. states to 
make a summer honey crop.

Photo on left is of Texas cactus flower, photo on right is Chinese tallow. 
(Photos courtesy of the Bee Informed Partnership)

Back to Your Roots

1-800-288-8128 • www.tgschmeiser.com

Better Root Zone Management from

The twin ripper is equipped 
with patented vibrating winged 
shanks. Soil structure breakout 
is unmatched by any 
conventional ripper.

Using the new Mid-Row Ripper
from Schmeiser

“Its the new best     
way for planting   

orchards and  
vineyards, period.”

- John Duarte of
Duarte Nursery

Manage your Root Zone using 
the new Mid-Row Ripper .  
  ·  4X Better Soil Breakout 
  ·  Water  Savings and 
     Enhanced Drainage
  ·  Superior Mixing of 
     Amendments in the 
     Root Zone      

http://tgschmeiser.com/
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Low-Dust Equipment 
Keeps Harvest Going
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Running a pickup machine while nearby schools were in session used to be impossible. The dust from 
harvesting operations that ranged from one-quarter-mile to one mile away from roads leading to the 
schools was enough to put the safety of people driving to school or in school buses at risk.

Some growers feel it wouldn’t be responsible to pick up 
almonds with an old harvester when school’s in session 
because the dust could blow in that direction.

Technical, Financial Assistance
Low-dust harvest equipment can be seen working in 
the field, but often perceived as too expensive. Trent 
Goehring, with equipment dealer West Kern Machinery, 
explains that growers should ask about the Natural 
Resources Conservation Service (NRCS) Environmental 
Quality Incentives Program (EQIP), which provides 
technical and financial assistance to almond and walnut 
growers who upgrade to harvest equipment shown to 
reduce particulate matter (dust).

The funds that NRCS provides may bring the price 
in alignment with budgets so growers can afford new 

equipment. Owners of a low-dust-emission harvester say 
the amount of dust that comes out is minimal; it produces 
at least 75 percent less dust than old harvesters. Growers 
can operate without affecting traffic, which creates a safer 
environment, reducing the particulate matter that goes 
into the air.

“Being proactive on dust control is a benefit for all 
growers, better to be ahead of the state regulating a 
timely harvest,” said Dan Clendenin, Blue Diamond 
member-grower. “Switching to a low dust system has 
been costly for small growers but with the updated 
NRCS incentive and with new acreage coming into 
production next year, updating our older machine will be 
an excellent investment. Worker safety and being a good 
neighbor by cleaning the air at harvest time will show 
our commitment to being good stewards of the resources 
that provide for us all.”
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More Options for 
Managing Dust
Even with a low-dust harvester, growers should still look at 
environmental conditions before harvesting, and implement 
best practices for reducing dust. This includes:

•  Adjusting the blower spout so it blows into the 
orchard and away from the road;

•  Setting sweeper heads one-half inch off the ground;

• Using wire tines;

• Slowing speed to reduce dust; and

• Slowing down separator fans. 

Contact your nearest USDA Service Center for 
information on the NRCS Environmental Quality 
Incentives Program.

Dust Management Resources
Acquiring or using low-dust harvest equipment may not be an 
option for all, so Almond Board of California has prepared 
several resources for almond growers that explain research-
based tools and techniques to reduce dust during harvest. 
These include:

•  Managing Dust at Harvest technical guide 
(in English and Spanish);

•  Managing Dust at Harvest video (in English and 
Spanish), which demonstrates the steps outlined 
in the technical guide;

•  Short videos that outline dust management strategies 
according to stage of harvest: Preharvest, Sweeping 
and Pickup (in English and Spanish); and 

•  Harvest Dust Tool Kit, with a key chain to 
measure sweeper head height, as well as window 
clings and a durable guide to the top four 
dust-reduction strategies.

These resources and more, including a Sweeper Cost Analysis 
Calculator, are available at Almonds.com/HarvestDust.

http://p2g.us.com
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Kernel fill for Nonpareil will be completed by late May in the northern San Joaquin Valley. This 
suggests that hull-split and harvest will occur closer to “normal” earlier than normal, which will be 
later than the past three to four years. This will impact nutrient, irrigation, and insecticide timings. 
Of course, every orchard will progress differently depending on location and varieties, so it is 
important to monitor the progression on an orchard basis.

Irrigation Prior to Hull-Split
Research has shown that a mild to moderate water stress 
applied prior to and maintained through the first week 
of hull-split may help with harvesting and reduce hull 
rot. This practice is known as regulated deficit irrigation 
(RDI). Irrigation durations should be reduced and plant 
stress should be monitored using the pressure chamber 
until a stem water potential of -15 bars is achieved. 
Depending on soil and irrigation practices, this may take 
a few days to several weeks and may require a 10-50% 
reduction in water applied. The moderate stress should 
be maintained for two weeks before the onset of hull split. 
Once hull-split is progressing, then full irrigation should 
resume until the pre-harvest programs begin. 

Operations successful with the application of RDI 
typically begin to cut water at a small percentage (10-20%) 
after the completion of kernel fill and 3-4 weeks prior to 
hull-split. As stress and soil moisture levels are monitored, 
the water reduction is adjusted. Heavy soils may require 
a larger initial reduction and a longer duration of 
curtailment. Soils with a lower water holding capacity or 
under-irrigated orchards may have a smaller or shorter 
period of reduction.

Be careful not to over-stress the trees. Too much stress 
during the hull-split period can decrease kernel weights and 
cause “textured” kernels. If trees have been deficit irrigated 
through the season due to drought conditions, RDI is not 
advised. More information can be found in Publication 
#8515 “Drought Management for California Almonds” 
available for free at http://anrcatalog.ucdavis.edu/.

Disease Management
By mid-May, the ability to control most diseases is 
not possible. Summer foliar diseases such as rust and 
alternaria, however, may require treatment. A spray model 
has been developed to assist in managing Alternaria. It 
has been shown to be very effective in and makes use of 
temperature and periods of leaf wetness. Disease severity 
values (DSV) are assigned for specific ranges of average 
temperatures during leaf wetness periods during a day. 
Fungicides applications occur if the accumulated index 
values over a 7–day period reach a value of 10 or higher. 
A weather station and a leaf wetness sensor should be 
installed to help calculate the DSV. More information can 
be found at ucipm.ucdavis.edu. 

Rust problems have increased over the past years due 
to tighter spacings, later rainfalls, and more frequent 
irrigations. Earlier applications of fungicides are the 
most effective, but June timed sprays may be needed – 
especially if late rains occur. Most fungicides are effective 
in controlling rust. Applications should be made before 

Almond kernel development nearing 
completion within a ‘Nonpareil’ almond. 
Photo Credit: David Doll.

DAVID DOLL, UCCE Nut Crop Pomology Farm Advisor, Merced County
Time To Consider
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symptoms are found throughout the orchard – the earlier 
the better. 

Treatment for other diseases such as anthracnose and scab 
are not effective at this time. These applications should 
have occurred earlier in the season to reduce populations. 
Applying material now for these diseases may help with 
sleep, but will provide no reduction of crop loss or leaf drop.

Keep an eye out for bacterial spot, especially in the northern 
San Joaquin Valley. This relatively new disease has been 
affecting almond orchards. Symptoms include amber 
gumming from nuts, with a lesion about ¼-inch in diameter 
that could extend to the shell, and small, pinhole sized lesions 
on leaves with a yellow halo. It severely affects ‘Fritz’ and 
‘Padre’ with infections on other varieties found. Treatments 
will have to be planned for the dormant and spring of 2018 to 
manage this disease.

Hull-Rot Management
Hull rot is a fungal infection of the splitting hull by either 
Rhizopus stolonifer or Monilinia spp. Toxins produced by these 
fungi move into the tree, killing spurs and wood within the 
canopy, impacting future production. Trees that are over-
fertilized and over-irrigated tend to have increased hull-rot. 
Nitrogen applications should be minimized after kernel fill 
and, if possible, RDI should be applied. 

Fungicides have been shown to be effective in reducing 
strikes by Rhizopus, but must be timed to the initial splitting 
of the almond hull. This usually coincides with NOW 
sprays. Hull split fungicide sprays, however, do not reduce 
hull rot by Monilinia spp. Data indicates that fungicides for 
Monilinia need to be applied in early to mid June to reduce 
latent infections of the hull. Fungicides when used without 
RDI and nitrogen management practices have generally 
shown a reduction of only 10-25% of hull rot infections, and 
highlights the value of an integrated program. 

Recent research has found that alkalizing treatments applied 
at hull split are able to reduce the severity of hull rot to 
the level similar to many fungicides. These high pH spray 
solutions are thought to neutralize the acid compounds that 
are produced by the hull rot pathogens and responsible for 
twig dieback. Materials that have been found to increase 
spray solution pH include lime, dipotassium phosphate, and 
others. Research is ongoing for optimization in the use of 
these products. 

Managing Navel Orangeworm
If navel orangeworm (NOW) populations are high, hull-split 
sprays should be made to protect the crop from infestation. 
Sprays should be made at the onset of hull-split (e.g. 1-5%). 
Often at this time, blanks begin to split in the interior of the 
orchard. Most reduced-risk pesticides need to be applied 
prior to egg laying or hatching, supporting this earlier timing. 
Pyrethroids (e.g. Brigade, Warrior), organophosphates (e.g. 
Lorsban), and chlorantraniliprole (e.g. Altacor) as well as a 
few other combination products have shown adult activity 
and may be suitable for later timed hull-split sprays. Although 
lower in cost, pyrethroids have been shown to impact spider 
mite predators for at least 6 months after the application, 
increasing the risk of spider-mite flare-ups into the following 
year. Second sprays for ‘Nonpareils’ and coverage for later 
splitting pollinators may be needed, especially in areas with 
higher temperatures and NOW populations. Work with your 
pest control advisor to determine the best strategy for timings 
and pesticide selection. 

Alternaria was prevalent in many areas in 
2016 due to late rains and extended periods 
of leaf wetness. Treatment timings should 
be determined using the Alternaria DSV 
model and can help prevent the occurrence 
of this disease. Treatments must occur 
prior to infections are visible for maximum 
effectiveness. Photo credit: David Doll.
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Ants
Fire ants and pavement ants are serious problems 
where they are present. If in high populations, they can 
consume between 1-2% of the crop within four days. 
Fields should be scouted in mid-May and monitoring and 
treatment information can be found in the UC Almond Pest 
Management Guidelines. Baits containing growth regulators, 
if needed, should be applied 1 month prior to harvest for 
maximum effectiveness. If bait wasn’t applied, a broadcast 
spray of organophosphate should be applied as close to 
harvest as allowed to reduce foragers. Recently, a new 
reduced risk bait with a shorter pre-harvest interval 
was approved for almonds with the active ingredient 
metaflumizone. This product can be applied later in the 
season and has been shown to reduce problematic ant 
populations. To further reduce ant damage, nuts should be 
picked up as soon as possible after shaking. 

Be mindful that not all ants present within the orchard feed 
on almonds. A quick trick to distinguish “good ants” from 
“bad ants” is to throw potato chips or a hot dog near the 
mound. If consumed, it can be assumed that the colony will 
also feed on almond kernels. Another trick is to stomp near 
the mound to bring ants to the surface. If they swarm out 
of the mound, are red in color with a black butt and bite, 
they are mostly likely fire ants. Be on the lookout for red 
imported fire ant which is being found in more areas – it 
is likely these ants may damage crop at a higher level than 
native fire ant populations. They are also quite aggressive!

Webspinning Spider Mite 
Management in Almonds
As temperatures increase, monitoring for webspinning 
spider mites should occur. The most common species 

during the summer are Pacific and twospotted spider mite, 
though on occasion strawberry spider mite can be found. 
As adults, all three mites look and behave similarly, even 
though Pacific spider mite is more difficult to control. 

Webspinning spider mites overwinter in the orchard under 
rough bark and ground litter. During the spring, usually 
in March and April, migration will occur from these 
places into the lower areas of the tree. These early-season 
populations are typically small, do not reproduce quickly, 
and often become prey to early-season natural enemies. 
However, as temperatures warm in late May through 
September, the populations increase rapidly, particularly 
if natural enemies are absent. In favorable conditions, 
a lifecycle can be completed in 7-10 days, with 8-10 
generations a year.

The most important factor in spider mite management is 
biological control. When natural enemies are abundant, 
miticides are not needed. When natural enemies are 
absent, control with even the best miticides can be 
short-lived. The goal is to find a balance that relies 
primarily on natural enemies supplemented by miticides 
as needed. Growers who want to conserve and promote 
predators should avoid broad spectrum insecticides, 
particularly early in the season, and avoid prophylactic 
and preventative miticide applications that do not provide 
enough food for mite predators to become established in 
the spring.

In determining when to time the first mite spray 
application, a presence/absence monitoring protocol has 
been developed. Monitoring should occur weekly, and prior 
to mid-June should focus on hot-spots within the orchards. 
After mid-June, the whole orchard should be randomly 
sampled. When sampling trees, 15 leaves from a minimum 
of five trees should be selected. Leaves should be randomly 

Fire ant mounds in an almond orchard. 
Mounds tend to be at the edge of 
the wetting profile and are found in 
groups of three or more. Monitoring 
should occur in May during cooler 
parts of the day when the ants are 
active. Photo credit: David Doll.
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chosen from the inside and outside of the canopy. Examine 
both sides of the leaves looking for pest mites and predators. 
Note the number of leaves on each tree with pest mites and 
their eggs, and the number of leaves with predators. There 
is no need to count the mites. Once completed, compare the 
numbers with the guidelines provided in the “Don’t Treat” 
and “Treat” columns on the sampling form provided in the 
UC Almond Pest Management Guidelines.

Many miticide options exist for cases where a treatment is 
required. Each miticide has its strengths and weaknesses, 
and for that reason options should be discussed with a pest 
control advisor. For almond growers in the San Joaquin 
Valley that plan on using miticides containing abamectin, 
keep in mind that new regulations require that only low-

VOC formulations be used between May 1 and 31, October 
2015 and 2016. More details on this new regulation and 
all miticide options can be found in the UC Almond Pest 
Management Guidelines.

Final Thought
Often, wet years come in pairs. Early rains can impact 
harvest. Applications of RDI through June can reduce the 
duration of hull split, which will shorten the harvest period. 
This strategy is one of the few ways to prepare for the risk of 
early rains that we may experience in the fall. 

The UC Almond Pest Management Guidines can be found online at 
http://ucipm.ucanr.edu/PMG/selectnewpest.almonds.html.

Stanislaus County
Modesto
Third Leaf   
730 lbs/acre
Fourth Leaf
2,030 lbs/acre
Seventh  Leaf
2,500 lbs/acre
Eighth  Leaf
3,100 lbs/acre
Ninth  Leaf
3,500 lbs/acre
Tenth Leaf
3,550 lbs/acre

Fresno County 
Fresno
Third Leaf 
1,350 lbs/acre
Fourth Leaf
2,448 lbs/acre
Fifth Leaf
3,073 lbs/acre
Sixth Leaf
4,100 lbs/acre
Seventh Leaf
3,550 lbs/acre

Stanislaus County
Turlock
124 trees per acre
Third Leaf 
625 lbs/acre
Fourth Leaf
1,605 lbs/acre
Fifth Leaf
2,300 lbs/acre

San Joaquin County
Ripon
136 trees per acre
Third Leaf  
680 lbs/acre
Fourth Leaf
2,100 lbs/acre
Fifth Leaf
2,600 lbs/acre
Sixth Leaf
3,100 lbs/acre
Seventh Leaf
3,500 lbs/acre
Eighth Leaf
3,100 lbs/acre

San Joaquin County
Vernalis
121 trees per acre
Third Leaf
1,800 lbs/acre
Fourth Leaf
2,400 lbs/acre
Fifth Leaf
2,100 lbs/acre

Stanislaus County
Hughson
156 trees per acre
Third Leaf 
1,390 lbs/acre
Fourth Leaf
2,820 lbs/acre
Fifth Leaf
2,840 lbs/acre
Sixth Leaf
4,400 lbs/acre
Seventh Leaf
4,766 lbs/acre
Eighth Leaf
3,648 lbs/acre

GROWER STATISTICS

1-800-654-5854
www.davewilson.com

Hickman, CA 
19701 Lake Rd, 
Phone: 209-874-1821

Reedley, CA
21200 E. Dinuba Ave 
Phone: 559-638-6675

Independence®(CV. ALM-21) self-fertile almond is available exclusively from Dave Wilson Nursery.

Bee Free

INDEPENDENCE     ALMOND® (CV. ALM-21)

http://www.davewilson.com
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WANTED
Gasoline Memorabilia: Old Gas Pumps, 
Gas Signs, Oil Signs, Car Signs, and Old 
Cars. Call (559) 485-9496

FOR SALE
Flory 30 series Orchard Sweeper (head 
only) Model 7630 serial #4182; Like new, 
very good condition $7500. Call Grant 
(559) 897-5495

FOR SALE
Flory Almond pickup machine 210, 
Ingels Sweeper, almond and peach 
trailers, almond roller, brush Fork, Lift 
for Bins, antique International truck and 
Case Tractor, camper shell long Bed, 
and hose pull with sled.  Call Ann 
(209) 632-4346

FOR SALE
Tree Stakes for Almonds. 1000’s of used 
steel stakes to keep your almond trees 
growing straight:

3’ @ 75 cents each

4’ @ $1.00 each

5’ @  $1.25 each 

Please call (209) 969-0526

FOR SALE
Used 610 long tractor for parts,  $200

Call (209) 358-2244, best time 
12:00 p.m. – 12:30 p.m.

FOR SALE
(2) Johnson’s pickup machines, $5,500 
each or reasonable offer

Call (559) 485-9496

FOR SALE
Machinery:
510 self-propelled Flory harvested/ 
pickup machine for almonds gas 
Wisconsin engine 
Flory 7644 sweeper gas Wisconsin clean 
unit good teeth 
Three bottom dump nut carts with auger 
Loader Weimar nut elevator 
3. Scrapper 
Two blade g&m ridger category two pins 
PTO operated post hole digger with 
12 inch and 9 inch auger 
numerous pieces of small pieces 
of machinery 
For more information contact  
209) 620-4924

FOR SALE
Jackrabbit 20-20 Elevator with diesel 
engine - $17,500

Weiss McNair JD 40 Sweeper, 2002 
model, 7.5 tine bar head - $20,000

25’ Prune-Rite Pruning Tower, Kubota 
diesel engine - $14,500

All equipment in excellent condition. 
Phone (530) 795-4858 or (530) 681-3501 

FOR SALE
R & L Easy lift Elevator. 10 ‘ Height 
12” cups. In pieces. FREE!

Jessee 500 Air leg 32” belt, 
no motor. FREE!

11ft. Orchard float w/ Hydraulic wheels 
CALL for pictures and pricing.

4 Stage sizer, good condition. $4,000

60 H.P. Sturdavent Shell Fan with motor.  
Complete. $1,500

Contact Ron Piazza at (209) 678-0788

FOR SALE
9’ Vrisimo Mower (offset). Fair condition. 
$2,500 or BO.

Contact Bob (209) 838-3115

FOR SALE
Vrisimo Mower. Offset or center hitch, 
7’. Good condition.

Call (209) 537-9491

FOR SALE
2001 Satake Scan Master II 410 DE 4 
Channel Meat Machine fully inspected 
and repaired by Satake 

For more information, call Garret 
(209) 988-1388

FOR SALE
OMC Shaker Mono Boom Walnut 
Pattern $350 

Raymaker Almond Elevator Chain fits  
3 models 9500, B36, 318 series like 
new $3,250

For more information call 
(559) 779-4888 or (559) 485-9496 

WANTED
Used Stick Jack Preharvester 

Desticker/Conditioner 

Contact Todd – (559) 960-7678 or 
(559) 875-2094

FOR SALE
2008 8 Channel Satake Ultrascan. $60,000

Includes platform, Infeed dump hopper, 
Anex C-style bucket elevator with 50/50 
split buckets

Stainless steel hopper over chutes has 
been modified to prevent plugging and 
bridging of product

Machine is currently set for 2 passes 
(4 channels each) and can be run as a 
single pass (8 channels)

Walnut Setting (can be converted 
to Almonds)

Please contact Nina at (209) 609-6689

FOR SALE
2004 Wiess Bankout Cart w/bump valve.

New tail chain. Good condition. $12,500

For more information, call Don at 
(209) 202-4184

Free listings in this section are 
for the exclusive use of 
Blue Diamond members.

Classified ads for personal use — not as an 
additional means of advertising commercial 
ventures members may own. Ads are limited 
to a maximum of 10 lines and may be 
submitted to Blue Diamond regional manager 
or the editor at:

Editor: Blue Diamond Growers 
P.O. Box 1768, Sacramento, CA 95812
Or contact Samantha DeMelo at:
Fax: (916) 325-2880 
Email: sdemelo@bdgrowers.com
Unless advised otherwise, ads will run two 
consecutive issues. To guarantee placement, 
classified listings must be submitted by the 
10th of: January, March, May, July, 
September & November.



“Whether it’s variety selection, a 
potential pest headed our way, or 
marketability, they’re a trusted 
adviser. They give you that edge 
against the competition – you just 
know you’re going to be more 
protable with them by your side.”

From grower to grocery, at Blue Diamond 
Growers we offer expert, trusted support 
to our members every step of the way. 
Just ask any of our growers how we’ve 
partnered with them to ensure their success 
in the marketplace. Our deep expertise in 
the nut market, and more broadly in the 
food industry, means that we can provide 
invaluable data to our growers – from 
clear, timely, information and analysis, to 
greater market trends, forecasts and 
industry updates.

We’re on the front lines in Sacramento with 
legislative representation and government 
affairs. We’re marketing experts, with 
professional expertise in advertising and 
promotions. And our trusted team of 
seasoned eld supervisors work 
hand-in-hand with our members to share 
information, knowledge, and advice that’s 
critical to their ongoing protability.

THE EXPERTS YOU CAN TRUST
Blue Diamond Growers – We Have Your Back

– Matt LaGrande, Partner
M & R LaGrande

In-depth field expertise

Legislative leadership

consistently high returns

reliable market information

globally recognized brand

marketing and promotions
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